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Ten  times  the  height  of 
Chicago’s  tallest  building 


If  all  the  copies  of  a  single  day’s  issue  of  The 
Chicago  Daily  News  were  piled  on  top  of  one  another 
they  would  make  a  pile  over  4,000  feet  high,  or  more 
than  ten  times  the  height  of  the  Masonic  Temple, 
Chicago’s  tallest  building. 

The  Daily  News  sells  over  400,000  papers  every 
day,  of  which  more  than  375,000  are  concentrated  in 
Chicago  and  suburbs.  The  Daily  News  has  a  larger 
circulation  in  Chicago  and  suburbs  by  over  100,000 
than  the  next  highest  daily  circulation,  and  has  over 
80,000  more  than  the  highest  Sunday  circulation. 
There  are  approximately  450,000  families  in  Chicago, 
so  it  can  be  readily  seen  that  The  Daily  News  reaches 
very  nearly  every  worth-while  family  in  the  city-. 

Chicago  merchants  know  the  thoroughness  with 
which  The  Daily  News  covers  Chicago  and  buy  more 
space  in  The  Daily  News  six  days  a  week  than  they  buy 
in  any  other  Chicago  newspaper  in  seven  days. 

If  you  want  to  cover  Chicago,  follow  their 
example. 


THE  CHICAGO  DAILY  NEWS 

Over  400,000  Daily 
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Stibtwf 

Net  cash  paid  circulation  average  per  Sunday,  September, 
October  and  November,  1915. 

147,620 

The  Sunday  News  Tribune  net  cash  paid  circulation  is 
fully  20%  larger  than  that  of  its  only  competitor  The  Detroit 
Sunday  Free  Press. 

Furthermore  the  Sunday  News  Tribune  offers  the  ad¬ 
vertiser  the  exclusive  advantage  of  thoroughly  concentrated 
home  circulation.  The  A.  B.  C.  auditor  credited  the  Sunday 
News  Tribune  with  50%  greater  home  delivered  circulation 
in  Detroit,  than  the  Sunday  Free  Press. 

For  September,  October  and  November,  1915,  The  Detroit 
Sunday  News  Tribune  net  cash  paid  circulation  subdivided  was  as 
follows : 


City .  93,624 

Suburban .  19,964 

City  and  suburban  combined . 113,588 

Country .  34,032 

Total  net  cash  paid  average . 147,620 


AH  returna,  unsold,  left  over,  complimentary,  service  paid,  etc.,  in  fact  everything 
but  copies  actually  sold  for  real  money,  are  omitted  from  above  figures. 


Detroit  News  (week  day  evening)  net  cash  paid  circulation 
average  September,  October  and  November,  1915 


177,141 
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CHICAGO  HAS  A  WAR 
OF  THE  WAR  MOVIES 

Rival  Newspapers  Try  to  Outwit  E^ch 

Other  in  Showing  Scenes  from  the 

Front — A.  H.  Kirkland,  of  the  Exami¬ 
ner,  Elected  President  of  the  New  Pen 

Cluh — Brisbane  Talks  to  Ad  Men. 

Chicaqo,  December  8. — Tlie  Evening 
.\merican  and  Examiner,  Mr.  Hearst’s 
Chicago  paper,  made  a  whole-hearted  at¬ 
tempt  to  keep  the  Daily  News  from 
showing  a  set  of  war  films  in  Chicago 
this  week.  A  court  injunction,  however, 
won  the  day  for  the  Daily  News,  but 
not  until  the  war  had  been  “brought  to 
Chicago'’  in  other  ways  than  in  the 
films,  it  appeared. 

The  American  and  Examiner  last  week 
began  showing  at  the  Ia  Salle  Theater 
films  entitled  “Fighting  for  France.”  At 
the  same  time  Cerman  pictures  opened 
at  the  Olympic  Theater. 

The  Daily  News  announced  its  pictures 
would  be  shown  under  the  title  of 
“Fighting  in  France” — a  difference  of 
“for”  and  “in”  between  the  two  titles. 
Klaw  &  Erlanger,  owners  of  the  Olym¬ 
pic,  refused  to  recognize  the  Daily  News 
rights.  The  Daily  News,  however,  ob¬ 
tained  an  injunction  and  gained  posses¬ 
sion  of  the  theater  by  sending  deputies 
clambering  up  the  fire  escapes.  And  so 
on  Monday  night  the  “Fighting  in 
France”  pictures  were  produce<f. 

The  Pen  Gub  of  Chicago,  after  much 
talk  and  ado,  and  criticism — favorable 
and  otherwise — has  elected  its  first  set 
of  officers,  and  now  presents  the  aspect 
of  a  thorough-going  concern.  In  the 
club  rooms  in  the  Iroquois  building  last 
Wednesday  the  election  was  held.  A.  H. 
Kirkland,  assistant  city  editor  of  the 
Examiner,  was  chosen  president,  and 
Jack  Lait,  of  the  Herald,  vice-president. 
The  other  officers  and  the  directors  are: 

Palmer  Wright,  Joiirnal,  treasurer; 
Donald  Day,  Day  Book,  secretary.  Di¬ 
rectors — Sheppard  Butler,  Tribune;  Al¬ 
len  Rankin,  Herald;  Leonard  G.  Ed  ward- 
son,  Examiner;  George  F.  Clifford,  Daily 
News;  Charles  Workman,  Journal;  Le 
Roy  Hennessey,  American;  Anthony  W. 
Dahl,  Evening  Post;  Dwight  L.  Lough- 
l)orough,  The  Associated  Press;  Edward 
A.  Kreuger,  City  News  Bureau;  A.  W. 
Phillips,  Abenpost;  William  A.  ^ed,  In¬ 
land  Printer. 

The  club  occupies  the  fourth  and  half 
of  the  third  floor  of  the  building.  There 
is  a  dining  room,  grill  room,  lounge 
rooms,  billiard  room  and  library — which 
on  occasions  may  be  used  for  dancing. 

President  H.  P.  Millar,  of  the  Press 
Club,  has  named  his  committees  for 
the  ensuing  year  and  plans  are  being 
laid  for  a  grand  housewarming  incident 
to  the  establishment  of  the  old  club  in 
its  new  quarters.  Mr.  Millar  notes  a 
general  renaissance  of  the  club  spirit 
and  reports  that  many  prominent  mem¬ 
bers  who  dropped  out  along  the  first  of 
the  year  when  club  affairs  were  in  a 
bad  way  over  in  the  World  building 
have  returned  to  the  fold. 

Arfhtir  Brisbane,  editor  of  the  New 
York  Journal,  gave  a  characteristic  ad¬ 
dress  before  the  Advertising  Association 
of  Chicago  last  week.  Use  simple  copy 
and  layout,  he  said.  The  first  rule  of 
writing  convincingly  was  “Don’t  try  to 
write  effectively.” 

Stress  was  laid  on  the  need  of  an 
advertising  writer  having  worn  a  path 
(Conduced  on  page  749.) 
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S.  A.  PERKINS, 


owner  of  the  Tacoma  Daily  News  and 
I^edger,  looks  the  business  man  he  is. 
You  would  never  pick  him  out  of  the 
crowd  as  an  average  man.  He  would  at¬ 
tract  attention  anywhere  because  of  his 
aggressive  personality.  When  he  became 
a  director  of  the  Associated  Press  several 
years  ago  some  of  the  older  and  more 
prominent  members  of  the  board  who 
didn’t  know  him  very  well  thought  he 
would  not  prove  very  effective  in  the 
meetings  of  that  bo<ly,  and  for  a  while 
pointedly  ignored  him.  They  soon  found, 
however,  that  this  quiet  man  from  the 
Northwest  was  not  merely  an  ornament  of 
the  board,  but  one  who  had  something 
worth  while  to  say,  and  who  refused  to 
be  merely  a  rubber  stamp. 

You  cannot  travel  very  far  in  the  State 
of  Washington  without  finding  out  that 
Mr.  Perkins,  who  was  born  in  Boston, 
and  therefore  had  his  eye  teeth  cut,  is 
some  pumpkins  in  that  section  of  Uncle 
Sam’s  domain.  He  owns  more  news¬ 
papers  than  anybody  else  in  Washington, 
or  the  Northwest.  His  list  includes  the 
Tacoma  Daily  Ledger,  Tacoma  Evening 
News,  Bellingham  Daily  Herald,  Morn¬ 
ing  American  and  Reveille  and  the  Olym¬ 
pia  Daily  Recorder  and  Morning  Olym¬ 
pian. 

While  running  a  string  of  six  daily 


newspapers  would  be  generally  considered 
a  sufficient  task  for  most  men,  Mr.  I’er- 
kins  wanted  more  work  to  do  to  use  up 
his  sui)erfluous  energies,  and  so  he  went 
into  other  enterprises.  At  the  present 
time  he  owns  and  operates  the  Tacoma 
Engraving  Co.,  the  Pacific  Coast  Gypsum 
Co.  and  the  Alaska-Pacific  Steamship  Co., 
and  is  a  director  of  the  Alaska  Coast 
Steamship  Co.  and  the  National  Bank  of 
Tacoma. 

_  That  Mr.  Perkins  is  a  man  of  unusual 
business  ability  is  shown  by  the  above  list 
of  successful  business  institutions.  Not 
one  of  them  is  a  “weak  sister” — all  are 
paying  dividends.  His  newspapers  show 
the  touch  of  an  expert’s  hand.  His 
friends  swear  by  him  because  he  is  no 
trimmer,  but  stands  by  them  through 
thick  and  thin.  He  is  a  real  man. 

Permanent  Receiver  for  Smith  Newspapers 

Tha  Fidelity  Trust  Company  of  New¬ 
ark  was  on  Tuesday  made  permanent 
receiver  of  James  Smith’s  two  news¬ 
papers,  the  Newark  Morning  Eagle  and 
the  Newark  Evening  Star.  An  inventory 
of  the  plants  will  be  forthcoming  in  a 
few  days,  together  with  a  statement 
showing  what  offers  have  been  privately 
made  for  the  publications. 


10  Cents  a  Copy. 

PREDICTS  SQUALLS  IN 

PUBLISHING  CIRCLES 

Marco  Morrow  Says  Whole  Question  of 
Circulation  Methods  Needs  Investigat¬ 
ing — .4lso  Has  Suggestion  for  Audit 
Bureau  and  Urges  Enforcement  of  Law 
Requiring  Designation  of  Ads. 

4Iarco  Morrow,  director  of  advertising 
for  Governor  Arthur  Capper’s  nine  pub¬ 
lications  had  his  coat  off  and  his  sleeves 
rolled  up  the  other  day  when  a  repre¬ 
sentative  of  The  Editor  am»  Publisher 
called  on  him  at  his  office  in  Topeka. 
His  whole  being  radiated  “pep”  and 
“vim.”  In  answer  to  a  question,  “What’s 
new — what’s  on  your  mind?”  he  said: 

“There  are  several  things  on  my  mind, 
none  of  which  need  necessarily  lie  aired  in 
the  public  pre.ss,  but  if  you  believe  in  the 
Kansas  doctrine  of  speaking  right  out  in 
meeting,  here  they  are: 

“First,  publishers  who  are  building  big 
circulations  by  divers  ways  and  devious 
means  are  in  for  a  succession  of  jolts. 
The  Association  of  National  Advertisers 
is  all  het  up  over  the  belated  discovery 
that  some  publishers  are  not  only  paying 
subscription  agencies  100  per  cent,  com¬ 
mission  for  subscriptions  but  in  many 
instances  are  paying  a  substantial  bonus 
on  top  of  the  commission.  They  have 
sounded  an  alarm  which  has  already 
caused  a  scurrying  to  cover  on  the  part 
of  some  publishers  and  in  one  instance  at 
least  the  cancellation  of  big  blocks  of 
accepted  subscriptions. 

“And  that  isn’t  all.  The  agitated  state 
of  mind  in  which  the  Assoedation  finds 
itself  has  in  some  mysterious  manner 
l)een  communicated  to  the  Post  Office 
Department  and  numerous  publications 
in  ditrerent  parts  of  the  country  are  re¬ 
ceiving  a  list  of  pointed,  pertinent  and 
more  or  less  embarrasing  questions  on 
this  same  100  per  cent,  proposition.  And 
tlie  end  is  not  yet. 

“If  I  were  compiling  a  1010  almanac, 
I’d  confidently  pen  ‘Ijook  out  for  squalls 
in  publishing  circles’  along  about  the  time 
Congress  gets  to  going  good.  As  a  mat¬ 
ter  of  fact  the  whole  question  of  circula¬ 
tion  methods  is  due  for  a  wholesome  air¬ 
ing.  A  little  sunshine  let  in  will  be  good 
for  publisher  and  advertiser  alike. 

“And  that  leads  me  to  my  ‘secondly’: 
The  Audit  Bureau  of  Circulation  is  swim¬ 
ming  along  beautifully.  It  is  doing  good 
work,  and  advertisers  accept  its  audits 
with  confidence,  but  there  is  a  pronounced 
feeling  among  many  publishers  that  the 
annual  dues  are  fixed  on  an  unscientific 
and  inequitable  basis.  The  agricultural 
publishers  attempted  at  the  annual  meet¬ 
ing  of  the  bureau  in  June,  to  get  consid¬ 
eration  for  what  they  conceived  to  be  a 
fair  plan,  but  the  steam  roller  flattened 
them  out  in  short  order. 

‘  To  my  mind  there  is  only  one  fair 
basis  of  raising  the  revenue  necessary  for 
the  maintenance  of  the  bureau.  I^et  the 
annual  dues  be  uniform  for  all  members, 
producing  a  fund  sufficient  to  take  care 
of  all  salaries,  over- head  charges,  promo¬ 
tion  work,  etc.  And  then  make  a  sepa¬ 
rate  charge  for  each  audit,  based  upon 
the  actual  cost  of  the  audit. 

“If  my  records  are  carelessly  kept,  so 
that  the  auditors  are  compelled  to  spend 
twice  the  time  in  my  office  that  they 
spend  in  auditing  the  records  of  my  sys¬ 
tematic  competitor,  I  should  in  all  jus¬ 
tice  be  required  to  pay  for  that  extra 
time.  That’s  only  business  sense.  My 
(Concluded  on  next  page.) 
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FORTY-SIX  REPORTERS 
ACCOMPANY  MR.  FORD 

RepresenUtiveK  “Cover  the  Country,” 
from  New  York  to  the  Coast— Press 
Associations,  Prominent  Dailies  and 
Big  Weeklies  Represented  in  the  Party, 
with  Two  Movie  Men  “On  the  Side.” 

.\ssuretlly  there  ne»d  be  no  lack  of 
publicity'  ill  resjH-ct  to  Henry  Ford’s 
jieiicc  jiarty — now  well  on  its  way  to 
CoiM'iihaKcn.  Out  of  a  total  membership 
of  148,  there  were  3tJ  newspaper,  maga¬ 
zine  and  press  a-soi-iation  representa¬ 
tives  a  few  with  their  wives.  There 
Were  two  movie  men. 

L'niversities,  colleges  and  schools  were 
representinl  by  twenty-five  jiersons; 
there  were  three  ministers,  five  avowed 
suffragists,  one  governor,  one  lieutenant 
governor. 

The  publicity  following  consisted  of; 

.lolin  I>.  Barry.  news|ta|>er  man  and  au¬ 
thor,  San  rraiK  iseo ;  lierniaii  Bernstein, 
editor  the  I 'ay.  New  Vork  ;  .\rthur  Boyd, 
.Kssociated  Klim  Sales  Cor{)oratlon,  New 
Vork  ;  .Miss  .Marion  Bolan.  CliieaKO  Journal, 
t'liieaKo;  Ben  S.  Boyce.  Indiana  Haily  Times, 
Indianapolis  :  Berlon  Braley,  Collier  s  Week¬ 
ly.  New  York  :  Mrs.  Bertou  Braley,  Collier's 
Wi-ekly :  William  C.  Bullett.  I’lihlic  Ia.‘dger, 
1‘hiladelphia  ;  Jack  I'ohn,  I.'niversal  Film 
Company.  New  Vork  :  KImer  Davis,  New  Vork 
Times.  New  York  ;  Nelson  Kd wards.  Inter- 
nation.al  News  Service,  New  Vork  ;  John  W. 
Knalish,  Boston  Traveler,  Boston  ;  H.  C. 
Kvans.  president  Free  Fraternal  Press  As- 
sot'iation.  Itf-s  Moines :  Kdward  F.  (iraham, 
I.s“‘lle's  Weekly;  A.  K.  Ilartzell,  Morning 
Sun;  .Vlliert  II.  iloekley,  Brooklyn  Kagle ; 
.Miss  Helen  IIolTman.  New  Vork  Press;  Miss 
.Mary  .\lden  Hopkins,  magazine  writer.  New 
York  ;  B  W.  Huehsch,  pnlillsher.  New  York  ; 
I.  K.  Jones,  Pr<‘ss  .Yssoi  iation.  Washington  ; 
Mrs.  J.  E.  Jones.  Press  .tssociation,  Wash¬ 
ington  :  Benjamin  Karr.  Cleveland  Ia>ader ; 
Mrs.  (J.  I).  I..atus.  Pittsliurgli  Despatch ; 
Helen  B.  I.owry.  New  York  Evening  Post; 
Miss  Katherine  I>>cky  :  Mme.  .timo  Malm- 
berg.  Joiirnalisi  ami  le<-turer,  Finland; 
George  E  Miller.  Iieirolt  Tim<-s  ;  Miss  Sara 
Mrsire.  Evening  Mail  ;  S.  S.  McClure,  editor 


Hexky  Ford. 


Evening  Mail ;  Joseph  Jefferson  O'Neill.  New 
Vork  World  ;  Th<H>dore  N.  Pockman,  New 
Vork  Tribune;  Miss  Myra  Uee<l.  associate 
••dltor  McCall's,  New  Vork  ;  Edward  M.  Itiis, 
Brooklyn  Eagle,  New  York ;  I.«onard  II. 
Ki.'bbins,  Newark  Evening  News ;  Miss  I>ou 
Uogers.  cartoonist.  New  York ;  Alexander 
W.  Sehiilr.,  New  Yorker  Staats-Keltung ; 
Boris  Schumacher.  Jewish  Dally  News,  New 
Vork  ;  Mme.  Kozsika  Kchwimmer.  Journalist 
and  New  Vork  Call ;  James  K.  W.  Stanton. 
Hudson  Observer.  Hoboken ;  Thomas  W. 
Ste<'p.  .tssoclated  Press.  New  York  ;  Charles 
P.  Stewart,  I’nHi>d  Press  Association,  New 
York;  Mrs.  Charb-s  I*.  Stewart,  New  York; 
Maxwell  Swain,  Sunday  Herald.  Brooklyn ; 
Mrs.  Maxwell  Swain.  Brooklyn ;  Miriam 
Telchner.  New  York  Glotie  and  Detroit  News, 
New  York  ;  H.  N.  Wheeler,  Quincy  Journal, 
Quincy,  Ill. :  Miss  Carolyn  Wilson.  Chicago 
'rrlbune;  M.  K  Wi.seharl.  Evening  Sun, 
New  York 

•fust  before  the  ship  sailed,  two  of 
Mr.  Ford’s  newspaper  guests  were  inar- 
lietl  on  Iward.  The  wedding  was  that 
of  Miss  Marion  Rubicam,  of  Philadelphia, 
to  Berton  Braley,  poet  of  red-blooded 
deetls  afield  and  afloat.  The  bride,  who 
is  a  daughter  of  Mr.  and  Mrs.  Ritten- 
house  Rubicam,  is  also  of  a  literary  bent, 
having  written  for  the  newspapers  of 
New  York  and  Philadelphia. 


Daily  wireless  messages  from  the  ship 
have  been  printed  in  the  New  York 
morning  papers  ever  since  she  sailed. 
The  ‘‘big  news,”  however,  is  expected  to 
come  when  Mr.  Ford  and  his  guests  get 
fairly  landed  on  the  other  side. 

On  Tuesday  evening  S.  S.  McClure, 
publisher  and  publicist,  editor  of  the 
New  York  Evening  Mail,  read  important 
extracts  from  President  Wilson’s  mes¬ 
sage,  of  which  he  had  an  advance  copy. 

A  press  club  has  In'en  formed  on  board, 
of  which  Joseph  Jefferson  O’Neill,  of  the 


New  York  World,  was  chosen  president. 

On  arriving  at  Copenhagen  a  Ford  car 
will  be  presented  to  Captain  Hempel, 
of  the  Oscar  II. 

Those  of  the  Ford  peace  party  who 
could  not  catch  the  Oscar  II.  sailed  on 
Thursday  from  Hoboken  on  the  steam¬ 
ship  Frederick  VIII,  also  of  the  Scandi¬ 
navian -American  Line,  and  which,  being 
faster  than  the  Oscar,  is  expected  to 
reach  Christiansand  only  two  days  after 
her  sister  ship. 

-According  to  a  Washington  dispatch 
of  Thursday’s  date,  Mr.  Ford  on  that 
day  “wirelessed”  the  President,  as  fol¬ 
lows  : 

“Hope  you  will  not  be  annoyed  by 
misleading  despatches  from  newspaper 
correspondents  of  pro<'eedinga  on  steamer. 
I  will  keep  you  informed  of  develop¬ 
ments.” 

Hungarian  Newspaper  Writers  to  Organize 

Buffalo  will  proljably  be  the  meeting 
place  for  Eastern  and  Western  Hunga¬ 
rian  newspajier  writers  to  gather  in  con¬ 
nection  with  the  formation  of  a  na¬ 
tional  mutual  benevolent  association  in 
the  United  States.  This  was  one  of  the 
questions  discussed  at  a  meeting  of  Hun¬ 
garian  writers  held  at  the  Hotel  Hollen- 
den,  in  Cleveland,  this  week.  Three 
delegates  from  Cleveland — George  Ke- 
menyi,  Bela  Puky  and  John  Biro,  of 
Sza^dsag,  will  take  action  toward  ob¬ 
taining  the  joint  meeting.  Communica¬ 
tions  will  be  forwarded  to  New  York 
workers.  Mr.  Kemenyi,  of  Magyar  Hir- 
lap,  Cleveland,  was  elected  temporary 
president  of  the  organization,  and  Arpad 
Tarnoczy,  secretary. 


TO  ENTER  AFTERNOON  HELD 


Cincinnati  Commercial-Tribune  Will 
Issue  Afternoon  Editions. 

Columbus,  O.,  December  9. — The  Cin¬ 
cinnati  Commercial-Tribune,  a  morning 
paper,  has  announced  its  intention  of  is¬ 
suing  afternoon  editions  in  the  near  fu¬ 
ture.  The  paper  will  cover  all  important 
local  and  telegraphic  news  and  print  a 
home  edition  at  2  P.  M.,  and  later  edi¬ 


tions  for  street  sales.  The  International 
News  Service  will  furnish  the  wire 
service.  » 

The  competing  afternoon  papers  are  the 
Cincinnati  Times-Star,  served  by  the  As¬ 
sociated  Press,  and  the  Cincinnati  Post, 
served  by  the  I'^nited  Press. 

.SQUALLS  IN  PRESS  CIRCLES 

[Concluded  from  poge  723.) 
guess  is  that  some  plan  similar  to  that 
proposed  by  the  agricultural  publishers 
will  at  least  receive  consideration  at  the 
next  meeting. 

“The  third  thing  on  my  mind  is  the 
designating  mark  that  is  supposed  to 
distinguish  all  advertisements  set  iii  the 
body  type  of  the  text  of  the  publication. 
It’s  a  good  law.  It  ought  to  be  enforced, 
but  it  isn’t.  If  some  kind-hearted, 
benevolently  disposed  gentleman  directs 
the  post  office  department’s  attention  to 
the  short-comings  of  his  competitor  in 
this  respect,  in  due  time  a  clerk  in 
Brother  Dockery’s  office  sends  a  per¬ 
functory  notice  to  the  offending  pub¬ 
lisher,  who  promises  to  go  and  sin  no 
more,  and  if  he’s  wise  he  keeps  his 
promise;  but  the  net  result  is  a  wide 
variance  in  the  manner  in  which  different 
publishers  comply  with  the  law,  and  con¬ 
sequent  embarrassment  with  advertisers. 

“Why  don’t  some  of  the  publishers’ 
associations  that  are  so  diligently  seeking 
an  excuse  for  existence,  work  up  a  test 
case  and  get  a  decision  from  the  courts 
defining  what  the  law  really  requires? 
It  would  be  a  godsend  to  managers.” 


GIVES  PRESS  CREDIT 
FOR  SUCCESS  OF  FAIR 


Guatemalan  Delegate  at  San  Francisco 
Eulogizes  Newspapers— Farewell  Din¬ 
ner  to  Norman  E.  Mack,  Chairman  of 
New  York  Exposition  Commission- 
His  Work  Highly  Complimented. 


San  Francisco,  December  4. — Guate¬ 
mala  Coffee  Day  at  the  Panama-Pacific 
Exposition  was  a  great  event.  In  the 
evening  a  banquet  was  given  in  honor  of 
President  Estrada  by  General  Lie  Don 
Jose  Flamenco  at  the  California  Build¬ 
ing.  An  eloquent  tribute  was  paid  to  the 
press  by  Lie  Don  Virgilio  Rodriguez  Be- 
tata,  Guatemalan  delegate  to  the  Wash¬ 
ington  Pan-American  Finance  Conference 
and  honorary  president  to  the  Washington 
Press  Congress,  a  deputy  and  publisher 
of  one  of  the  leading  papers  of  Latin 
America.  In  the  course  of  his  address  he 
toasted  the  press  of  San  Francisco,  as 
“the  very  soul  of  the  success  of  the  fair.” 
lie  said : 

“They  were  in  turn  the  authors  of  this 
immortal  production  and  its  stage  man¬ 
agers,  they  were  the  prophets  of  its  suc¬ 
cess  and  the  architects  of  the  Exposi¬ 
tion.  The  biblical  six  days  oi  work 
and  oue  day  of  rest  were  not  made 
for  the  press.  Its  printed  leaves  said, 
T^et  there  be  light,’  and  from  them  sprang 
the  vast,  the  wonderful  mechanism  of 
these  >-alaces,  in  every  one  of  which  there 
is  a  Garden  of  Eden,  a  Paradise  never  to 
be  lost,  because  it  is  earned  by  man  in  the 
sweat  of  his  brow.  Gentlemen  and  offi¬ 
cers  of  the  Exposition,  it  is  to  the  press 
that  you  owe,  in  large  part,  your  suc¬ 
cess.  These  palaces  owe  their  triumph 
to  the  press — to  the  press  that  examined 
the  plans,  attended  the  laying  of  the 
foundations,  watched  their  growth  and 
carried  to  the  uttermost  parts  of  the 
world  the  great  work  in  the  form  of  de¬ 
scriptions  and  illustrations,  and  that  gave 
it  its  universal  renown ;  and  it  is  the 
press  that  moves  to  save  its  brightest 
features  from  extinction  and  that  will 
rescue  from  oblivion  others  consecrating 
their  dust  as  relics  of  civilization.  It  is 
to  the  press,  finally,  that  the  United 
States,  and  notably  California  and  San 
Francisco,  owe,  in  the  most  tragic  hour 
of  human  events,  this  most  brilliant  of 
all  concourses  of  the  centuries.” 

General  Enrique  I^oynaz  Del  Castillo, 
commissioner  general  from  Cuba  to  the 
Exposition,  was  the  guest  of  honor  at  a 
reception  given  on  Monday  by  the  Pa¬ 
cific  Coast  Women’s  Press  Association. 
After  the  presentation  by  Miss  Ina  Cool- 
brith,  president  of  the  organization,  an 
address  on  “The  Spirit  of  the  Press,” 
was  made  by  Major  .Tohu  B.  Jeffery, 
founder  of  the  first  one-cent  newspaper 
in  the  United  States.  Jeffery  printed  the 
only  paper  that  appeared  in  Chicago  on 
the  day  of  the  great  fire.  lie  mobilized 
35,000  troops  for  the  Spanlsh-American 
war  and  was  chief  quartermaster  of  the 
expeditionary  forces.  Major  Jeffery 
spoke  of  newspaper  men  and  women  as 
the  “builders  of  dreams”  who  work  in 
the  shadow. 

’“Every  movement  toward  a  better  and 
happier  tomorrow  has  behind  it  the 
heartbeat  of  the  newspaper  man,”  he  said. 
“They  are  the  men  and  women,  unknown 
to  social  registers,  unlisted  in  the  columns 
of  Bradstreet.  They  mint  ideas  and  give 
currency  to  ideals.  The  press  has  been 
the  conscience  by  means  of  which  the 
world  has  learned  its  mistakes  and  ad¬ 
vanced  toward  the  heights.” 

To  Norman  E.  Mack,  chairman  of  the 
New  York  Exposition  Commission,  and 
Mrs.  Mack,  was  given  a  farewell  dinner 
on  Saturday  in  the  New  York  State 
Building.  All  the  state  and  foreign  com¬ 
missioners,  exposition  officials,  several 
members  of  the  New  York  commission, 
former  Governor  John  A.  Dix  of 
New  York  and  many  San  Francisco 
people  were  present.  M.  H.  De  Young, 
of  the  Chronicle,  representing  the  Ex¬ 
position,  paid  this  tribute  to  Commis¬ 
sioner  Mack :  “It  takes  a  newspaper 
man,  who  has  had  the  rough  edges 
knocked  off,  to  handle  a  job  as  well  as 
Norman  Mack  has.” 
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TEXAS  EDITORS  HOLD 

ANNUAL  MEETING 

Newspaper  Correspondents  at  Austin 
Honor  Lt.-Gov.  Hobby — Dallas  County 
Press  Association  Plans  Co-operation 
in  Advertising — Ad  League  Discusses 
Plans  to  Advertise  Advertising. 

Dallas,  Tex.,  December  6. — Manag¬ 
ing  editors  of  daily  newspapers  in  Texas 
taking  the  Associated  Press  reports  held 
their  annual  meeting  at  Beaumont  on 
November  29  and  30.  Matters  of  inter¬ 
est  to  the  editors  and  ways  and  means 
for  improving  the  service  were  discussed. 
Lieutenant  Governor  W.  P.  Hobby,  editor 
and  publisher  of  the  Beaumont  Enter¬ 
prise,  was  elected  chairman  for  the  en¬ 
suing  year,  succeeding  D.  P.  Toomey, 
managing  editor  of  the  Dallas  Morning 
News.  Joseph  Emerson  Smith,  of  the 
San  Antonio  Express,  was  re-elected  sec¬ 
retary  of  the  association,  and  Beaumont 
was  selected  for  the  next  meeting  place. 
For  two  days  the  visiting  editors  were 
entertained  at  the  luxurious  country 
home  of  Harry  and  Perry  Weiss,  near 
Beaumont,  every  courtesy  being  extended 
by  the  business  men  of  Beaumont. 

Among  the  managing  editors  present 
were:  D.  P.  Toomey,  Dallas  Morning 
News;  George  Waverley  Briggs,  Galves¬ 
ton  Daily  News;  Tom  Finty,  Jr.,  Dallas 
Evening  Journal;  Thomas  Gooch,  Dallas 
Times-Herald;  Joseph  Emerson  Smith, 
San  Antonio  Express;  Lloyd  P.  Lock- 
ridge,  Austin  Statesman;  Harry  T.  War¬ 
ner,  Houston  Post;  T.  M.  Gaffney,  Hous¬ 
ton  Chroniele. 

Tom  Gooch,  managing  editor  of  the 
Dallas  Times-Herald,  announces  a  new 
department  in  the  handling  of  want 
ads,  which  is  designed  especially  to  ap¬ 
peal  to  “milady.”  A  room  in  the  office 
of  the  Times-Herald  has  been  fitted  out 
with  desks,  chairs,  telephones  and  in 
fact  every  convenience,  where  the  women 
who  use  the  Times-Herald  want  ad  col¬ 
umns  may  come  to  write  and  answer 
want  ads.'  A  staff  of  experienced  women 
clerks  is  at  all  times  at  the  service  of 
those  who  use' the  room. 

The  Dallas  County  Press  Association 
met  in  Dallas  Wednesday.  Topics  of 
interest  in  the  Dallas  County  Press,  in¬ 
cluding  a  scheme  for  co-operative  adver¬ 
tising,  were  discussed.  The  co-opera¬ 
tive  advertising  scheme  considered,  but 
which  was  not  finally  acted  on,  consists 
of  a  central  committee  resembling  an 
advertising  bureau  through  which  the 
foreign  advertising  of  the  papers  com¬ 
prising  the  Dallas  County  Press  Associa¬ 
tion  will  l)e  handled. 

Fifteen  hundred  people  recently  sat 
down  to  a  banquet  at  five  tables  that 
stretched  for  an  entire  city  block  on  Main 
street  in  the  heart  of  the  business  dis¬ 
trict  of  Waco.  The  occasion  was  the 
second  annual  “prosperity  dinner,”  given 
jointly  by  the  Waco  Young  Men’s  Busi- 
jiess  League  and  the  Waco  Ad  Club,  to 
commemorate  the  completion  of  Mcl.«n- 
nan  county’s  system  of  good  roads,  just 
ruiishcd  at  an  expenditure  of  more  than 
a  million  and  a  half  dollars.  The  ban¬ 
queters  were  prominent  citizens  of  Mc¬ 
Lennan  and  adjoining  counties. 

Plans  to  advertise  advertising  were 
discussed  by  meml)era  of  the  Dallas  Ad. 
League  at  its  weekly  meeting.  Each 
member  was  requested  to  present  some 
subject  relating  to  advertising  that  he 
would  like  to  have  discussed  by  tl\g 
league.  A  number  of  subjects  were 
handed  to  the  secretary  and  will  be  con¬ 
sidered  in  making  out  programs  for  fu¬ 
ture  meetings.  A  plan  suggested  by 
Harry  Olmsted  received  the  most  con¬ 
sideration  but  was  not  finally  adopted. 
The  plan  is  that  each  member  of  the 
league  file  his  business  card  with  the  sec¬ 
retary.  Each  week  some  member’s  card 
will  be  drawn  and  that  memlKT's  busi¬ 
ness  will  receive  the  attention  of  the 
league  for  one  month.  The  energy  of  the 
league  will  be  set  to  the  task  of  making 
advertising  pay.  The  member  whose 
card  is  drawn  will  l)e  advised  as  to  the 
best  copy  to  use  in  advertising  and  other 
suggestions  for  increasing  his  business 
will  be  offered  by  meml)er8  of  the  club. 
Under  the  plan  suggested  by  Mr.  Olm¬ 


sted  this  work  will  continue  until  the 
business  of  every  member  of  the  league 
has  received  the  attention  of  the  league 
for  one  month. 


NEWSPAPER  MEN  TO  DRILL 


New  York  Editors  and  Reporters  Want  to 
Be  “at  Least  Second  Lieutenants.” 

Believing  that  in  time  of  war  the 
armies  of  the  United  States  wculd  be 
sadly  lacking  in  officers,  a  movement  to 
organize  an  officers’  training  camp  for 
newspaper  men  has  been  started  in  New 
York  City  by  a  number  of  editorial  staff 
men  who  have  had  training  at  West 
Point  or  Annapolis,  or  in  the  regular 
army. 

Those  interested  in  the  plan  believe 
that  scores  of  newspaijer  men  in  the  city 
would  volunteer  if  the  country  went  to 
war,  and  think  that  Iwth  the  country 
and  the  volunteers  would  be  better 
served  if  the  men  were  qualified  to  act 
at  least  as  second  lieutenants. 

The  training  camp  will  have  no  age 
limit  for  applicants.  Those  who  are  in¬ 
capacitated  for  active  service  will  be 
qualified  to  act  as  recruiting  officers  and 
drill  masters.  Attendance  at  drills  will 
be  purely  voluntary,  and  the  hours  for 
drill  will  conform  with  the  wishes  of 
the  majority. 

The  program  for  the  camp  includes 
the  use  of  a  convenient  Manhattan 
armory  as  a  drilling  place;  one  or  more 
drills  each  week  under  the  supervision 
of  a  regular  army  officer;  studies  in 
tactics  under  the  same  officer;  and  a 
general  course  in  map,  camp  and  battle 
work. 

The  camp  will  be  conducted  under  the 
general  supervision  of  the  War  Depart¬ 
ment.  Tt  will  have  no  other  connections, 
and  will  entail  no  compulsory  Summer 
camp. 

Further  particulars  may  be  procured 
from  Blanton  Barrett,  of  the  Evening 
•fournal,  or  Grattan  McCafferty,  of  the 
Evening  Telegram. 

ELECT  J.  C.  GARRISON  PRESIDENT 


Former  New  York  Press  Editor  Heads 
New  Press  Club  at  Providence. 

The  Pen  and  Pencil  Club  of  Rhode 
Island,  recently  incorporated,  held  its  first 
election  in  Providence  December  9,  with 
the  following  result :  President,  .Tames  G. 
Garrison  ;  first  vice-president,  Charles  R. 
Thurston ;  second  vice-president,  Thomas 
M.  Walsh  ;  treasurer,  Samuel  E.  Lincoln  ; 
secretary,  Alfred  11.  Gurney;  governors, 
Archibald  G.  Adam,  Horace  G.  Belcher, 
Charles  B.  Coppen,  Martin  J.  Flaherty, 
Charles  II.  Howland,  Charles  M.  Inman. 
Harry  Sandager. 

Mr.  Garrison,  the  president,  is  an  edi¬ 
torial  writer  on  the  Providence  .Journal. 
For  many  years  he  was  on  the  staff  of 
the  New  York  Press,  filling  a  similar 
position. 

The  club  starts  out  with  one  hundred 
members,  all  of  whom  are  connected  with 
daily  newspapers. 


MISS  KEARNEY,  CORRESPONDENT 


Has  Sailed  for  England  to  Represent  the 
Central  News  of  America. 

Miss  Belle  Kearney,  an  experienced 
newspaper  correspondent  and  lecturer, 
sailed  from  New  York  last  Saturday  on 
the  American  liner,  St.  Paul,  for  Eng¬ 
land,  where  she  is  to  do  relief  work  and 
act  as  special  correspondent  for  the  Cen¬ 
tral  Nows  of  America. 

Miss  Kearney’s  father  was  a  Colonel 
in  the  Confederate  Army  and  lost  all  of 
his  property  diiring  the  Civil  Mar.  She 
became  a  breadwinner  when  only  a  slip 
of  a  girl  and  taught  school  in  Missis¬ 
sippi.  Later  she  was  appointed  a  lec- 
tiirer  and  organizer  for  the  Woman’s 
Cliristian  Temperance  Union,  filling  that 
position  for  many  years.  For  six  years 
Miss  Kearney  has  been  on  the  Chau- 
tauqtia  platform.  In  1004  she  t)egan  a 
journey  around  the  world.  On  reaching 
Russia  she  was  entertained  by  Count  T^co 
Tolstoi.  She  is  the  author  of  a  l)ook 
entitled  “A  Slaveholder’s  Daughter.” 


ASSOCIATED  PRESS  MEETING 


Tributes  to  General  Manager  Stone  and 
to  the  Late  Herman  Ridder. 

At  the  regular  meeting  of  the  directors 
of  the  Associated  Press,  this  week,  the 
time  was  largely  given  up  to  routine 
business. 

The  South  Bend  (Ind.)  News-Times 
was  admitted  to  membership  for  its 
morning  edition  exclusively. 

The  following  resolutions  were  pre¬ 
sented,  and  were  made  part  of  the  records, 
having  been  adopted  by  a  rising  vote  at 
the  recent  annual  meeting  of  the  man¬ 
aging  Editors’  Assoc-iation  of  A.  P. 
papers  in  Texas,  at  Beaumont,  in  that 
State : 

Whereas,  No  meeting  of  the  Managing 
Editors’  As.soclation  of  these  .\.  P.  circuits 
is  complete  without  the  attendance  of  the 
men  in  the  A.  P.  service  on  whom  we  depend 
for  our  betterments  and  who  constitute  our 
clearing  house  of  complaints  ;  and 

Whereas,  This  meeting  has  been  honored 
by  the  attendance  of  .Mr.  Paul  Cowles,  su¬ 
perintendent  of  the  Central  IMvlslon,  and 
.Messrs.  Stuart,  McCall  and  Blakcslee,  all 
of  whom  have  given  courteous  hearing  and 
valuable  suggestions  and  Interest  In  the 
matters  so  frankly  discussed  ;  therefore 

Be  it  Kesolved,  That  we  not  only  thank 
these  gentlemen  but  we  go  on  record  as  con¬ 
gratulating  the  Associated  Press  for  the  in¬ 
creasing  excellence  of  Its  service,  the  many 
and  manifest  Improvements  that  have  been 
made,  and  cordially  re-aftirm  our  allegiance 
to  the  greatest  news  gathering  organization 
in  the  world,  emphasizing  our  gratitication 
In  knowing  that  the  A.  P.  has  connected 
with  it  men  of  the  brains  and  ability,  ex¬ 
perience  and  expertness  In  their  special 
lines,  of  the  high  types  of  efflclency  ns  rep¬ 
resented  here  by  Mr.  Cowles,  Mr.  Stuart,  Mr. 
•McCall  and  Mr.  Blakeslee,  and 

Be  it  further  Kesolved,  That  this  meeting 
send  greetings  to  that  Grand  Man  who, 
though  Tragedy  sat  In  his  home.  Tragedy 
that  stung  deep,  never  faltered  in  his  great 
responsibility  as  head  of  this  vast  organiza¬ 
tion.  I)ut  kept  firm  fingers  on  the  key.  In 
the  multitude  of  dilflculties  represented  by 
this  terrible  struggle  In  Europe,  In  the  face 
of  apparently  insurmountable  obstacles, 
Melville  E.  Stone  has  proved  the  stuff  on 
which  the  A.  P.  Is  founded,  that  spirit  of 
efflclency,  loyalty,  co-operation  that  verily 
can  move  mountains  and  encircle  the  world 
In  the  space  of  a  breath.  To  the  man  who 
is  the  head  of  The  Associated  I’ress  we 
tender  our  sincere  good  wishes  and  con¬ 
gratulations  for  his  successful  management 
of  the  gigantic  structure  he  has  so  materi¬ 
ally  helped  to  build. 

The  committee  on  resolutions  tliat 
presented  the  foregoing  was  made  up 
thus;  Joseph  Emerson  Smith,  managing 
editor,  San  .Antonio  Express ;  A.  AV. 
(irant,  managing  editor.  Fort  AVorth 
Record;  Frank  Burkhatter.  managing 
editor,  AA’aco  News. 

The  California  r..en.sed  AA’ire  Circuit 
sent  resolutions  commending  the  service. 

The  directors  ])nssed  the  following 
tribute  to  the  late  Herman  Ridder  ; 

In  the  death  of  Mr.  Herman  Kidder,  the 
Associated  Press  has  sufferisl  a  distinct  loss. 
Mr.  Kidder  was  one  of  the  most  efflclent  and 
zealous  imrtlcipants  in  tlv“  work  of  estab¬ 
lishing  the  first  nation-wide  co-operative 
news-gathering  organization  ;  and,  during  a 
long  continued  service  as  a  director  of  the 
.Associated  Press,  he  brought  to  the  duties 
of  the  otllce  great  earnestness  in  meeting  his 
obligations.  .Active  and  energetic,  be  con¬ 
tributed  in  no  small  measure  to  the  success 
of  the  association,  thus  rendering  to  the 
country  an  important  public  service.  Ills 
genial  ipialities  made  his  confreres  his  per¬ 
sonal  friends,  and  they  tender  to  his  family 
their  deepest  sympathy. 

Taking  Care  of  the  Reporter 

President  George  Gallup,  of  the  Pil¬ 
grim  Publicity  Association,  was  chatting 
with  some  newspaper  men  the  other  day, 
relative  to  his  reason  for  placing  them  at 
the  head  table  at  Pilgrim  luncheons  and 
other  events  in  Boston. 

“I  remember  the  time  that  I  worked  for 
the  old  Albany  Argus  as  a  reporter,”  said 
he,  “that  reporters  who  came  to  report 
important  events  were  frequently  treated 
very  shabbily ;  given  mighty  little  consid¬ 
eration,  in  fact.  I  then  determined  that 
I  would  change  this  order  of  things  some 
time,  for  I  believe  that  the  men  who 
gather  the  news  in  the  careful  manner  in 
which  they  do  almost  without  exception 
should  be  treated  with  the  utmost  courtesy 
and  given  scats  as  honored  guests.” 


.'Street  car  advertising  is  no  doubt 
worth  all  it  costs.  But  the  street  car 
does  not  go  into  the  home,  neither  does 
the  billboard. 


BALTIMORE  PRESS  CLUB 
NOW  PROSPEROUS 


Membership  Now  1,000  and  It  Has  Sev¬ 
eral  Thousand  Dollars  in  the  Sinking 
Fund — New  Officers  Elected— Sketch  of 
Its  Career — Remarkable  Growth  of  Re¬ 
ligious  Advertising  in  Three  Years. 


Baltimore,  December  0. — The  board  of 
governors  of  the  Baltimore  Press  Club  was 
re-elected  with  the  addition  of  Col.  Clinton 
McCabe  at  the  annual  meeting  Saturday, 
December  4.  The  personnel  of  the  board 
is  composed  of  Franklin  G.  AA’isner,  presi¬ 
dent  ;  AA’alter  U.  Hough,  vicerpresident ; 
AA".  Oscar  Anderson,  secretary ;  James  F. 
Hayward,  financial  secretary ;  Edward  H. 
Pfund,  treasurer;  Col.  Edward  Creecy, 
George  AA'.  AA'orsham,  ,Tr.,  James  G.  Nel¬ 
son  and  Col.  Clinton  McCabe. 

The  executive  officer  in  charge  of  the 
club  is  Mr.  I’fund.  Under  the  financial 
administration  and  general  management 
of  Mr.  Pfnnd,  during  the  past  two  years, 
the  club  has  increased  its  membership, 
active  and  associate,  by  about  1,000.  Dues 
are  $12  a  year.  A  number  of  notable 
functions  were  given  during  the  year  last 
passed.  President  AA’isner’s  annual  report 
showed  that  the  club  is  in  a  prosperous 
condition,  having  several  thousand  dol¬ 
lars  in  its  sinking  fund.  This  fund  is 
being  created  with  a  view  to  obtaining 
more  commodious  quarters.  The  club 
has  dreams  of  eventually  having  its  own 
l)uilding.  It  has  no  outstanding  debts. 

The  Baltimore  Press  Club  was  organ- 
izetl  in  1911  with  a  nominal  membership 
of  about  150,  nearly  all  active.  Until  the 
beginning  of  1914  it  had  a  hard  struggle. 
It  leased  two  floors  of  a  buildiug  on  AA’est 
Franklin  street,  excellently  furnished,  but 
tlie  location  was  too  far  removed  from  the 
piiblisliing  district  to  l)e  easy  of  access. 
Tlie  distance  was  nearly  a  mile.  Attend¬ 
ance  at  the  weekly  meetings  fell  away 
and  interest  waned  until  the  clubhouse 
remained  practically  deserted.  The  board 
of  governors  continued  to  meet,  however, 
every  two  weeks.  The  club  finally  found 
itself  nearly  $000  in  debt,  with  a  wan¬ 
ing  membership. 

One  night  tlie  board  held  a  meeting  to 
decide  wliether  it  sliould  give  up  the  gliost. 
At  tliat  meeting  it  was  proposeil  to  hold 
a  Itig  entertainment  in  the  Lyric,  the 
largest  playhouse  in  the  city.  Tlie  cost 
was  estimated  at  not  less  than  $1,000. 
There  was  strenuous  opposition  to  this 
project  for  a  while,  but  it  was  deter- 
iiiiiHMl  to  carry  it  out. 

Soon  the  esprit  de  corps  of  the  news- 
Iiaiier  fraternity  was  aroused,  and  when 
the  entertainment  was  given  it  was  tin* 
most  notable  success  of  any  similar  event 
ever  held  in  Baltimore.  About  $900,  net, 
was  realized,  the  outstanding  hills  paid 
off,  and  the  club  moved  to  211  East  Fay¬ 
ette  street,  within  three  blocks  of  all  the 
daily  newspaper  buildings.  The  club 
purchased  the  furniture  that  its  defunct 
predecessor  had  in  storage,  and  there 
began  an  active  campaign  for  membership. 
The  board  of  governors  decided  that  it 
would  be  impossible  to  maintain  the  ex¬ 
istence  of  the  club  if  the  membership  were 
confined  to  active  newspaper  men  with  a 
limited  associate  membership.  It  was  de¬ 
cided  to  change  the  constitution  and  by¬ 
laws  to  provide  for  an  unliinite<l  asso¬ 
ciate  membership,  and  solicitors  visited 
men  in  public  life  and  business  men.  The 
resjionse  was  almost  instant,  and  the 
menihership  increased  amazingly. 

Imrie  Undergoes  an  Operation 
John  M.  Imrie,  manager  of  tlie  Cana¬ 
dian  Press  Association,  who  has  been  ill 
for  several  niontbs  with  kidney  troti- 
blc.  was  operated  upon  at  St.  Vincent’s 
Hospital.  New  York,  on  Monday.  The 
operation  was  entirely  successful,  and 
he  is  making  excellent  progress  toward 
recovery. 

The  South  Dakota  Press  .Association 
will  ludd  its  mid-winter  meeting  at 
Huron,  January  L‘l  and  14.  In  addition 
to  tlic  usual  program,  it  is  planned  to 
have  present  an  outside  speaker  of 
prominence  in  the  newspaper  world. 
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ROYAL  HONORS  FOR 

A  LITTLE  WHITE  HEN 

Lady  Eglantine  Wins  Philadelphia  North 

American's  Egg-Laying  Contest — She 

Gets  Columns  of  Publicity  in  All  Pa¬ 
pers —  W.  H.  Wanamaker’s  Stand 

Against  Deceit  in  Advertising. 

Philadelphia,  December  9. — Lady  Eg¬ 
lantine,  world’s  champion,  miracle  of 
lien-dom  and  feted  darling  in  the  North 
American’s  nature  department,  attended 
by  a  guard  of  honor  in  a  siiecial  car  with 
a  devoted  retinue  and  a  cordon  of  photog¬ 
raphers  and  reporters,  has  made  her  royal 
I»rogress  through  this  city,  where  she  was 
received  with  fitting  honors,  and  is  now 
in  New  York,  where  she  is  graciously 
awepting  the  homage  which  is  her  due. 

She  is  the  White  I^eghorn  which  on 
November  1  broke  previous  records  to 
smitliereens  by  presenting  her  owner  with 
:U4  eggs  in  .365  days  at  the  Delaware 
(’ollege  agricultural  experiment  station, 
since  which  time  nothing  has  been  too 
goo<l  for  her.  Tliis  was  ac-complished 
in  the  fourth  annual  international  egg- 
laying  competition  conducted  by  the 
North  American,  and  the  story  thereof 
was  duly  related  for  the  readers  of  The 
Editor  axd  Publisher  at  the  time,  but 
through  an  accident  never  reached  pub¬ 
lication. 

Hob  Vale,  of  the  North  American  staff, 
was  assigned  as  historiographer  to  her 
majesty,  and  never  before  did  a  little 
white  hen  have  such  columns  of  appre¬ 
ciative  des<-ription,  such  fluent  paragraphs 
of  praise,  such  head-lines. 

'Hie  North  American,  be  it  understood, 
giK-s  in  strong  for  all  nature  stuff — of  that 
more  anon.  .Vlso  under  the  inspiring 
leadership  of  the  unrivalled  cooking  ex- 
Iiert,  Mrs.  Scott,  and  editorially  of  Ijeigh 
Mitchell  Hodges,  with  the  help  of  Brad¬ 
ford’s  cartoons,  it  is  equally  keen  on 
“the  eats.’’  Not  for  a  moment  be  it 
gathered  that  either  Lady  Eglantine  or 
one  of  her  precious  eggs  are  destined  for 
such  an  inglorious  end.  but — you  see  the 
jsmnection.  No  wonder  that  the  paper 
went  wild  over  the  small  fowl  which 
has  more  than  quadrupled  the  average 
IM>rformance  of  common  or  garden  hens, 
and  made  imjiorlant  contributions  to  the 
knowledge  of  breeders  and  scientists  in 
two  continents.  She  is  owned  by  A.  A. 
('hristian,  general  manager  of  the  Gim- 
liel  Department  Store,  in  this  city,  so 
that  the  glory  further  focusses  right  here 
in  Philadelphia,  which  New  Yorkers  will 
now  more  than  ever  continue  to  regard 
as  a  quiet  country  town. 

She  stopped  at  the  Walton,  which  was 
diked  out  in  flags  and  bunting  in  her 
honor,  quite  as  if  she  were  a  queen  in 
fact.  She  had  the  liest  suite,  two  valets, 
who  were  also  chefs,  and  bottled  water 
from  the  Maryland  s|)ring  which  she  pre¬ 
fers.  On  Monday  evening  she  held  a 
reception,  but  being  country-bred  and 
averse  to  the  publicity  being  forced  on 
her,  refused  to  say  a  few  words  or  to 
give  interviews. 

When  she  left  for  New  York  on  Tues¬ 
day,  a  squad  of  police  surrounded  her 
limousine  and  she  was  escorted  by  a 
iKsly-guard  of  fifty  business  men  and 
poultry  fanciers.  ,\mong  them  were  Mr. 
< ’hristian,  E.  S.  Edmondson,  advertising 
manager  of  the  North  .4merican ;  F.  V. 
L.  'Turner,  editor  of  the  N.  A.  poultry 
page ;  W.  W.  Robinson,  of  the  Ijedger : 
Theo.  E.  Ash.  secretary  of  the  Poor  Rich¬ 
ard  Club;  .T.  II.  Petherliridge,  of  the 
.American  Poultry  .Tournal.  Chicago: 
Thomas  M.  Knight,  editor  of  the  Prac¬ 
tical  Farmer;  E.  E.  Althouse,  of  Sellers- 
ville,  editor  of  the  Poultry  Item,  and  of 
<-ourse  her  special  corresimndent,  Mr. 
Vale. 

.May  Christie,  who  under  the  name  of 
Ellen  Adair,  has  been  giving  a  sort  of 
British  imitation  of  Beatrice  Fairfax  on 
the  Evening  Ijedger  since  its  inception, 
has  left  the  paper  and  will  return  to 
England.  She  sr»ent  two  months  in  that 
country  and  France  last  summer,  cover¬ 
ing  the  hospitals  and  relief  stations  and 
sending  back  letters  about  Tommy  and 
.Tacques.  the  Belgian  r«fugees  and  the  de¬ 
voted  nurses.  “M’liss,”  who  is  Eleanor 
McDonnell,  an  exceedingly  clever  girl 


from  Baltimore,  who  has  been  doing 
“features”  in  a  manner  far  too  seldom 
seen  in  this  city,  has  succeeded  to  the 
post  of  editor  of  the  woman’s  page,  and 
has  already  shown  her  fitness  for  sizing 
up  to  the  requirements  of  the  intelligent 
woman  reader,  in  her  double  column  of 
paragraphs  and  comment  published  night¬ 
ly,  a  “feminine  forum”  which  comes 
nearer  to  the  needs  of  the  average  dame 
than  endlessly  repeated  cooking  receipts 
which  everyone  knows  or  minute  direc¬ 
tions  us  to  how  to  make  an  arm-chair  out 
of  a  barrel,  impossible  fashions,  or 
whether  it  is  wise  to  “keep  company,” 
which  are  still  far  too  often  the  mascu¬ 
line  editor’s  idea  of  what  every  woman 
wants. 

“Pepper  Night”  was  held  with  gusto  at 
the  I*oor  Richard  Club  on  Monday.  The 
condiment  was  supplied  by  the  Associa¬ 
tion  of  Philadelphia  Advertising  Agencies, 
which  turned  out  45  representatives  from 
eleven  concerns.  It  is  needles  to  say  that 
it  was  just  one  more  feature  in  the 
plan  to  get  everybody  boosting  and  work¬ 
ing  for  the  all-imiMjrtant  A.  A.  C.  W. 
convention  coming  here  next  June. 

Talking  about  honesty  in  advertising,  a 
medal  should  certainly  be  given  to  the 
clothing  firm  of  William  II.  Wanamaker, 
of  this  city,  who  told  the  public  the  other 
day  in  a  half-page,  two-column  ad  that 
they  had  discovered  that  an  overcoat 
they  had  exploited  was  not  what  it  had 
been  represented  to  them  as  being,  and 
that  any  customer  who  liked  was  at 
liberty  to  return  his  purchase.  “We  are 
only  too  glad  to  correct  this  error,”  they 
say,  “because  we  always  insist  upon  pre¬ 
serving  to  the  letter  the  integrity  of  our 
advertised  word.”  Pretty  fine,  yes? 

It  is  pleasant  to  note  that  a  more  gen¬ 
erous  attitude  is  b«*ginning  to  be  adopted 
by  certain  papers  in  this  city  regarding 
news  mention  of  men  or  women  on  rival 
papers.  Until  last  winter,  the  papt'r  em¬ 
ploying  the  journalist  who  married  or 
made  an  address  at  a  club  or  otherwise 
distinguished  himself  was  the  only  one  to 
carry  any  copy  regarding  it.  If  the  news 
was  such  that  it  could  not  lie  omitted, 
the  name  of  the  paper  with  which  he  was 
connected  was  carefully  deleted.  Since 
the  Christmas  Ship  and  the  Food  Ships, 
in  support  of  which  all  the  papers  joined, 
a  change  has  been  jH'rceptihle  which  au¬ 
gurs  well  for  a  growth  of  broader  stand¬ 
ards  and  higher  ideals. 

The  sports  department  of  the  Bulletin 
has  lieen  placed  under  the  management  of 
the  city  editor,  William  B.  Craig,  the  post 
of  sporting  editor  being  abolished  with 
the  departure  of  Ethelbert  Crowhurst,  the 
former  incumbent,  who  has  beome  assist¬ 
ant  manager  of  the  Walton. 

William  C.  Bullitt,  grandson  of  the 
man  who  drew  up  the  charter  under  which 
this  city  is  governed,  an  editorial  writer 
on  the  Public  Ijcdger,  is  the  only  news- 
paiicr  man  from  this  city  to  sail  on  the 
Peace  Ship.  Philadelphia  gets  enough 
lime-light,  however,  through  Marion  Rub- 
incam,  who  was  two  years  ago  a  reporter 
on  the  Evening  Telegraph. 


N.  O.  PRESS  CLUB  ACTIVE 


Entertains  Senator  McLean  of  Connecticut 
and  Also  Holds  Successful  Symposium. 

New  Orleans,  December  6. — The  New 
Orleans  Press  Club  had  for  its  guest  on 
November  27  Senator  George  P.  McLean, 
of  Connecticut,  who  has  taken  the  lead¬ 
ership  in  Congress  on  the  subject  of  pre¬ 
serving  the  wild  fowl  of  the  United 
States.  Louisiana,  having  the  largest 
fowl  preserve  in  the  world,  is  naturally 
an  interesting  place  for  him.  The  day 
following  his  address  at  the  Press  Club 
he  was  taken  in  a  yacht  to  Avery  Island, 
where  he  saw  every  variety  of  bird  that 
can  be  taken  care  of  on  this  300,000-acre 
tiact  of  marsh  land. 

The  Press  Club  SymiKisium.  the  first 
of  a  series  of  entertainments  of  its  kind, 
was  given  Friday  evening  at  the  club 
rooms.  Several  prominent  business  men 
of  this  city  delivered  ten-minute  talks. 
The  program  was  one  of  the  most  interest¬ 
ing  and  instructive  ever  undertaken  by 
the  Press  Club.  It  was  arranged  by 
President  W.  K.  Patrick  and  Harold  W. 
Newman. 


PITTSBURGH  PRESS  CLUB 


Observes  Its  30th  Anniversary  with  Mu¬ 
sic,  Speeches,  Good  Fellowship. 

In  the  presence  of  an  audience  that 
filled  Carnegie  Hall,  Pittsburgh,  on  Wed¬ 
nesday  night,  members  of  the  Pittsburgh 
Press  Club  celebrated  the  thirtieth  anni¬ 
versary  of  the  club’s  incorporation. 

The  anniversary  address  was  made  by 
President  J.  K.  Burnett,  who  reviewed 
briefly  the  history  of  the  organization 
since  it  was  founded  in  1885.  Telegrams 
of  congratulation  were  received  from  all 
parts  of  the  country  and  many  public  men 
of  national  prominence  sent  their  felicita¬ 
tions. 

Pittsburghers  who  were  out  of  town 
remembered  the  occasion  with  telegraphic 
messages. 

E.  V.  Babcock,  leading  spirit  in  the 
Cambria  independent  steel  merger,  sent 
a  long  telegram  from  Philadelphia  giving 
the  “outsider’s  look  in”  on  Pittsburgh 
newspaperdom,  in  which  he  praised  the 
individual  efforts  of  newspaper  men  in 
promoting  civic  progress  in  Pittsburgh. 

Many  donations  were  received  toward 
improvements  which  were  made  recently 
on  the  club’s  new  home  in  Fourth  ave¬ 
nue.  The  club  was  reported  by  the  presi¬ 
dent  to  be  on  a  sound  financial  footing. 

The  program  was  given  over  almost  en¬ 
tirely  to  music.  Scores  of  old  time  news¬ 
paper  men  who  attended  were  enrolled 
for  the  reunion  announced  to  be  held  at 
the  clubhouse  at  the  informal  celebra¬ 
tion  last  evening  (Friday). 


PRESS  CLUB  PLAYLET  A  HIT 


Has  Become  a  Regular  Attraction  for 

Minneapolis  Business  Organizations. 

Minneapolis,  December  8. — It’s  an 
off  week  when  the  Minneapolis  Press 
C3ub  does  not  present  its  two-act  playlet 
“Thirty  and  'Then  Some,”  before  some 
local  business  organization.  The  playlet 
which  is  mostly  by  Earle  R.  Buell,  es¬ 
says  to  show  a  city  room  on  the  last 
day  of  (he  world.  The  Angel  Gabriel 
enters ;  the  newspaper  men  flock  around 
him  and  becoming  convinced  of  his 
genuineness,  set  out  to  get  out  an  extra 
but  are  balked,  at  the  moment  Gabriel 
is  aliout  to  blow  his  trumpet,  but  the  fore¬ 
man’s  objection  that  “It  can’t  be  done — 
there’s  ads  to  run.”  Act  2  is  laid  in 
the  newspaper  men’s  heaven,  giving  op¬ 
portunity  for  many  a  piece  of  “inside 
stuff.”  The  playlet  requires  a  cast  of  a 
dozen  men,  with  occasional  augmenting 
of  chorus,  as  the  Broadway  producers 
say  on  the  road.  i 

George  F.  Authier,  Washington  cor¬ 
respondent  of  the  Tribune,  came  to 
Minneapolis  to  deliver  the  memorial  ad¬ 
dress  at  the  annual  lodge  of  sorrow 
of  the  Elks’  Ijodge,  Minneapolis  No.  44. 
He  returned  to  Washington  immediately 
after  the  address. 


BALTIMORE  PRESS  CLUB 


Officers  Elected — Membership  and  Fi¬ 
nances  Excellent — Insurance  Fund. 

At  the  recent  annual  meeting  of  the 
Baltimore  Press  Club  President  Wisner 
read  the  annual  report,  showing  that  the 
club  is  in  a  most  prosperous  condition^ 
with  several  thousand  dollars  in  its  sink¬ 
ing  fund.  The  latter  is  being  built  up 
with  the  idea  at  some  future  date  of 
occupying  more  commodious  quarters. 
The  club  has  no  outstanding  debts. 

At  the  annual  election  the  out-going 
officers  and  board  of  governors  were 
unanimously  re-elected,  with  the  addition 
to  the  governors  of  Colonel  Clinton  Mc- 
Cahe.  The  other  officials  elected  were : 
President,  G.  Franklin  Wisner;  vice- 
president,  Walter  R.  Hough ;  secretary, 
W.  Oscar  Anderson,  .Tr. ;  financial  secre¬ 
tary,  James  F.  Hayward;  treasurer,  Ed¬ 
ward  H.  Pfund ;  additional  members  of 
the  board  of  governors.  Colonel  E.  W. 
Creecy,  George  W.  Worsham,  Jr.,  James 
G.  Nelson  and  Colonel  Clinton  McCabe. 

The  club  during  the  past  year  has  in¬ 
creased  its  list  of  active,  associate  and 
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non-resident  members  by  355.  The  total 
is  now  more  than  700. 

Several  suggestions  as  to  future  devel¬ 
opments  in  connection  with  the  club’s  life 
were  made  during  the  meeting.  The  most 
important  of  these  was  one  that  an  in¬ 
surance  fund  be  created  for  the  active 
newspaper  men  of  the  city  belonging  to 
the  club,  this  fund  to  be  operated  as  a 
sort  of  pension  system  for  aged  and  in¬ 
capacitated  members.  A  special  commit¬ 
tee,  composed  of  George  W.  Worsham, 
Jr.,  Ernest  R.  Crapster  and  AV.  Dwight 
Burroughs  was  appointed  to  investigate 
the  subject  and  to  report  at  a  subsequent 
meeting. 


“THE  SCRANTON  NEWS” 


Decision  That  That  Title  Belongs  Solely 
to  the  Scranton  Republican. 

Secretary  of  State  Woods  of  Pennsyl¬ 
vania  has  decided  that  the  title,  “Scran¬ 
ton  Daily  News”  belongs  solely  to  the 
Scranton  Republican.  The  registration 
of  the  trade  name,  “The  Scranton  Daily 
News,”  granted  the  News  Printing  and 
Publishing  Company  on  August  16,  1915, 
is  annulled  and  revoked. 

Under  the  decision  no  publishing  com¬ 
pany  in  Pennsylvania  other  than  the 
Lackawanna  Publishing  Company  has 
the  right  to  use  the  trade  name,  “The 
Scranton  Daily  News.”  Until  a  few  days 
ago  the  name  was  being  used  by  the 
News  Printing  and  Publishing  Company 
on  a  morning  newspaper  in  Scranton  and 
that  company  having  relinquished  the 
paper  it  continued  to  be  printed  under 
the  same  name  by  the  Scrantonian  Pub¬ 
lishing  Company.  The  News  Printing  and 
Publishing  Company  was  organized  by 
Robert  D.  Towne  last  summer  and  had 
issued  the  paper  since  August  16  last. 

A  hearing  in  the  case  was  held  Sep¬ 
tember  27,  1915.  The  papers  filed 

showed  that  the  Daily  News  Company 
was  duly  registered  under  the  laws  of 
Pennsylvania  as  a  foreign  company,  its 
charter  being  granted  in  Delaware  and 
that  from  August,  1913,  to  May  25,  1915, 
it  published  a  paper  under  the  name,  the 
Daily  News  or  the  Scranton  Daily  News; 
that  on  May  25,  1915,  the  Daily  News 
became  allied  with  the  Tribune,  Truth 
and  Republican  since  which  date  all  four 
papers  have  been  printed  in  Scranton 
under  the  name  the  Scranton  Republi¬ 
can;  and  that  the  titles,  Tribune,  Truth' 
and  Daily  News  are  retained  at  the  toji 
of  the  editorial  column. 

There  was  no  evidence  that  the  News 
Printing  and  Publishing  Company  used 
the  name,  the  Scranton  Daily  News,  1m>- 
fore  August  16  last,  and  the  secretary 
finds  that  the  Daily  News  Company  was 
the  first  to  adopt  and  use  the  name;  and 
he  says  that  “the  merger  and  consolida¬ 
tion  of  the  four  newspapers  during  the 
month  of  May,  1915,  did  not  work  an 
abandonment  of  the  right  in  that  cor¬ 
poration  to  use  the  name,  the  Scranton 
Daily  News  as  acquired  by  prior  adoj)- 
tion.” 

“It  follows  then,”  the  decision  further 
states,  “that  the  News  Printing  and  Pub¬ 
lishing  Company,  when,  on  August  16, 
1915,  it  applied  for  the  registration  of 
the  name,  the  Scranton  Daily  News,  was 
not  entitled  to  have  the  same  registered 
under  the  act  of  1901  by  right  of  its  be¬ 
ing  the  first  to  adopt  and  use  the  name; 
and  that  the  registration  then  allowed 
by  this  department  was  granted  by  rea 
son  of  an  erroneous  understanding  and 
statement  of  fact  with  respect  to  the 
right  of  the  said  applicant  to  have  the 
name  so  registered.” 

On  Monday,  the  paper  hitherto  called 
the  News  appeared  as  the  Independent 
News.  It  is  being  issued  by  Mr.  Little 
of  the  Scrantonian,  Mr.  Towne  having 
abandoned  the  enterprise. 


The  women’s  auxiliary  of  the  South¬ 
ern  Iowa  Editorial  Association  recently 
held  a  meeting  in  Chariton  and  chose 
Mrs.  Margaret  Needles,  of  Centerville, 
for  their  president.  Other  memliers 
elected  are:  Mrs.  A.  \V.  Wilson,  of 
Alhia,  first  vice-president;  Mrs.  W.  D. 
.Tunkin,  of  Chariton,  second  vice-presi¬ 
dent;  Mrs.  Harry  Keller,  of  Russell,  sec¬ 
retary  and  treasurer. 
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Back  Up  Your  Boston 

Plans  With  FACTS 


When  we  speak  of  Boston  we  mean  Metropolitan 
Boston  with  its  39  cities  and  towns  within  1 3  miles 
of  Boston’s  City  Hall. 

Study  these  cities  and  towns  carefully.  Know 
how  many  families  there  are  in  each  locality,  the 
number  of  dwellings,  the  total  valuation  assessed 
w  estate,  and  the  number  of  telephone  and  electric 
light  customers. 

Know  the  amount  of  bank  deposits,  the  amount 
deposited  by  women,  the  number  of  wage-earners 
and  the  amount  of  wages  paid  out  by  manufac¬ 
turers.  It  will  show  you  why  Boston  is  a  city  of  big 
purchasing  power. 

Know  how  Boston  dealers  feel  toward  advertised 
goods  and  important  features  of  advertising  cam¬ 


paigns.  Know  what  they  think  of  manufacturers’ 
follow-up  matter,  indoor  displays,  sampling  and 
demonstrating. 

Write  the  BOSTON  AMERICAN  now  and 
secure  this  information  concerning  the  Boston  ter¬ 
ritory.  It  will  save  you  time  and  money.  It  will 
enable  you  to  back  up  your  Boston  plans  with  facts. 

Write  for  details  concerning  our  plan  of  co¬ 
operating  with  advertisers,  and  if  there  is  any  spe¬ 
cial  information  you  would  like  to  have  regarding 
Metropolitan  Boston  as  related  to  your  particular 
proposition,  don’t  hesitate  to  ask  for  it. 

Your  request  for  information  will  not  obligate 
you  in  any  way. 


80-82  Summer  Street,  Boston,  Mass. 

New  York  Office  i  Chicago  Office 

I  789  Broadway  504  Hearst  Building 

'^Circulation  greater  than  that  of  all  the  other  Boston  evening  papers  combined” 
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Coupons  Have  No  Place  In  Big  Business  Concern 

Newspaper  Publishers  in  Letters  to  “THE  EDITOR  AND  PUBLISHER”  Give  the  Results  of  Their  Own  Observations 
and  the  Experiences  of  Merchants  in  Their  Several  Cities — Public  Rapidly  Becoming  Convinced 
That  “Profit-Sharing,”  “Gifts”  and  “Presents”  Are  a  Snare  and  a  Delusion. 


The  following  18  the  seeoiid  install¬ 
ment  of  letters  from  newspaper 
editors  and  publishers  upon  the 
subject  of  coupons.  It  will  l>e  not«l 
that  there  is  not  a  single  one  who  be¬ 
lieves  that  the  public  gets  ••something 
for  nothing” — that  the  coupon  is  a  gtaal 
thing  for  either  the  manufacturer,  the 
merchant  or  the  dealer. 


W.  P.  (lOODSPEEl).  busineHS  manager 
Buffalo  (.V.  r.)  Evening  \eics: — ••\Ve 
have  read  your  articles  regarding  the 
coupon  evil  with  great  interest  aixl  know 
that  you  are  right  in  the  statements  you 
make.  There  is  no  question  but  the  cou- 
|)ons  or  trading  stami>s  are  paid  for  by 
the  consumer.  The  Ihiffalo  News  was 
one  of  the  very  few  i>ai>ers  in  the  c-ountry. 
and  the  only  daily  pa|»er  in  Kuffalo,  that 
positively  refus«*<l  t<}  accept  trading 
stamp  advertising  when  it  first  came  up 
in  this  city  years  ago.  We  are  still  of 
that  same  mind.  Although  some  of  the 
stores  here  are  handling  the  (.old  Stamps, 
and  we  know  a  numla'r  of  the  national 
advertisers  are  using  the  profit  sharing 
coupon,  we  still  stick  to  our  early  stand 
of  not  accepting  any  of  their  advertis¬ 
ing.” 

Frank  D.  Webb,  assistant  general 
tnanager  Baltimore  \etrs. — ‘•We  are 
very  much  opposed  to  trading  stamps  of 
every  kind  and  agiee  alwolutely  with 
what  you  saj-  regarding  them.  We 
passetl  a  rule  some  time  ago  refusing  to 
accept  advertising  containing  trading 
stamps  and  the  elimination  of  them  has 
greatly  increased  our  business.  No  j)aper 
in  Baltimore  accepts  copy  with  trading 
stamps.” 

J.  T.  Beckwith,  president  Ft.  C.  Beek- 
ivith  Fipeeial  .Ageneg,  Vcir  York. — ••Re¬ 
garding  the  coupon  evil,  T  certainly  agree 
with  j'ou  absolutely  in  the  campaign  you 
are  making  against  this  sort  of  tax  upon 
the  consumer  and  in  the  interests  of  the 
newspapers.  Yon  ha,ve  my  unqualified 
endorsement. 

Harvet  R.  Yoi'XO,  advertising  man¬ 
ager  Columbus  10.)  Dispa t eh  . — ••We 
are  in  hearty  sympathy  with  your  move¬ 
ment  against  trading  stamps  an<l  c-ou- 
pons.  There  is  no  question  in  our  minds 
but  that  merchandising,  through  trading 
stamps.  coujKins  or  premiums,  is  a  detri¬ 
ment  to  the  general  public  and  it  unques¬ 
tionably  increas«*s  the  overhead  for  the 
retailer.  lK*caus«*  he  finds  it  neicssary  to 
use  newspaper  space  just  the  same.  Tt 
might  interest  you  to  know  that  the  Re¬ 
tail  Merchants’  .Association  of  this  city 
several  months  ago  passed  resolutions 
against  the  use  of  trading  stamps  or 
coupons,  and  we  feel  pretty  certain  that 
this  method  of  marketing  merchandise 
can  never  get  a  start  in  rolumbus.  The 
EniTOR  AND  PmLisHER  is  to  lie  con¬ 
gratulated  on  the  good  work  it  is  doing 
and  you  may  have  our  co-operation  at 
any  time  you  see  fit  to  call  upon  us.” 

G.  IjOOAN  Payne,  president  G.  I.ogan 
Pagne  Compang,  Chicago. — ••'The  cou|)on 
evil  is.  in  my  mind,  as  great  as  the  idea 
of  the  newspaper  buying  its  circulation 
and  hiring  people  to  read  it.  The  manu¬ 
facturer  gives  coupons  as  an  inducement 
to  buy  their  goods  and  he  can  never  stop 
it.  hut  will  have  to  keep  on  giving  and 
adding  to  it  in  every  case.  Tt  is  the 
same  with  a  newspaper  buying  its  circu¬ 
lation.  It  is  the  great  evil  today  and  is 
hindering  the  growth  of  advertising  in 
daily  newspapers.  For  the  same  amount 
spent  by  the  manufacturer  in  daily  news¬ 
papers  instead  of  premiums,  the  results 
would  not  only  be  greater  but  would  be 
much  more  satisfactory  in  every  way.  T 
want  to  congratulate  you  on  the  cam¬ 
paign  you  are  conducting  and  trust  that 
you  will  keep  it  up.” 

John  K.  Kuni;  editor  Green  Bay 


(H’i«.)  Press-Gazette. — ••We  are  in 
hearty  sympathy  with  your  efforts  to 
combat  the  growth  of  the  coupon  evil. 
We  are  aware  of  the  fact  that  this 
method  has  made  large  inroads  upon 
legitimate  newspaper  advertising  and 
that  it  is  uiu*conomic  in  principle.  We 
shall  lie  pleased  to  co-ojicrate  with  you 
ill  any  practical  way  to  minimise  this 
practice.” 

J.  S.  Young,  advertising  manager 
Grand  Itapids  (/«.)  Evening  Gazette. — 
•‘We  are  with  you,  first,  last  and  all  the 
time,  in  your  campaign  against  the  cou- 
|>on  evil.  If  there  is  any  co-opt‘ration 
that  we  can  render  or  if  you  have  any 
data  that  we  can  use  in  our  columns,  we 
will  lie  glad  to  do  so.” 

II.  J.  Baker,  advertising  manager 
Lansing  {Mieh.}  Btate  .Journal. — ••We 
agre<‘  with  you  absolutely  in  the  matter 
of  coiqioiis  and  trading  stamps.  In  fact, 
the  !stat<*  .louriial  will  not  publish  a 
trading  stamp  ativertisemeiit  in  its  pa- 
jK*r.” 

Fleming  Newboi.d,  business  manager 
Washington  (D.  C.)  Fttar. — ••We  are  in 
thorough  sympathy  with  you  and  the 
movement  against  the  trading  stamp  and 
coiiiKiii  evil.  No  trading  stamp  com¬ 
panies  are  in  iqieratioii  in  Washington, 
but  cou|Mins  are  used  in  certain  packaged 
giKKls  sold  here.” 

Ohari.es  H.  Oonoikin,  manager  ’Water- 
town  (.V.  y. )  Dailg  Times. — ••The  cou¬ 
pon  evil  does  not  exist  in  Watertown, 
having  Ikhui  eliminated  absolutely  by  a 
well  organized  inerehaiits’  assiK-iation.  It 
is  quite  impossible  for  any  promoter  to 
get  a  foothold  in  this  city.’’ 

Oharijcs  T.  Ixxi.AN.  of  the  S'.  C.  Heek- 
with  Ftpeeial  .Ageneg.  \ew  Yotk. — “The 
work  The  Editor  and  Pubi.i.sher  is 
doing  in  combatting  the  coupon  evil  has 
my  heartiest  apiiroval.  If  the  iiublic  can 
only  he  made  to  realize  how  completely 
it  has  been  ImnilMMizled  by  the  coiiiMtn 
companies  it  will  c<mipell  their  with¬ 
drawal  from  the  field.” 

A.  W.  Fei.I..  business  manager  Wil- 
liamsport  (Pa.)  Ftun. — ‘'Yon  <-ertainly 
are  doing  excellent  work,  and  you  shmild 
have  the  co-ojM«rntion  of  every  newspaper 
in  the  country.  In  onr  own  case,  we  arc 
fortunate  in  having  no  coupon  business 
in  this  city.  The  Merchants'  .\s.s<M-iation 
absolutely  prohibits  metnlMTs  from  using 
coupons  or  trading  stainiis  iif  any  form, 
so  the  iiroblem  is  solved  in  Williams¬ 
port.” 

F.  T.  Carboix.  advertising  manager  I n- 
dianapoUs  Yews.-  “Tlie  writer  agrees 
most  emphatically  with  your  views  on 
the  subject,  and  has  followed  with  con¬ 
siderable  interest  the  progress  of  this 
campaign  in  the  columns  of  your  i»ubli- 
cation.” 

Robert  K.  Heauii,  business  manager 
.Jamestwrn  (.V.  Y.)  Morning  I‘ost. — ^“We 
agree  with  you.  as  very  likely  all  do  who 
have  studied  the  situation  at  all,  that  the 
coupon  i>lan  is  a  had  thing  not  only  for 
the  newspaper  but  for  the  dealers  and  the 
consumers.” 

Ix:sLiE  R.  Port,  managing  editor 
Plainfield  (Y.  J.)  Press. — “I  certainly 
am  familiar  with  the  camiiaign  which 
The  Editor  and  Publisher  is  waging 
against  the  coupon  and  stamp  evil.  1 
do  not  suppose  there  is  a  city  of  30,000 
in  the  United  States  where  this  game  is 
worked  stronger  than  in  Plainfield,  and 
nearly  every  merchant  is  giving  one  or 
more  things  of  the  kind.  We  have  the 
United  Cigar  and  Drug  Store,  and  their 
certificates  are  given  in  several  other 
lines  of  trade,  the  S.  &  H.  stamps. 
Travel  stamps.  Surety  coupons,  Hamilton 
couiKBis.  and  goodness  only  knows  what 
else.  Every  man  that  comes  along  with 
a  iMiny  contest  or  some  similar  scheme 
fiuds  easy  marks,  and  on  the  whole  the 


towu  is  easy.  lu  sjiite  of  all  this  both 
newspniiers  are  well  supiwrted  in  the  ad¬ 
vertising  coluiniis,  and  our  business  has 
been  better  the  past  few  weeks  than  for 
eighteen  months  preceding.  Tlie  subject 
is  one  that  is  somewhat  ticklish  to  han¬ 
dle  exceiit  in  talking  to  the  individual 
merchants,  but  we  are  quietly  doing 
everything  we  <-an  to  show  them  ’the  er¬ 
ror  of  their  ways.’  The  work  you  are 
doing  in  a  national  way  cannot  but  help 
to  eventually  greatly  improve  conditions. 

1  am  looking  forward  with  interest  to 
reading  the  article  which  .vou  mention 
regarding  the  stamps  in  the  issue  of  No¬ 
vember  2H.  I  always  read  the  pa|)er  from 
cover  to  cover  anyway.” 

Frank  S.  Neighwir,  manager  Yewark 
(O. )  Yews. — “We  heartily  agrei*  with 
you  on  the  coupon  idea.  Kill  it  off.” 

S.  C.  Stevens,  of  Stevens  d  King,  pub¬ 
lishers'  representatives.  Yew  York  and 
Chicago. — ‘’I  shall  make  it  my  business 
to  let  our  publishers  know  of  your  work 
in  regard  to  this  fight  you  are  waging 
against  the  coupon  interests.  This  work 
is  hound  to  bring  gocxl  results  and  I  con¬ 
gratulate  The  Editor  and  Ptmi.isiiER 
uiKui  the  stand  it  takes.” 

lioBiuiT  ToMi^i,  publishers'  representa¬ 
tive.  Yew  York. — “I  am  of  the  opinion 
that  the  premium  business  with  <.x)U|M>ns 
placeil  in  packages  by  lots  of  manufac¬ 
turers,  is  not  only  a  detriment  to  the  pub¬ 
lishers  of  daily  newspapers  throughout 
the  country,  but  if  it  <‘ontinues  to  be  car¬ 
ried  on  as  it  now  is.  it  will  ultimately 
drive  the  small  manufacturer  out  of  biisi- ‘ 
ness. 

‘‘The  big  manufacturers  in  many 
cases.  I  understand,  go  so  far  as  to  place 
‘2  cou|)ons  in  a  package.  Each  coiiiam,  as 
I  am  informed,  costs  the  manufacturer 
half  a  cent.  This  doubling  ui)  of  coupons 
increases  the  manufacturer’s  overhead 
charges.  The  longer  it  is  continneil,  the 
less  advertising  the  newspapers  will  get. 

I  think  the  whole  matter  is  in  the  hands 
of  congress?  Probably  a  law  could 
be  enacted  to  jirohibit  tlie  various  manu- 
fai'turers  from  placing  coupons  in  jiack- 
ages,  and  would  enable  them  to  spend 
their  money  in  advertising  more  liberally, 
placing  their  gixids  before  the  general 
public  in  a  stronger  and  more  economii'al 
manner,  and  more  effectively,  with  less 
exjiensi-  to  themselves.” 

.V.  G.  Bixby.  Seattle  (Wash.)  Times. 
— “The  writer  in  your  pajier  who  said  : 
’No  manufacturer  can  for  an  indefinite 
period  continue  to  give  consumers  of  his 
gooils  additional  merchandise  as  a  bonus 
or  present,  and  charge  the  same  jirice  at 
which  he  formerly  sold  them  without  gifts. 
He  must  either  increase  his  price  or  de- 
iTcase  the  quantity  or  quality,  or  both.’ 
stated  our  opinion  on  the  couixm  ques¬ 
tion.  We  subscribe  to  the  alxive  abso¬ 
lutely.  In  the  last  anal.vsis,  the  consumer 
must  pay  for  the  gift  as  well  as  for  the 
merchandise.” 

ruARi.ES  H.  Eddy,  publishers'  repre¬ 
sentative.  Yew  A'ork. — “We  are  not  pre- 
jiared  to  say  that  there  are  no  lines  of 
business  which  would  not  be  helped  by 
coupons,  hut  their  general  introduction, 
we  think,  is  decidedly  detrimental  to  re¬ 
tail  biLsiness  generally  and  calculated  to 
put  the  business  of  retail  distribution  on 
a  false  basis.  Therefore,  we  wish  The 
Editor  and  Publ.sher  every  success  in 
its  efforts  to  curb  the  e\nl.  and  we  lielieve 
that  .you  will  have  the  support  of  the  ma¬ 
jority  of  newspapers  and  retail  distrili- 
iitors.” 

Milo  W.  Whittaker,  manager  Jack- 
son  (Mich.)  Patriot. — ‘'I  note  the  ener¬ 
getic  fight  .YOU  are  making  against  the 
trading  stamp  and  coupon  evil  with  much 
satisfaction.  We  are  pleased  to  say  that 
.lackson  is  practically  rid  of  the  trading 
stamp  evil.  There  ia  a  small  coacero  aud 


a  few  iusignilicant  stores  using  them.  Uur 
mercliauts  look  upon  them  with  disfavor, 
after  having  given  them  a  fair  trial.” 

.1.  U.  Eldbidge,  Jr.,  General  Manager 
Ogden  (Utedi.)  Examiner. — “The  Ex¬ 
aminer  is  always  glad  to  co-operate  in  any 
movement  that  seeks  to  direct  advertising 
appropriations  in  the  proper  channels. 
In  this  territory  the  Examiner  has  led 
the  fight  against  the  coupon  and  trading 
stamp  evil,  and  barring  the  United  Cigar 
Stores,  this  method  of  advertising  is  a 
dead  issue  in  Ogden  except,  of  course, 
such  i*oupons  as  come  in  packages  put  up 
by  eastern  manufacturers.  There  is  a 
strong  sentiment  among  the  local  mer¬ 
chants  against  gift  schemes  of  all  kinds, 
and  the  public  has  not  lieen  educated  to 
look  forward  to  such  schemes.  You  are 
doing  a  good  work  and  we  wish  you  un¬ 
limited  success.” 

A.  W.  Es.siuk,  I‘ublisher  Du  Quoin 
(III.)  Evening  Call. — “I  think  the  ‘cou¬ 
pon’  business  would  have  no  particular 
harm  in  it  if  not  abuseil,  but  it  is  almost 
certain  of  abuse.  Even  if  not  abused,  it 
seems  useless.  It  seems  to  me  the  more 
legitimate  way  for  any  merchant  is  to  aji- 
peal  for  a  straightforward  trade  with  the 
money’s  worth  in  return  for  cash.  Cer¬ 
tainly  the  use  of  the  coupon  as  a  claim 
of  something  for  nothing  is  bogus,  and  be¬ 
sides  is  helping  to  educate  gamblers,  a 
thing  which  is  obnoxious  to  the  patriotic 
citizen  and  morally  censored  by  the  gold¬ 
en  rule  advocate  of  Christian. 

“And  even  presuming  that  any  consid¬ 
erable  percentage  of  our  population  is 
looking  for  something  for  nothing,  they 
should  be  wise  enough  to  understand  that 
merchants  are  not  in  business  of  supply¬ 
ing  such  a  want  without  more  than  equiv¬ 
alent  return  elsewhere.  I  do  not. encour¬ 
age  the  coupon  system,  and  locally,  the 
only  merchant  I  know  of  who  has  handled 
coupons  recently  is  now  going  out  of  busi¬ 
ness  for  lack  of  patronage.  So  I  be¬ 
lieve  the  system  is  coming  to  be  in  dis¬ 
repute.” 

EiHiAR  S.  Bartlett,  Publisher  Rock¬ 
ford  (III.)  Register-Gazette. — “Am  cor¬ 
dially  in  sympathy  with  your  effort  to  blot 
out  of  existenc-e  the  coupon  evil  and  all 
forms  of  gue.ssiug  contests,  as  applied  to 
the  niethmls  emplo.ved  by  certain  irrespon¬ 
sible  men-hants.  Am  glad  to  state  that 
the  matter  has  been  taken  up  seriously 
by  onr  Business  Men’s  Association  and 
Chamber  of  Commeri-e  and  an  agreement 
has  been  reached  which  will  absolutely 
abolish  these  devices  of  the  devil  after 
.Tanuary  1,  1910. 

“In  proof  of  the  strongly  entrenched 
policy  of  the  Register-Gazette,  let  me 
stale  that  this  publication  has  not  used 
a  coupon,  a  premium  or  a  voting  contest 
of  any  kind  whatsoever  for  more  than 
fourteen  years,  and  we  hope  it  will  be 
twice  as  many  years  before  we  have 
to  resort  to  it  again. 

“In  furtherance  of  the  campaign  in 
favor  of  Truth  in  Advertising,  let  me 
state  that  we  have  been  at  work  on  a 
plan — in  co-operation  with  our  merchants 
— for  guaranteeing  every  advertisement  of 
theirs  that  appears  in  our  columns.  This 
work  is  well  under  way.  and  we  hope  to 
make  the  first  announcement  of  the  com¬ 
plete  plan  within  a  very  few  days.  We 
have  a  strong  belief  that  this  step  for 
developing  a  greater  truthfulness  and  a 
stronger  confidence  in  the  Register-Ga¬ 
zette’s  advertising  will  have  a  decided  and 
favorable  effect.” 


Brewers  Fighting  No-License 
The  Massachusetts  Brewers  Associa¬ 
tion  is  using  the  state  papers  for  gooil 
sized  space  in  a  fight  against  the  no- 
licensi*  campaign.  The  C.  Brewer  Smith 
Agency  is  placing  the  copy,  which  i» 
being  written  by  Howard  Noble. 
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ASSOCIATES 

Do  you  prefer  to  walk  arm-in-arm  in  the  street 
with  a  person  whose  appearance  would  indicate  that 
he  was  headed  for  a  free  lunch  counter,  rather  than 
with  a  person  of  character? 

Do  you  prefer  to  live  next  door  to  a  shark? 

Do  you  prefer  to  patronize  the  cheapest  places 
without  regard  to  the  quality  of  what  you  buy? 

As  an  advertiser,  do  you  want  your  good  name 
associated  with  houses  of  questionable  business  repute 
or  merchandising  reputation? 

You  buy  more  than  actual  space  when  you  use 
The  New  York  Evening  Post.  You  get  association  of 
prestige,  character,  and  responsiveness  to  legitimate 
appeal. 

As  a  man  is  known  by  the  company  he  keeps,  a 
newspaper  is  known  by  the  advertising  it  carries  as 
well  as  by  its  honesty  of  purpose  in  its  news  and 
editorial  columns. 


More  Than  a  Newspaper — A  National  Institution 


Member  A.  B.  C. 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


Some  Reasons  Why  Marshall  Field  &  Co. 

Oppose  Stevens  Price -Maintenance  Bill 

It  Places  a  Monopoly  in  the  Hands  of  the  Manufacturer  to  the  Disadvantage  of  the 
Retailer — It  Is  Contrary  to  the  Interest  of  the  Jobber  and  the  Merchant — It  ^ 
Compels  the  Public  to  Pay  the  Maximum  Price  Fixed  by  the  Producer — 
Contrary  to  Spirit  of  Our  Laws  and  the  Decisions  of  Supreme  Court. 


The  largest  retail  dry  goods  business  in 
the  United  States  is  that  of  Marshall 
Field  &  Co.,  of  Chicago.  There  is  not 
another  concern  that  approaches  it  in 
volume  of  sales.  It  has  a  reputation  for 
fair  dealing  that  is  the  envy  of  many 
merchants.  It  has  never  done  a  cut-rate 
business,  does  not  use  comparative  prices, 
never  holds  “slaughter”  sales  or  resorts 
to  any  sensational  methods  to  draw 
crowds.  Why,  therefore,  it  is  opposed  to 
the  Stevens  price  maintenance  bill  be- 
f*omes  a  matter  of  general  Interest  to 
the  public.  Tue  Editor  and  Publisher 
is  therefore  pleased  to  present  to  its 
readers  an  authoritative  expression  of  the 
views  of  the  management  of  America’s 
foremost  retailer. 

.T.  .  Karnes,  of  the  executive  staff, 

si)eaking  for  Marshall  Field  &  Co.,  writes : 

“With  reference  to  the  Stevens  bill, 
which  is  designed  to  secure  price  mainte¬ 
nance,  we  wish  to  state  the  following 
objections : 

MAMKESTt.Y  ir.SFAIK  .MONOTOLY 

“1.  The  bill  is  exclusively  in  the  in¬ 
terest  of  the  manufacturer  who  places  a 
trade-mark  on  his  product  and  thereby 
brings  himself  within  its  provisions.  This 
bill  would  enable  him  to  obtain  a  com¬ 
plete  monopoly  of  his  product  and  to  dic¬ 
tate  the  price  at  which  it  should  be  sold 
to  the  consumer,  even  after  he  had  parted 
with  the  title  to  the  same  and  had  ob¬ 
tained  full  payment  therefor.  If  this  bill 
should  be  enacted  into  law  nearly  every 
manufacturer  would  obtain  a  trade-mark 
for  his  product  and  thereby  obtain  a 
monopoly  which  would  enable  him  to  con¬ 
trol  the  price  of  the  same  even  after  it 
had  passed  into  the  hands  of  the  jobber 


and  retailer.  This  is  manifestly  unfair, 
as  the  manufacturer  has  it  within  his 
jiower  to  fix  his  price  at  the  time  of  the 
first  sale  and  then  obtain  whatever  profit 
he  is  entitled  to.  It  is  certainly  contrary 
to  public  policy  to  permit  him  to  dictate 
the  price  after  he  has  sold  his  product  to 
the  jobber  or  retailer  and  received  full 
payment  therefor.  We  are  large  manu¬ 
facturers,  but  we  do  not  think  that  we, 
or  any  one  else,  should  enjoy  such  a 
monopoly  at  the  expense  of  the  public. 

WOULD  CLOG  courts  WITH  Sl  ITS 
“2.  This  bill  is  contrary  to  the  interest 
of  the  jobber  and  retailer.  These  dis¬ 
tributors  have  fixed  exrHmses  in  their 
business  and  they  alone  are  competent  to 
decide  what  prices  should  lie  placed  on 
the  articles  which  they  offer  for  sale,  and 
what  rate  of  profit  must  lie  obtained  to 
cover  their  exp<‘nses  and  leave  a  reason¬ 
able  margin  of  net  profit.  The  jobber 
and  retailer  are  always  subject  to  strong 
competition  and  on  that  account  are  not 
able  to  obtain  more  than  a  reasonable 
profit  on  their  sales.  It  often  becomes 
necessary  for  the  retailer  to  sell  mer¬ 
chandise  on  a  very  narrow  margin  of 
profit  or  even  at  cost  or  less  in  order  to 
meet  pressing  bills  or  clean  up  a  stock 
which  threatens  to  become  unseasonable. 
How  manifestly  unfair  it  would  be  to 
force  him  to  hunt  out  the  manufacturers 
of  his  merchandise  and  try  to  obtain  per¬ 
mission  to  sell  at  less  than  the  prices 
dictated  by  them.  It  would  be  practically 
impossible  to  obtain  such  permission  from 
the  manufacturers,  and  yet  the  retailers 
would  feel  compelled  to  cut  prices  for  the 
reasons  previously  stated.  As  a  result 
the  courts  might  be  clogged  with  injunc¬ 


tion  suits  by  manufacturers  against  job¬ 
bers  and  retailers  in  the  endeavor  to  force 
them  to  maintain  monopoly  prices. 

“.‘1.  This  bill  is  contrary  to  the  interest 
of  the  consuming  public.  Regardless  of 
how  it  might  affect  the  interest  of  the 
manufacturer,  jobber  and  retailer,  it  is 
certain  that  it  would  always  compel  the 
consumer  to  pay  the  maximum  price 
which  had  been  fixed  by  the  manufac¬ 
turer.  He  could  never  obtain  the  reduced 
price  which  would  result  from  natural 
competition.  At  the  present  time  many 
articles  are  placed  on  the  market  at  re¬ 
duced  prices  by  the  large  retail  stores  in 
order  to  stimulate  business  or  reduce 
stock.  The  consumer  thereby  enjoys  the 
benefit  of  these  price  reductions.  If  the 
monopoly  created  by  the  Stevens  bill 
should  become  fixed  by  law,  the  public 
would  immediately  lose  this  valuable 
privilege  and  would  thereafter  be  com¬ 
pelled  to  pay  the  monopoly  price. 

“4.  And,  finally,  the  Stevens  bill  is 
contrary  to  the  spirit  of  our  laws  and 
the  decisions  of  our  courts.  It  has  al¬ 
ways  been  the  theory  of  the  common  law 
that  the  channels  of  competition  should 
lie  kept  free  and  untrammeled.  The 
Sherman  anti-trust  law  was  enacted  for 
the  purpose  of  suppressing  monopoly.  In 
its  interpretation  of  the  Sherman  law  the 
Supreme  Court  of  the  United  States  has 
brushed  aside  every  attempt  at  monopoly 
and  has  uniformly  held  that  the  channels 
of  competition  should  he  kept  open  to  all. 
Why,  then,  should  we  reverse  this  wise 
and  settled  policy  of  free  competition  by 
enacting  the  Stevens  bill  in  the  interest 
of  a  manufacturer’s  monopoly  and  against 
the  interest  of  the  joblier,  retailer  and 
rrmsumer?” 


WARNS  AGAINST  MINING  STOCKS 


Spokane  Vigilance  Committee  Gives  In¬ 
vestors  Good  .4dvice. 

Spoka.ne,  Wash.,  December  4. — In  its 
constructive  campaign  for  clean  advertis¬ 
ing  The  Vigilance  Committee  of  the 
S[K>kane  Ad  Club  has  given  wide  pub¬ 
licity  to  a  warning  to  investors  consider¬ 
ing  the  purchai-e  of  mining  and  oil  stocks. 

After  giving  a  lot  of  sane  and  fatherly 
advice  in  helpful  detail  the  following 
suggestion  is  made: 

These  are  only  a  few  things  one  should 
know  before  investing,  but  they  may  at 
least  serve  to  lead  the  way  to  truths  of 
vital  Importance.  e 

If  you  desire  to  gaiiihle  on  the  rise  and 
fall  of  market  values  thtii  Is  entirely  your 
own  affair— but  having  done  so  without 
such  investigation  at  which  we  have  hinted 
we  ask  in  all  fairness  and  in  justification  of 
the  good  name  of  advertising  tliat  you  do 
not  blame  your  loss  upon  the  iinrellaliility 
of  adrertiE<‘ments  in  general. 

The  dates  for  the  next  convention  of 
the  Pacific  Coast  Ad  Gubs,  which  is  to  be 
held  in  Spokane,  have  been  set  for  June 
1.5,  16  and  17.  Delegations  have  already 
Iteen  promised  by  the  ad  clubs  of  San 
Diego,  Ia>b  Angeles,  Sacramento,  San 
Francisco,  Oakland,  Salt  Lake  City, 
Phoenix,  Boise,  Portland,  Tacoma,  Seat- 
tls,  Victoria,  Vancouver,  Edmonton,  Cal¬ 
gary  and  Honolulu.  An  attendance  of 
fully  350  is  expected. 

The  Northport  (Wash.)  News  owned 
by  P.  Hughes,  a  pioneer  newspaper  man, 
has  been  sold,  but  the  identity  of  the 
purchasers,  who  will  take  over  the  prop¬ 
erty  .January  1,  has  not  been  made 
known.  Mr.  Hughes  is  constructing  a 
new  building  and  will  have  it  ready  by 
December  15.  The  plant  of  the  old 
Nortliport  Republican,  also  owned  by  Mr. 
Hughes,  is  included  in  the  deal.  Two 
new  job  presses  will  fee  installed. 

J..P.  Scott,,  age. -M,  .pi«ne«r- owner  end- 


publisher  of  the  Coeur  d’Alene  Daily 
i'ress,  and  well  known  as  an  editor  and 
politician  in  the  Idaho  panhandle,  died 
November  28,  after  a  short  attack  of 
heart  trouble.  Mr.  Scott  had  lieen  ill  less 
than  a  week. 

L.  C.  Weik,  postmaster  at  Odessa, 
Wash.,  has  purchased  the  Odessa  Record, 
suc-ceeding  the  editor,  H.  W.  Brune. 

W.  H.  Cowles,  publisher,  Malcolm  Glen- 
dinning,  city  editor,  and  Alfred  Ckiwles 
and  Stoddard  King,  privates  in  the  ranks 
of  The  Spokesman-Review,  are  charter 
niemlxjrs  of  a  Yale  College  Club  of  Spo¬ 
kane  founded  this  week,  the  organizers 
being  entertained  at  a  banquet  given  by 
W.  H.  Cowles. 

DRAMATIC  EDITOR  TURNS  AUTHOR 

Duffy,  of  the  Philadelphia  Press,  Pro¬ 
duces  a  Mystery  Thriller. 

Philadelphia,  Deieinber  9. — J.  O.  G. 
Duffy,  dramatic  editor  of  the  Press  and 
chief  editorial  writer,  is  the  author  of  a 
mystery  story,  “Tlie  Sting  of  Death,”  now 
running  in  the  Sunday  magazine  of  that 
paper,  which  is  quite  as  thrilling  as  any 
similar  tale  yet  evolved.  The  story  was 
very  thoroughly  advertised  on  yellow  pos¬ 
ters,  which  furnished  no  little  amusement 
to  those  who  knew  Mr.  Duffy’s  Irish 
and  anti-snffrage  sympathies. 

The  author  is  one  of  the  scholarly  con¬ 
tingent  of  the  old  regime  on  the  Press, 
which  in  the  days  of  Dr.  Talcott  Will¬ 
iams,  brought  together  so  many  brilliant 
eritics,  artists  and  editors.  His  novel, 
“Glass  and  Gold.”  was  published  by  the 
I-ippincotts  12  years  ago;  his  dramatiza¬ 
tion  of  “Hohenzollern”  in  <-ollal)oration 
with  Cyrus  Townsend  Brady,  was  nseil 
by  Hackett  with  great  success:  .and 
“Brenda’s  Elopement”  was  produced  at 
the  Little  Theatre  last  winter. 

-  He  wa8-bo»-ia.GouDty  Tyrone,  is  an 


LL.K.  from  the  University  of  Pennsyl¬ 
vania,  and  was  for  some  years  counsel 
for  a  group  of  allied  corporations.  He 
was  Sunday  eilitor  and  dramatic  editor 
on  the  Press  during  the  period  when  he 
was  studying  law  at  the  University  and 
won  11  honors  out  of  22  exams  in  spite 
of  it.  This  shows  the  sor^  of  man  he  is 
lietter  than  anything  el.se. 


ADAMS  HITS  BOSTON  PAPERS 


In  Two  Cases  Publishers  Make  Him 
Acknowledge  He  Was  Unjust. 

Special  to  The  Kditor  and  Publisheb. 

Boston,  Dei-ember  9. — In  a  sensational 
attack  on  the  ndwirtising  ixilicies  of 
.several  of  the  lending  newspa tiers  of  Bos¬ 
ton  this  afternoon  before  .T"*!)  members  of 
the  Boston  Chamlier  of  Commerce  at  their 
assembly  luncheon  at  the  American 
House.  Samuel  Hopkins  Adams,  of  the 
New  York  Trihnue,  took  occasion  to  say 
that  the  Boston  Post  would  “take  any- 
tliing  up  to  a  plugged  quarter.” 

He  said  that  a  man  oiierating  under 
the  name  of  the  Hudson  Bay  Company, 
dealing  in  fake  furs,  had  been  driven  out 
of  Boston  through  the  efforts  of  the 
Pilgrim  Publicity  Association.  It  was 
later  pointed  out  that  the  firm  in  ques¬ 
tion  had  been  squelcherl  in  this  city 
through  the  efforts  of  the  Post. 

Nearly  every  newspaper  in  the  city 
came  in  for  denunciation  by  Mr.  Adams. 
In  some  cases  his  utterances  were  so  un¬ 
warranted  by  farts  familiar  to  all  ad¬ 
vertisers  and  advertising  men  that  sur¬ 
prise  was  expressed  that  Mr.  Adams 
should  have  made  them.  One  explanation 
offered  was  that  in  his  eagerness  to  create 
a  sensation  he  had  b»*en  led  to  make 
slatenicnts  that  he  could  not  substanti¬ 
ate.  That  this  supposition  was  correct 
was  proved  by  later  in  the  afternoon  de- 
.A'elopmants.  ....  . . .  ..i  .  .  . 


Soon  after  the  meeting  adjourned,  o;i 
invitation  of  the  management  of  the 
Post,  Mr.  Adams  went  to  the  office  of 
that  newspaper,  where  he  was  shown  the 
large  volume  of  objectionable  and  fraudu¬ 
lent  advertising  which  the  Post  has  ex¬ 
cluded  during  the  past  several  years, 
amounting  to  hnndroris  of  thousands  of 
dollars. 

On  looking  over  several  issues  of  the 
Post,  Mr.  Adams  singled  out  four  small 
advertisements  which  he  claimed  the 
Post  should  not  have  aceepted.  He  con¬ 
gratulated  the  management  that  it  liad 
declined  to  puldish  some  advertising, 
most  of  which  had  appeared  in  several 
of  the  other  Bo>ton  new'spapers,  and  re¬ 
marked  that  it  was  apparent  to  him  that 
the  Post  had  been  very  strict  and  careful 
in  excluding  object ionable  and  offensive 
advertisements,  sucli  as  cancer  cures, 
bust  developers,  pile  cures,  etc.,  etc.,  etc., 
objectionable  both  as  to  text  and  illus¬ 
trations. 

“I  wish  to  say.”  said  Mr.  Adams,  “that 
I  can  see  that  it  is  the  intention  of  the 
'  management  of  the  Post  to  keep  its  col¬ 
umns  free  from  frudnlent  and  objection¬ 
able  advertising.” 

When  Mr.  Adams  was  asked  what  ad¬ 
vertisements  had  liecn  published  in  the 
Boston  Transcript  which  he  eonsidereii 
objectionable  he  replied  by  saving  “sev¬ 
eral  of  the  small  want  advertisements.” 

At  the  conclusion  of  the  luncheon,  after 
Mr.  Adams  had  finished  his  speech,  he 
was  questioned  by  several  of  the  people 
present,  among  them  half  a  dozen  ad¬ 
vertising  men,  in  regard  to  the  state¬ 
ments  he  had  made  about  the  different 
Boston  newspapers. 


DIDNT  TRY  PRESS  AGENTING 

Canton  Firm  Uses  Ad  Columns  to  Defend 
Itself  from  Attacks. 

Cleatlam),  Ohio,  December  8.—  1  low- 
newspaper  advertising  may  be  iiseil  to 
quell  unsavory  rumors  regarding  any 
enterprise,  was  indicated  last  week  by 
the  action  of  the  Geiger-Jones  Company, 
of  Canton,  Ohio,  dealers  in  investment 
securities  throughout  Ohio.  It  seems 
certain  unfavorable  and  unsubstantiated 
reports  had  been  circulated  regarding  the 
methods  employed  by  this  firm.  The  re¬ 
ports  are  alleged  to  have  come  out  of 
the  state  department  at  Columbus. 

Instead  of  resorting  to  the  usual  free 
publicity  scheme,  as  is  usually  done  in 
such  instances,  although  in  this  case 
there  was  a  certain  news  value  to  the 
Geiger-Jones  Company’s  answer  to  these 
reports,  full  six-column  advertising  was 
contracted  for  in  all  Geveland  news¬ 
papers,  outlining  the  concern’s  stand  in 
the  matter.  In  addition,  the  advertising 
contained  pictures  of  the  $1,0(X),000 
plants  of  the  Central  Steel  Company, 
the  Massillon  Rolling  Mill  Company  and 
the  American  Stamping  and  Enamelling 
Company,  at  Massillon,  Ohio,  all  pro¬ 
moted  by  this  firm.  The  advertising 
also  carried  a  letter  of  conlidenoe  from- 
the  Massillon  Chamls-r  of  Commerce. 

One  of  the  biggest  features  brought 
out  in  a  long  time  started  last  Sunday 
in  the  Plain  Dealer,  when  Karl  K. 
Kitchen,  representing  that  newspaper  in 
Europe,  presented  the  first  article  telling 
of  his  experiences  among  the  people  of 
Berlin,  their  opinions  on  the  war,  and 
the  war’s  effect  on  their  lives.  Managing 
Editor  Erie  C.  Ilopwood  believes  the 
series,  which  will  be  in  about  25  parts, 
will  offer  to  his  readers  an  entirely  new 
point  of  view  from  which  to  view  the 
war. 


A.  P.  Extends  in  South  Dakota 
Leased  wire  Associated  Press  service 
has  just  been  installed  for  the  Sioux 
Falls  (S.  D.)  dailies,  the  Argus-Ijeader 
and  the  Press.  They  are  the  first  papers 
in  Soiilh  Dakota  to  receive  it. 

New  Press  for  Freenian-Trifeuiic 
The  Webster  (.'ity  (la.)  Freeman 
'Pribune  has  installed  a  new  duplex  web 
perfecting  press  which  prints  either  two, 
four,  six  or  eight  pages  from  a  continii 
OUS,.rolJ  at  a  speed  of  6,000  papers  an 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


Take  Your  Product  to  the  New  England  Market  Through  an  Advertising 
Campaign  in  These  Representative  New  England  Newspapers. 


It  has  long  been  an  axiom  with 
advertisers  that  “it  is  easier  to  sell  a 
good  thing  and  harder  to  sell  a  had 
thing  in  New  England  than  in  any 
other  section  of  the  country.” 

d'he  New  Englander  is  “different,” 
but  never  indifferent. 

He  is  all  attention  when  a  business 
proposition  is  made  to  him,  for  he  is, 
generally  speaking,  what  we  classify 
as  “a  natural  born  j)usiness  man.” 

New  England  is  one  great  industrial 
community.  Its  people  are  producers 
— producers  extraordinary.  They  are 
intelligent,  critical,  exacting — yet  in¬ 
stantly  appreciative  of  any  good  thing 
and  immediately  responsive  when 
there  is  made  to  them  a  proposition 
which  measures  up  to  the  right  stand¬ 
ards. 

There  is  no  more  ideal  territory  in 
which  to  “put  your  proposition  to  the 
test”  than  New  England. 

If  you  win  there,  you  win  every¬ 
where. 

If  you  can  sell  your  product  to  the 
New  Englander  and  his  wife,  you  can 
sell  it  to  any  American,  anywhere. 

Hut  New  England  offers  to  adver¬ 
tisers  of  nationally-sold  products  more 
than  a  mere  opportunity  to  test  the 
business  soundness  of  a  selling  cam¬ 
paign. 

This  great  territory,  and  this  clear- 
visioned  people,  constitute,  alone,  a 
great  market.  The  manufacturer  who 
wins  this  New  England  market  for  his 
product  may  consider  that  he  has 
gained  his  “place  in  the  sun,”  and  may 
proceed  to  develop  other  territory  at 
his  pleasure. 

When  you  consider  that  about  one- 
sixth  of  the  wage  earners  of  the 
United  States  live  in  New  England, 
and  that  about  one-eighth  of  the  man¬ 
ufactured  products  of  the  United 
States  are  made  in  New  England,  and 
that  nearly  seven  millions  of  our  peo¬ 
ple  live  there,  you  have,  in  these  facts, 
“the  answer”  as  to  the  great  impor¬ 
tance  of  this  field  to  national  adver¬ 
tisers. 

The  New  England  market  cannot 
be  won  by  a  national  advertiser  unless 
he  uses  the  representative  daily  news¬ 
papers  of  New  England. 

These  people  have  the  newspaper 
habit.  They  glance  at  billboards,  as 
all  peoples  do;  they  read  magazines 
and  weekly  periodicals,  as  all  peoples 
do — solely  for  the  literary  features; 


Comments  on  the  New  England  Field, 
By  W.  D.  SHOW  ALTER, 

of  The  Shou'alter  Advertising  Service,  New  York 

MASSACHUSETTS. 

Paid  2,500  10, ( 

Circulation  lines  lin 

ton  American  (E) .  389,944  .35  .3i 


Boston  American  (E) . 

Boston  Globe  (ME)  . 

Boston  Herald-Traveler  (ME) 

Boston  Journal  (M) . 

Boston  Post  (M) . 

Boston  Transcript  (E)  . . 

Fall  River  News  (E) . 

Fitchburg  Sentinel  (E) . 


227,523 

170,093 

59,451 

463,578 

29,052 

*7,153 

4,879 


Haverhill  Record  (S) .  **15,000  .0285 

Lawrence  Telegram  (E).. ... .  8,780  .0286 

Lawrence  Tribune-Eagle 

(M  &  E  comb) .  11,426  .03 

Lowell  Courier-Citizen  .  16,749  .03 

Lynn  Item  (E)  .  13,245  .0536 

Lynn  News  (E) .  8,268  .0357 

New  Bedford  Standard  and 

Mercury  (ME)  .  20,949  .03 

Springfield  Republican  (M) 

Springfield  News  (E)..is!29s} 

Springfield  Republican  (S)  . .  15,973  .065 

Springfield  Union  (MES) .  28,216  .07 

Taunton  Gazette  (E) .  5,552  .0215 

Worcester  Gazette  (E)  .  24,562  .045 

Worcester  Telegram  (MS)..  29,640  .05 

Massachusetts  totals  .  1,580,159  2.2551 

Population,  3,605,522 

RHODE  ISLAND. 

Pawtucket  Times  (E) .  21,355  .05 

Providence  Bulletin  (E) .  49,388  .09 

Providence  Journal  (MS*)...  24,495  .07*08 

Providence  Tribune  (E) .  18,396  .05 

Rhode  Island  totals .  113,634  .26 

Population,  591,215. 

MAINE. 

Portland  Argus  (M) .  6,790  .0178 

Portland  Express  (E) .  20,163  .0535 

Waterville  Sentinel  (M) .  5,183  .02357 

Maine  totals  .  32,136  .09487 

Population,  762,787. 

NEW  HAMPSHIRE. 

Manchester  Union  &  Leader 

(M&E)  .  24,811  .08 

Population,  438,662.  • 

VERMONT. 

Burlington  Free  Press  (M).  9,317  .0228 

Population,  361,205. 

CONNECTICUT. 

Bridgeport  Post  &  Telegram 

(E  &  M) .  25,375  .065  • 

Bridgeport  Standard  (E) ....  5,343  .035 

Danbury  News  (E) .  5,969  .0118 

Hartford  Courant  (MS) .  17,624  .06 

Hartford  Post  (E) .  10,597  .025 

Hartford  Times  (E) .  23,899  .06 

Meriden  Journal  (E) .  4,910  .025 

Meriden  Record  (M) .  5,768  .0357 

New  Haven  Journal-Courier 

(M)  .  11,752  .03 

New  Haven  Union  (E) .  15,719  .05 

New  London  Day  (E) .  8,254  .0285 

New  London  Telegraph  (M)  3,780  .00857 

Norwich  Bulletin  (M) .  9,250  .04 

Connecticut  totals  .  148,240  .47457 

Population,  1,114,756. 

New  England  totals .  1,908,297  3.18 

*Government  statements,  April,  1915. 

**  Publishers’  statement. 

Other  ratings  Government  statements,  October,  1915. 
Population  for  New  England,  6,874,147. 


but  their  daily  newspapers  are  a  part 
of  their  daily  lives. 

'I'hey  read  their  newspapers  for  the 
news.  And,  to  your  alert  and  keen- 
visioned  New  Englander,  news  is 
news,  whether  it  appears  under  news 
headlines  or  in  the  advertising  col¬ 
umns. 

Only  those  who  are  not  sure  of  their 
own  mental  equilibrium  take  a  skep¬ 
tical  view  of  all  advertising,  and  are 
inclined  to  view  advertised  things 
with  suspicion.  The  average  New 
Englander  is  so  sure  of  his  own  judg¬ 
ment  that  he  cheerfully  assumes  the 
“risk”  of  deciding  for  himself  upon 
the  soundness  of  a  proposition  or  the 
inherent  attractiveness  of  an  adver¬ 
tised  offer.  • 

He  does  not  believe  all  that  he 
reads  in  the  news  columns  of  his  news¬ 
paper,  but  he  does  not  stop  reading 
his  newspaper  for  that  reason.  He 
does  not  believe  all  that  he  reads  in 
the  advertising  columns,  but  he  does 
not  lose  his  interest  in  the  advertising 
columns  for  that  reason. 

Abundantly  capable  of  weighing 
and  measuring  and  of  making  his  own 
decisions,  he  reads  the  advertisements 
intelligently,  seeking  whatever  of  per¬ 
sonal  profit  or  advantage  to  himself 
they  may  offer. 

The  important  daily  newspapers  of 
New  England,  listed  on  this  page,  are, 
essentially,  “community  papers.”  The 
great  Boston  dailies  cultivate  all  New 
England — that  is  their  community. 
In  the  smaller  cities  the  dailies  are 
more  intensely  local,  always  in  close 
and  helpful  touch  with  the  people  of 
their  cities.  In  some  quarters  the 
New  England  papers  have  been  ac¬ 
cused  of  being  provincial — of  being 
quite  unaware  that  civilization  extends 
further  west  than  Pittsfield,  Mass.,  as 
a  western  journalist  once  phrased  it. 
But,  just  to  the  extent  that  these 
newspapers  do  cultivate,  intensively. 
New  England  life,  interests  and  ideals 
is  their  hold  upon  their  readers 
strengthened,  and  their  value  as  ad¬ 
vertising  media  increased. 

If  you  are  marketing  a  product 
which  will  stand  any  fair  test.  New 
England  means  opportunity  to  you — 
and  this  list  of  daily  newspapers,  cov¬ 
ering  this  territory  adequately,  offer 
you  the  open  road  to  your  market.  It 
is  a  “toll  road,”  of  course ;  but  the 
tolls  are  surprisingly  light,  and  the 
road  is  safe  and  straight  and  sure. 


Assuming  that  it  would  be  possible  to  buy  exclusive  New  England  circulation  in  twenty-one  leading  magazines  on  a  pro  rata 
basis,  it  would  cost  $6.29  per  line  for  a  gross  circulation  of  1,339,006. 

Tlie  42  leading  New  England  dailies  listed  on  this  page  offer  1,908,297  circulation  at  $2.71  a  line,  or  over  400,000  more  circu¬ 
lation  at  about  one-third  the  cost  per  line. 

General  advertisers  seeking  further  light  in  respect  to  marketing  conditions  and  distribution  facilities  in  the  New  EIngland  ter¬ 
ritory  are  requested  to  communicate  with  THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST,  The  Newspaper  Advocate,  Suite 
1117  World  Building,  New  York.  Phones  Beekman  4330,  4331. 
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Richmond’s  Prosperity 
Reflected  in  the  Paid 
Advertising  Gains  of  the 

Richmond  Times-Dispatch 

Virginia’s  90^  Home 
Delivered  Newspaper 

A  wholesome  record  for  Daily 
and  Sunday  editions  during  the 
four  months  ending  November 
30,  1915,  over  the  same  period 
of  1914. 


DAILY 


1915 

1914 

.  .  .  844|438  lines 
.  .  .  757,652  lines 

Gain  • 

.  .  .  86,786  lines 

SUNDAY 

1915 

1914 

.  .  .  849,786  lines 
.  .  .  752,080  lines 

Gain  . 

.  .  .  97,706  lines 

Total  1915 
Total  1914 

.  .  .  1,694,224  lines 
.  .  .  1,509,732  lines 

Four  Months  Gain,  184,492  lines 

Member  Audit  Bureau  of  Circulations 


Advertising 
Service 
Above  Par 

Hasbrook,  Story  &  Brooks 

Special  Advertising  Representatives 

New  York  Philadelphia  Chicago 


NEWSPAPER  MACHINERY 
LATELY  PATENTED 


Special  Activity  in  Respect  to  Typesetting 
Apparatus — Improvements  in  Printing 
Presses  Also  Noted — A  Number  of  In¬ 
teresting  Trademark  Decisions  from 
“Fords”  to  “Storks.” 


Washington,  D.  C.,  I)e<-emb«‘r  8. — 
Patents  have  recently  been  allowed  on  a 
niimlier  of  inventions  likely  to  prove  of 
interest  in  the  publishing  field.  Espe¬ 
cially  has  there  been  activity  in  the  field 
of  tyjiesetting  machinery. 

Karl  Roger,  of  Herlin,  (Jermany,  is 
one  inventor  who  has  been  granted  a 
jiatent  for  a  typographical  composing 
machine,  an  invention  which  he  has  as¬ 
signed  to  the  Mergenthaler  Linotype 
Company  of  New  York.  An  invention  of 
distributing  mechanism  for  type-casting 
machines  has  been  patented  by  Percy 
Walter  Druitt  and  William  Robert  Gil¬ 
pin,  of  Ixindon,  England,  and  these  in¬ 
ventors  have  just  taken  out  American 
patents  also  on  a  new  style  apparatus  for 
(-oniposing  and  casting  type. 

The  International  Tyjjesetting  Ma¬ 
chine  Company  of  New  York  has  ac¬ 
quired  from  the  inventors  three  inven¬ 
tions  upon  which  United  States  patents 
have  but  lately  been  allowed. 

From  William  E.  Bertram,  of  Brook¬ 
lyn,  has  been  secured  the  rights  to  a  line- 
comiMsing  and  casting  machine  of  the 
linotype  class.  William  R.  Brack,  of 
New  York,  has  assigned  to  the  Inter¬ 
national  his  invention  of  a  rebound-check 
for  line-comiMsing  and  casting  machines, 
and  Thomas  S.  Homans,  of  Hempstead, 
N.  Y.,  has  turned  over  to  this  same  com¬ 
pany  the  patent  he  has  obtained  upon  a 
t,v[M)graphical  machine. 

The  Wood  Newspaper  Machinery  Com¬ 
pany,  of  New  York,  will  have  the  benefit 
of  a  newly-jierfected  apparatus  for  roast¬ 
ing  stereotype  matrices,  the  invention  of 
Henry  A.  Wise  Wootl ;  and  the  Woman's 
World  Magazine  Company,  of  Chicago, 
has  been  placed  in  is>ssession  of  a  fold¬ 
ing  and  pasting  mechanism  that  is 
claimed  to  esmstitute  an  improvement  in 
mailing  machines  and  uiion  which  a  {lat¬ 
ent  has  just  been  issued  to  Frank  V. 
Moore. 

.loseph  .Tames,  of  Baltimore,  has  se¬ 
cured  a  patent  for  a  new  process  of 
preparing  metallic  lithographic  plates. 

Mabel  K.  Hatt,  of  Brooklyn,  has  ob¬ 
tained  Federal  sanction  for  a  new  proc¬ 
ess  of  producing  photo-mechanical  print¬ 
ing  plates  for  printing  in  colors. 

James  Willard,  of  Morris,  N.  Y.,  has 
been  allowed  protection  on  a  new  photo¬ 
graphic  screen  for  half-tpne  work — a  pat¬ 
ent  which  he  has,  however,  turned  over  to 
the  Sinpar  Company  of  New  York. 

The  spirit  of  invention  is  as  active  as 
ever  in  the  field  of  printing  machinery. 

Robert  Hoe,  of  New  York  City,  has  a 
new  patent  on  web-printing  machinery, 
and  Louis  A.  Schmidt  has  secured  and 
turned  over  to  R.  Hoe  &  Co.,  of  New 
York,  a  jiatent  on  a  directing  and  ad¬ 
vancing  device  for  use  in  rotary  web 
printing  machines. 

A  paper  feed-controlling  system,  lately 
patented  by  Amos  P.  Dixon,  of  Newark, 
N.  J.,  has  been  turned  over  to  the  West¬ 
ern  Electric  Company,  of  New  York. 

Trade-mark  decisions  of  considerable 
significan<-e  to  advertisers  have  recently 
l>een  announced  by  the  Court  of  Appeals 
at  Washington,  which  stands  in  the  ca¬ 
pacity  of  a  court  of  last  resort  for  the 
settlement  of  all  questions  arising  in  con¬ 
nection  with  the  registration  and  can¬ 
cellation  of  trade-marks. 

One  of  the  decisions  just  announced  is 
to  the  effect  that  no  advertiser  of  an  ac¬ 
cessory  of  the  Ford  automobile  can  use 
the  name  “Ford”  as  a  trade-mark  for  his 
s|)ecialty.  The  case  was  that  brought  by 
the  Mansfield  Tire  &  Rubber  Company 
against  the  F'ord  Motor  Company,  after 
the  latter  concern  had  succeeded  in  in¬ 
ducing  the  Patent  Office  officials  to  de¬ 
cline  to  register  the  word  “Ford”  ns  a 
trade-mark  for  automobile  tires. 

The  court  decided  in  favor  of  the 
Standard  Brewing  Company  in  its  dis¬ 
pute  with  the  Interboro  Brewing  Com¬ 
pany  with  reference  to  the  trade-mark 


“Bismark”  as  a  means  of  identification 
for  beer.  An  effort  was  made  •  by  the 
Interboro  company  to  bring  into  the  case 
the  Massachusetts  Breweries  Company, 
which  was  claimed  to  have  used  the  dis- 
■  puted  mark  prior  to  either  of  the  other 
concerns;  but  the  court  would  not  allow 
this  factor  to  weigh. 

The  United  Drug  Company,  well 
known  in  the  advertising  field,  has  failed, 
by  mandate  of  the  Appeals  Court,  to  se¬ 
cure  registration  for  its  latest  trade¬ 
mark,  the  name  “Stork,”  for  use  on  rub¬ 
ber  nipples.  The  law  provides  that  the 
name  of  a  corporation,  or  the  dominant 
feature  of  such  name,  cannot  be  regis¬ 
tered  as  a  trade-mark;  and  inasmuch  as 
there  was  incorporated  in  Maine  ten  years 
ago  a  firm  known  as  the  Stork  Company, 
the  court  held  that  the  law  clearly  ap¬ 
plies  in  this  case. 


NOW  WITH  NEW  YORK  MAIL 

Hal  Fink  Becomes  Assistant  Business 
Manager  of  Bright  Evening  Paper. 

Hal  Fink  has  just  assumed  the  as¬ 
sistant  business  management  of  the  New 
York  Evening  Mail.  He  was  formerly 
with  the  Omaha  Bee  and  Omaha  News 
as  advertising  manager;  Sioux  City 
News  and  Indianapolis  Sun  as*  business 
manager,  and  was  manager  of  the  Du¬ 
luth  News-Tribune  until  Dt'cember  1, 
when  he  came  to  the  Mail. 

His  home  is  in  Pittsburgh.  He  was 
with  the  Clover  Leaf  new.spaper  for 
twelve  years,  five  of  which  was  spent 
in  traveling  the  foreign  field  from  the 
Chicago  office.  Mr.  Fink  has  spent  his 
life  in  the  daily  newspaper  field. 


ALLEN  ON  BUSINESS  BUILDING 


He  Addressee  the  23d  St.  Y.  M.  C.  A. 

Advertising  Claes  at  Annual  Dinner. 

The  Chelsea  School  (2Iird  Street  Y.  M. 
C.  A.)  class  in  advertising  held  its  annual 
dinner  at  the  Hotel  (''helsea.  Wednesday 
evening.  John  K.  Allen,  advertising  man¬ 
ager  of  the  Christian  Science  Monitor  of 
Boston,  delivered  the  principal  address  of 
the  evening,  his  topic  lieing  “Building  a 
Retail  Business.”  .Mr.  Allen  illustrate<l 
his  remarks  by  the  aid  of  charts,  etc. 

In  si>eaking  about  the  service  advertis¬ 
ing  renders  the  retail  merchant  he  said 
that  one  of  its  most  desirable  accomplish¬ 
ments  was  that  it  speinls  up  the  turn¬ 
over  of  stock.  The  more  times  a  stock 
«)f  merchandise  can  lie  turned  over  in 
the  course  of  a  year  the  greater  the  profit. 
.Mr.  Allen  showed  on  one  of  his  charts 
the  record  made  by  a  numbr  of  five-  and 
ten-cent  stores,  with  varying  amounts  of 
capital  Invested.  From  these  it  apiieared 
that  in  a  few  instances  the  stouk  had 
been  turned  over  sixteen  times  at  an 
aggregate  profit  of  280  per  cent. 

Mr.  .\llen  emphasized  the  importance* 
of  honesty  in  advertising  as  well  as 
honesty  in  dealing  with  the  public.  He 
said  that  experience  had  shown  that  no 
business  could  be  made  {lermanently  suc¬ 
cessful  that  is  not  based  upcm  the  golden 
rule. 


BUSINES.S  IMPROVING  GREATLY 

Research  Report  of  the  A.  A.  C.  W. 

Shows  Advance  of  25  to  50  Per  Cent. 

The  Merchandising  Research  Report 
this  year  of  the  Assoc'iated  Advertising 
Clubs  of  the  World  will  show  a  marked 
improvement  in  business  conditions  every¬ 
where,  accKirding  to  definite  information 
that  has  been  obtained.  The  increase 
amounts  to  about  2.")  to  JiO  per  cent. 
The  report  will  be  published  as  the  issue 
of  Associated  Advertising  for  the  month 
of  .lanuary  and  is  being  compiled  by  the 
Educational  Research  Committee,  whicli 
is  headed  by  Mac  Martin  of  Minnea|H>lis. 

The  report  will  embrace  c>onsiderable 
more  information  than  last  year’s  report. 
Tliere  will  be  data  gathered  from  two 
hundred  towns  based  on  interviews  from 
three  different  men*hants  in  each  of  the 
following  lines ;  Department  stores. 
gro<?ery  stores,  drug  stores,  hardware 
stores,  jewelry  stores  and  clothing  stores. 
This  means  that  a  total  of  .’1.000  mer¬ 
chants  from  all  over  the  country  will 
contribute  to  the  report. 
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ELECTRICAL  WEEK 

A  FULL  SUCCESS 

Approved  by  the  President  and  Wel¬ 
comed  by  the  Smallest  Merchant — Of 
High  Value  as  an  Educational  Achieve¬ 
ment — Important  Advertising  in  Many 
Cities  All  Over  the  Country. 

Ry  .John  Tyro.ne  Kei.i.y. 

Society  for  Electrical  Dt'velopiiieiit,  Inc. 

Electrical  Prosja-rity  Week  acliieved 
its  full  purposes.  Its  stimulus  spread 
liusiness  radiance  across  the  nation. 
From  reports  on  hand,  it  is  fair  to  as¬ 
sume  that  more  than  half  of  the  coun¬ 
try’s  entire  population  came  directly  in 
contact  with  its  inspiring  intluences. 

F]ntirely  unlike  any  of  the  “day”  or 
“week”  campaigns,  this  event  t(K)k  on 
the  full  aspect  of  a  national  celebra¬ 
tion— a  country-wide  exposition  of  that 
prosperity  which  flows  from  electricity. 
.\lthough  distinctly  a  trade  movement, 
it  was  far  lH*yond  a  merely'  mercenary 
movement.  It  actually  engaged  the  co¬ 
operation  of  every  trade  and  every 
branch  of  industry.  It  reached  far  into 
the  realms  of  optimism  and  psychology, 
and  “by  jKiinting,”  as  the  Electrical 
World  says,  “to  the  white  way  of  elec¬ 
trical  prosperity,  inspired  and  drew  a 
remarkable  volume  of  outside  public 
siipjiort.” 

The  Week  has  left  no  regrets.  It  was 
approval  by  the  I’resident  of  the  United 
States,  just  as  it  was  welcomed  by  the 
humblest  merchant  in  the  land.  It  is 
destined  to  survive  to  vindicate  the 
sound  economic  theory  that  business  al¬ 
ways  is  best  aft^  the  public  mind  has 
l)een  clarified  ai|(l  the  public  pulse  re¬ 
stored. 

When  the  movement  was  launched  last 
Spring,  dark  clouds  of  <lepression  were 
everywhere.  “The  tide  of  pessimism, 
that  harbinger  of  ‘hard  times,’  had  set 
in.”  as  .lames  M.  Wakeman.  general 
manager  of  the  Swiety  for  Electrical 
Dt'velopment,  expressc'd  it.  It  was  to 
turn  back  this  tide,  to  set  peoi)le’s  minds 
right,  to  flash  over  the  face  of  the  na¬ 
tion  the  electrical  words  of  ••Optimism” 
and  ••Opjiortunity,”  that  caused  the 
.$3,000,(K)0,(KK)  electrical  industry  to  un¬ 
dertake  this  unique  trade  enterprise. 

The  Week  and  its  aims  succt>ede<l  lie- 
yond  all  expectations.  Every  man  who 
adopted  its  slogan,  every  institution 
which  acceptwl  its  message,  and  every 
newspaper  which  stood  back  of  its  credo 
have  Ijenefiteil  and  have  ••casjieil  in.” 
It  was  a  distinctive  factor  in  a  business 
climb  unpreceilented  in  the  nation’s  his- 
tory. 

It  is  yet  too  early  to  recite  its  finan¬ 
cial  returns.  It  will  lie  weeks  liefore 
the  thousands  of  central  stations,  manu¬ 
facturers,  jobbers,  dealers  and  contract¬ 
ors  of  the  electrical  industry  are  able 
to  definitely  state  the  actual  cash  re¬ 
sults.  It  may  lie  weeks  ladore  all  the 
dry  goods  stores,  decorators— merchants 
of  every  kind — and  the  t'hamlK'rs  of 
Commerce,  Boards  of  Trade  and  civic  or¬ 
ganizations  report  the  goo<l  that  the 
\\'eek  brought  to  them. 

As  an  educational  achievement  it 
stands  by  itself.  Beyond  estimate,  the 
electric  parades,  the  electric  shows  and 
the  electric  demonstrations  in  dozens  of 
cities  have  left  lasting  benefits,  (ireat 
quantities  of  electrical  appliances  for  tbe 
home  have  b«‘en  sold,  la-sides  what  peo¬ 
ple  have  seen  of  the  “Ik)  It  Electrically” 
doctrine.  The  newspaper  advertising, 
l>egun  under  the  stimulus  of  the  Week, 
is  being  continiu-d  over  the  holidays,  the 
appeal  being  the  useful  electrical  Christ¬ 
mas  gift. 

Perhaps  nearest,  at  this  moment,  we 
may  approximate  the  important  result 
of  this  event,  as  it  reached  tbe  news¬ 
papers.  The  only  information  on  hand, 
except  in  isolati-il  cases,  are  the  clippings 
and  reports  receiveil  to  date  by  (Jeneral 
Manager  Wakeman.  These  clippings, 
l)eing  tabulatt-d  in  the  executive  offices 
of  the  Society  for  F^lectrical  Develop¬ 
ment,  warrant  the  statement,  even  now, 
that  it  is  unlikely  that  any  trade  cam¬ 
paign  in  history  ever  brought  to  the 
newspap«-rs  the  wealth  of  advertising 
this  Week  discloses. 


The  Buffalo  group  of  advertisers  di¬ 
vided  .$4,40(1  among  Buffalo’s  six  news¬ 
papers. 

The  Boston  Edison  Company  distrib¬ 
uted  al)Out  $11,0(X)  among  the  newspapers 
in  its  territory. 

The  Public  Service  Electric  Company 
ran  forty-eight  half  pages  in  New  .lersey 
newspapers. 

The  Southern  California  Edison  Com- 
j)auy  carried  pages  in  fifty-six  papers. 

( >n  the  strength  of  the  Week’s  adver- 
tising  the  Los  Angeles  'I'inies  issued  a 
sixt(H‘n-page  si-ctioii;  the  Niagara  Falls 
■fournal,  twelve  pages;  the  Br(M)klyn 
Eagle,  eight  pages,  the  Albany  Knicker¬ 
bocker  Press,  six  pages;  the  Chicago 
Evening  Post,  four  pages;  the  South 
•Bend  Tribune,  twelve  pages;  the  Colum¬ 
bus  Dispatch,  four  pages;  the  Dayton 
Sunday  News,  four  pages;  the  Reading 
News-Times,  four  pages;  the  Cleveland 
Plain  Dealer,  eight  pages;  the  Sioux 
City  Tribune,  four  pages. 

This  list  will  be  substantially  increased 
when  complete  repfjrts  are  made.  These 
illustrations  are  taken  from  the  clip¬ 
pings,  which  seldom  cover  more  than 
one-half  of  the  total.  There  is  hardly 
a  city  in  the  Uniteil  States,  apparently, 
which  failed  to  celebrate  the  Week,  and 
the  evidence  seems  to  indicate  that  the 
newsjiapers  profited  accordingly.  One 
bundle  of  clippings  reacbeil  the  society’s 
offices  which  contained  .'>7(1  clippings. 
Of  this  number  347  were  full  pages  of 
advertising! 

This  result  is  a  most  gratifying  one. 
From  the  ince]ition  of  the  campaign,  the 
Society  for  Electrical  Development  con¬ 
tinually  urged  l(K-al  electrical  concerns 
to  adopt  the  newspaper  as  a  medium  of 
cumniunicating  the  tVeek’s  message  to 
its  people.  The  society  engaged  a  staff 
of  nationally  noted  newspaper  display 
and  advertising  men  to  specifically  fur¬ 
ther  this  aim.  Its  general  manager,  Mr. 
Wakeman,  himself  a  newspaper  man  of 
twenty  years  training,  fostered  the  pro¬ 
motion  of  the  ••electrical  page,”  which 
early  won  widespread  approval  by  news¬ 
papers. 

Mr.  Wakeman  set  aside  a  liberal  ap- 
pro|iriation  for  electrotypes,  matrices, 
headings,  and  even  color  plates.  These 
were  furnished  upon  request  and  with¬ 
out  charge  to  newspajiers  everywhere. 
Thousands  of  newspapers  received  the 
s<M-iety’8  advertising  helps,  and  in  many 
cities,  where  the  local  electrical  adver¬ 
tisers  seemed  lethargic,  the  sor-iety  di¬ 
rectly  urged  these  advertisers  to  get  in 
back  of  their  enterprising  newspap<‘rs. 
Much  substantial  missionary  work  of 
this  character  serveil  to  bring  new  ac¬ 
counts  to  newspapers. 

On  the  profits  of  the  W’eek  to  the  elec¬ 
trical  industry,  as  a  result  of  this  ad¬ 
vertising,  a  few  illustrations  undoubted¬ 
ly  point  to  the  aggregate  gain.  Fre¬ 
quent  messages  were  received  during  the 
Week  that  firms  had  “sold  out.”  The 
Hurley  Machine  (.’ompaiiy  of  Chicago, 
manufacturers  of  electric  washers,  esti¬ 
mates  sales  aggregating  $1(KI,()0()  on  the 
strength  of  the  Week.  Orders  for  .$5(1,- 
(MM)  worth  of  electrical  household  wares 
were  received  at  the  Milwaukee  Elei-tric 
Show  during  its  first  two  <lays.  The 
Newark  offices  of  the  Public  Service 
Electric  Company  sold  all  its  Christmas 
sto<-k  on  hand. 

These  electric  shows  drew  unprece¬ 
dented  crowds  and  brought  correspond¬ 
ing  amounts  of  sales.  In  .Sandusky,  O., 
14,(KM)  persons  visited  the  electric  show 
during  its  first  three  <biys.  One  gains 
an  idea  of  this  patronage  when  it  is 
rememliered  that  Sandusky  has  only  21,- 
(MHI  population.  Eighty-two  jier  cent, 
of  Denver’s  entire  population  were  visi¬ 
tors  of  the  local  show,  figured  on  the 
population  of  the  city  and  the  admis¬ 
sions  to  the  show. 

It  is  an  extremely  conservative  esti¬ 
mate  to  guess  that  iji.VHl.dOO  in  adver¬ 
tising  went  into  the  newspajH'rs.  Even 
an  approximate  tabulation  is  quite  like¬ 
ly  to  exceeilingly  increase  this  estimate. 
It  is  not  extraordinary,  therefore,  that 
President  Wilson  should  have  warmly 
commended  the  campaigners  who 
achieved  what  stands  undisputeil  the 
•greatest  trade  building  campaign  in 
.America’s  imlustrial  history.” 


AUTOMOBILE  ADVERTISERS  are 
coming  to  the  end  of  one  the  greatest 
years  of  business  they  ever  experienced. 

The  NEW  YORK  AMERICAN  has 
contributed  ONE-FOURTH  of  their  pros¬ 
perity  in  the  New  York  territory. 

IT  CANNOT  BE  DISPUTED  that  ONE-FOURTH 

of  all  of  the  automobiles  owned  in  New  York  are 
owned  by  New  York  American  readers. 

IT  MUST  BE  REALIZED  that  ONE-FOURTH  of 

all  of  the  automobiles  yet  to  be  bought  in  New  York 
will  be  bought  by  New  York  American  readers. 

THIS  STATEMENT  IS  TRUE  because  New  York 
American  readers  represent  ONE-FOURTH  of  all 
New  York  newspaper  readers,  and  there  are  as  many 
of  them  able  to  buy  automobiles  as  there  are  repre¬ 
sented  in  any  other  fourth  of  the  community, 

A  SEVEN-DAY  NEWSPAPER  regularly  reaching 
ONE-FOURTH  of  all  homes  in  the  New  York  terri¬ 
tory  must  be  accepted  by  advertisers  as  a  valuable 
medium. 

The  DAILY  and  SUNDAY  DISTRIBUTION  of  the 
New  Y ork  American  proves  that  it  is  read  in  homes  in 
all  sections  of  the  city  proportionately,  and  that  its 
readers  have  equal  earning  power  with  the  readers  of 
any  other  newspapers. 

NEW  YORK  AMERICAN  HOMES  buy  every¬ 
thing  that  is  advertised  because  of  the  paper’s  co- 
ojjeration  in  getting  its  readers  and  advertisers  to  be¬ 
lieve  in  and  understand  each  other. 

AUTOMOBILE  ADVERTISERS  have  a  wonder¬ 
ful  opportunity  in  the  forthcoming  ANNUAL  SHOW 
NUMBER  of  the  SUNDAY  AMERICAN,  issued  Jan¬ 
uary  2nd,  1916,  to  introduce  themselves  to  New  Y ork 
American  homes  in  a  way  to  influence  the  purchase 
of  automobiles  by  many  of  these  homes  during  1916. 

The  ANNUAL  AUTOMOBILE  SHOW  starting 
New  Year’s  Eve  and  continuing  for  one  week,  will  be 
treated  by  the  NEW  YORK  AMERICAN  with  its  ac¬ 
customed  generous  and  complete  reports — giving  its 
readers  the  fullest  information  about  the  Automobile 
Industry.  It  will  record  the  views  of  the  men  who 
have  made  this  industry  such  a  powerful  factor  in  con¬ 
tributing  to  the  prosperity  of  the  country. 

ALL  AUTOMOBILE  ADVERTISERS  should  be 

represented — as  most  of  them  will — in  the  advertising 
columns  of  the  DAILY  and  SUNDAY  AMERICAN, 
not  only  during  Annual  Show  Week,  but  at  all  other 
times. 


Daily  and  Sunday 


Member  Audit  Bureau  of  Circulations 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


SIXTY-FXVE  MEMBERS  OF  NEW  CONGRESS 

ARE  IDENTIFIED  WITH  NEWSPAPERS 

Lawyers  the  Only  Professional  Men  Who  Exceed  Them  in  Number — 
The  List  Includes  Senators  Harding  of  Ohio,  Hitchcock  of 
Nebraska,  OUver  of  Pennsylvania,  Owen  of  Oklahoma 
and  Lea  of  Tennessee — Thumb  Nail  Sketches. 


The  newspaper  world  is  remarkably 
well  represented  in  the  Sixty- 
fourth  Ckjngress  just  assemtiled. 
Men  who  are  internationally  prominent 
proudly  state  in  the  first  edition  of  the 
Ck>ngressional  Directory,  for  this  session 
which  has  just  been  printed,  that  they 
are  either  owners  or  editors  of  news- 
pajK'rs,  or  have  been  in  the  past  afliliated 
with  newspaper  work. 

Among  the  more  prominent  of  the  new 
members  of  Congress  who  state  that  they 
are  newspaper  owners,  is  Senator  Warren 
G.  Harding  of  Ohio,  of  the  Marion  (O.) 
Star.  He  will  find  that  many  of  his  col¬ 
leagues  in  the  Senate  are  now  or  have 
been,  actively  engaged  in  newspaper 
work. 

Sixty-five  members  of  the  present  Con¬ 
gress  are  journalists.  Probably  the  only 
other  profession  more  prominently  repre¬ 
sented  is  that  of  lawyer.  Lawj'ers  have 
always  predominated  in  Congress.  It 
will  be  noted  in  the  list  that  the  journal¬ 
istic  fraternity  lost  few  representatives 
in  Congress  at  the  expiration  of  the  Sixty- 
third  Congress,  but,  on  the  contrary,  it  is 
easily  seeifc’^that  writers  appear  in  greater 
number  in  the  present  Congress. 

SENATORS  WJiO  ARE  EDITOK.S. 

The  representatives  of  newspaper  work 
are  by  no  means  the  least  conspicuous 
members.  Speaker  Clark,  Senator  Owen, 
Senator  Hitchcock,  Senator  Vardamen, 
.Senator  Ashurst,  Senator  Lea,  and  others, 
are  either  now  or  liave  been  engaged  in 
journalistic  work. 

Speaker  Champ  Clark,  before  taking 
up  the  practice  of  law,  edited  a  country 
newspaper. 

Tom  Stout,  one  of  the  representatives- 
at-large  from  Montana,  is  engaged  in 
newspaper  work  as  editor  and  publisher 
of  the  Fergus  County  Democrat  and  the 
Democrat-News. 

Senator  Gilbert  M.  Hitchcock,  of  Ne¬ 
braska,  established  the  Omaha  Evening 
World  in  1885.  He  is  at  present  the  pub¬ 
lisher  of  the  Omaha  Morning,  Evening 
and  Sunday  World-Herald. 

Edward  W.  Gray,  from  the  Newark 
(N.  J.)  district,  took  up  newspaper  work 
soon  after  leaving  the  high  school  and 
was  employed  as  a  reporter  on  New  York 
City  newspapers.  He  also  served  as 
general  manager  of  the  Newark  Daily 
Advertiser. 

KEW  YORK’S  DELEGATION. 

In  the  New  York  delegation,  four  mem¬ 
bers  have  been  employed  on  newspapers, 
and  three  of  them  are  still  active  in  the 
field  as  editors  and  owners.  William  S. 
Bennett,  from  one  of  the  city  districts, 
“had  a  brief  experience  in  the  newspaper 
business  on  the  staff  of  the  Port  Jervis 
Gazette”;  Edmund  Platt,  from  the 
twenty-sixth  district,  spent  one  year  in 
Superior,  Wisconsin,  as  an  editorial 
writer  for  the  Superior  Evening  Tele¬ 
gram.  In  1891  he  returned  to  Pough¬ 
keepsie  and  became  engaged  in  the  pub¬ 
lication  of  the  Poughkeepsie  Eagle.  In 
1907  he  succeeded  his  father,  the  late 
John  I.  Platt,  as  editor.  This  newspaper 
has  been  in  the  family  since  1828. 

Harry  Hayt  Pratt,  of  the  thirty- 
seventh  district,  is  the  editor  of  the 
Corning  Journal  and  Charles  Bennett 
Smith,  from  the  Niagara  Falls  district, 
started  his  newspaper  career  as  a  re¬ 
porter  on  the  Buffalo  Courier,  and  be¬ 
coming  editor-in-chief  at  the  age  of 
twenty-four.  He  served  as  managing 
editor  of  the  Buffalo  Times,  resigning  to 
take  editorial  charge  of  the  Buffalo  Even¬ 
ing  Enquirer  and  Morning  Courier.  While 
connected  with  the  Buffalo  Times  he 
acted  as  Albany  correspondent  for  that 
publication,  and  at  the  same  time  served 
as  one  of  the  associate  editors  of  the 
.Albany  Argus. 

John  H.  Small,  of  the  first  North  Caro¬ 
lina  district,  for  a  period  of  three  years 


was  proprietor  and  editor  of  the  Wash¬ 
ington  (N.  C.)  Gazette. 

Warren  G.  Harding,  the  new  Republi¬ 
can  senator  from  Ohio,  mentions  his 
long  newspaper  career  in  the  line  “has 
been  a  newspaper  publisher  since  1884.” 
He  is  the  owner  and  eilitor  of  the  Marion 
(Ohio)  Star.  Soon  after  his  arrival  in 
Washington  Senator  Harding  made 
known  that  while  he  might  prove  a  poor 
news  source,  he  certainly  intended  to  be 
active  in  writing  it  from  the  Capital  this 
winter.  Two  members  of  the  House  dele¬ 
gation  from  the  Buckeye  State  also  men¬ 
tion  their  connection  with  publications. 
Simeon  D.  Fess,  of  the  seventh  district, 
was  for  four  years  the  editor  of  World’s 
Events,  and  William  A.  Ashbrook,  of  the 
seventeenth  district,  has  been  publishing 
the  Johnstown  (Ohio)  Independent  since 
he  was  seventeen  years  old. 

Senator  Robert  L.  Owen,  of  Oklahoma, 
includes  “editor”  in  the  list  of  positions 
in  which  he  has  served,  and  William  H. 
Murray  (Alfalfa  Bill),  from  the  fourth 
Oklahoma  district,  was  “reporter  for  and 
edited  newspapers.” 

SENATOR  OLIVER’S  CAREER. 

Senator  George  T.  Oliver,  of  Pennsyl¬ 
vania,  has  been  engaged  in  the  newspaper 
business  since  1900.  He  is  the  principal 
owner  of  the  Pittsburgh  Gazette-Times 
and  Pittsburgh  Chronicle-Telegrapn.  J. 
Hampton  Moore,  of  the  third  Pennsyl¬ 
vania  district,  was  for  more  than  fifteen 
years  employed  on  Philadelphia  news¬ 
papers,  being  the  first  editor  of  the  labor 
department  of  the  Philadelphia  Public 
L^ger.  John  R.  I’arr,  of  the  tenth  dis¬ 
trict  mentions  “Newsboy,  printer  and 
publisher”  as  part  of  his  career.  Benja¬ 
min  K.  Focht,  of  the  seventeenth  district, 
has  been  “editor  of  the  Saturday  News, 
published  at  Lewisburg,  since  18  years  of 
age,”  and  is  now  the  editor  of  the  Satur¬ 
day  News  Publishing  Company.  Warren 
Worth  Bailey,  of  the  nineteenth  district, 
at  the  age  of  twenty,  entered  the  office 
of  the  Kansas  (111.)  News  to  learn  the 
printing  trade.  In  1877  he  engaged  in 
the  publishing  business  at  (Carlisle,  In¬ 
diana,  in  partnership  with  his  brother, 
later  purchasing  a  newspaper  at  Vin¬ 
cennes.  Removing  to  Chicago  Mr.  Bailey 
served  on  the  staff  of  the  Chicago  Daily 
News  for  nearly  six  years  and  then  re¬ 
moved  to  Johnstown,  Pennsylvania,  to 
take  over  the  Daily  Democrat,  of  which 
he  has  since  been  the  owner,  editor  and 
publisher. 

BYRNE’S  BRIEF  EXI'ERIENCE. 

James  F.  Byrnes,  of  the  second  South 
Carolina  district,  had  a  brief  career  in 
the  newspaper  life,  serving  as  editor  for 
several  years. 

Harry  L.  Gandy,  of  the  third  South 
Dakota  district,  “engaged  in  the  news¬ 
paper  business  in  northern  Indiana  for 
some  years.”  He  is  at  present  inter¬ 
ested  in  the  Wasca  (S.  D.)  Gazette. 

Senator  Luke  Lea,  of  Tennessee,  is  the 
owner  of  the  Tennessean  and  American, 
of  Nashville,  and  William  C.  Houston,  of 
the  fifth  district,  “had  a  year  or  two’s 
experience  running  a  country  newspaper.” 

Jeff  McLemore,  who  is  one  of  the  rep- 
resentatives-at-large  from  Texas,  was 
several  times  interested  in  the  newspaper 
field.  “Spent  four  years  in  the  moun¬ 
tains  of  Colorado  working  part  of  the 
time  as  a  miner,  sometimes  as  a  printer 
and  newspaper  reporter.”  At  a  later 
date,  while  engaged  in  mining  in  Mexico, 
he  was  also  “doing  special  newspaper 
work  for  eastern  newspapers.”  In  1883 
he  returned  to  Texas  and  has  since  re¬ 
sided  there,  “lieing  engaged  principally  in 
newspaper  work.”  He  concludes  his 
sketch  with  the  admonition  that  “he 
is  a  bachelor  and  newspaper  man.” 

In  the  Virginia  delegation  there  is  one 
representative  who  is  still  very  actively 
identified  with  newspapers.  Carter  H. 


Glass,  of  the  sixth  district,  states  he 
“was  educated  in  private  and  public 
schools  and  in  the  newspaper  business.” 

He  is  at  present  the  owner  of  the  Lynch-  ’ 
burg  Morning  News  and  the  Lynchburg 
Daily  Advance,  an  afternoon  newspaper. 

Albert  Johnson,  who  is  serving  his  sec-  j 
ond  term  in  the  House  from  the  State  of  j 
Washington,  has  held  editorial  positions  j 
on  newspapers  in  St.  Louis,  New  Haven  | 
and  Washington,  D.  C.  He  liecame  editor 
of  the  Tacoma  Daily  News  in  1898  and  in 
19(Mi  was  associated  with  the  Seattle 
Times  in  the  position  of  news  editor.  He 
continues  as  an  active  newspaper  man, 
being  engaged  in  publishing  the  Hoquiam 
Daily  Washingtonian.  C.  C.  Dill,  of  the 
fifth  district,  “held  reportorial  positions 
on  the  Press  and  Plain  Dealer  at  Cleve¬ 
land,  Ohio,  and  the  Spokesman  Review  of 
Spokane,  Washington.” 

RA.N  A  FULTON  (.MO.)  I’AI’KR. 

Howard  Sutherland,  who  is  the  repre- 
seiitative-at-large  from  West  Virginia, 
soon  after  his  graduation  from  a  college, 
at  Fulton,  Mo.,  wlited  a  Republican  news¬ 
paper  published  in  that  town. 

Senator  Robert  .M.  LaFollette,  of  Wis¬ 
consin,  is  the  owner  and  editor  of  the 
magazine  that  bears  his  name.  John  M. 
Nelson,  of  the  third  Wisconsin  district, 
served  as  editor  of  The  State,  published 
at  Madison. 

Louis  M.  Rivera,  the  delegate  from 
Porto  Rico,  in  his  sketch,  devotes  quite 
a  good  deal  of  space  to  his  newspaper  ca¬ 
reer.  “At  the  age  of  twenty  his  writings 
were  already  published  by  the  most  pro¬ 
gressive  papers  of  the  country.”  At 
thirty  he  founded  La  Democracia,  a  daily  ^ 
newspaper  in  Ponce,  for  the  purpose  of 
“opposing  the  Spanish  colonial  regime.”  j 
This  paper  is  still  published  by  him  in 
San  Juan.  In  1901  he  established  in  the  , 
city  of  New  York  the  Puerto  Rico  Herald,  , 
which  had  an  existence  of  four  years.  , 

Riley  J.  Wilson,  of  the  fifth  Louisiana 
district,  “was  editor  of  the  Catahoula 
News  from  1898  to  1904.” 

Charles  R.  Johnson,  the  Democratic  ’ 
senator  from  Maine,  is  a  leading  stock-  ’ 
holder  in  the  Waterville  Sentinel,  in  his 
home  town,  Edwin  C.  Burleigh,  his  Re-  * 
publican  colleague,  is  publisher  of  the  ' 
Kennebec  Journal  at  Augusta,  and  Asher  * 
Hinds,  of  the  first  Maine  district,  was  ' 
employed  on  Portland  newspapers  before  ' 
coming  to  Washington  as  secretary  of 
the  late  Speaker  Thomas  B.  Reed. 

THE  MASSACHUSETTS  DELEGATION. 

In  the  Massachusetts  delegation  are 
two  who  have  been  actively  engaged  in 
the  newspaper  field.  James  A.  Gallivan,  i 
of  the  twelfth  district,  was  for  many 
years  employed  on  Boston  newspapers  as 
a  political  reporter,  and  Joseph  Walsh, 
of  the  sixteenth  district,  saw  several 
years  of  service  with  the  Associated 
Press  in  the  Boston  office,  and  a  like 
period  of  service  with  the  Boston  Herald.  ' 

Frank  E.  Doremus,  of  the  first  Michi¬ 
gan  district,  who  hails  from  Detroit, 
spent  fifteen  years  running  a  weekly 
newspaper.  This  paper,  called  the  Port¬ 
land  (Mich.)  Review,  was  established  by 
Mr.  Doremus  when  he  was  nineteen  years 
of  age.  Bamuel  W.  Beakes,  represent¬ 
ative  from  the  second  district,  was  editor 
and  publisher  of  the  Westerville  (Ohio) 
Review.  He  also  served  as  editor  and 
publisher  of  the  Adrian  (Mich.)  Daily 
Record,  and  for  twenty  years  has  served  ' 
in  a  similar  capacity  with  the  Ann  Arbor 
Argus.  Louis  C.  Cramton,  of  the 
seventh  district,  since  1905  has  published 
the  Laj)eer  County  Clarion,  and  Charles 
A.  Nichols,  from  the  new  thirteenth  dis¬ 
trict,  includes  “newspaper  man”  in  his 
sketch,  having  served  as  on  the 
Detroit  News  and  other  Detroit  papers. 

vardaman’s  career. 

Senator  James  K.  Vardaman,  of  Missis- 
sipi,  in  1881,  in  connection  with  his  law 
practice,  edited  the  Winona  Advance.  In 
1884  he  removed  from  Winona  to  Green¬ 
wood  and  became  the  owner  and  editor 
of  the  Greenwood  Enterprise. 

Senator  Henry  F.  Ashurst,  of  Arizona, 
served  as  a  reporter  on  a  Williams,  Ari¬ 
zona,  newspaper. 

Everis  A.  Hayes,  of  the  eighth  Cali¬ 
fornia  district,  with  his  brother,  is  pub¬ 
lisher  of  the  San  Jose  Daily  Morning 

Mercury  and  Herald,  and  C3iarles  H. 


LEWIS  BACK  IN  DETROIT 

Well-Known  Ad  Man  Joins  the  Campbell- 
Ewald  Advertising  Agency. 

E.  St.  Elmo  Lewis  has  become  advertis¬ 
ing  and  sales  counsel  with  the  Campbell- 
Ewald  advertising  agency '  of  Detroit. 
During  the  past  13  months  Mr.  Lewis  has 
been  in  Jamestown,  N.  Y.,  engaged  in  re- 


E.  St.  Ei.mo  Lewis 

organizing  the  factory,  sales  and  admin¬ 
istrative  departments  of  the  Art  Metal 
Construction  Co.  He  will  spend  the 
greater  portion  of  his  time  in  Detroit,  but 
frequently  will  be  in  New  York,  where 
the  Campbell-Ewald  Co.  recently  opened 
offices. 


Randall,  the  new  member  from  the 
ninth  district,  was  “a  newspapt'r  editor 
and  publisher.” 

Edward  Keating,  of  the  third  Colorado 
district,  started  in  at  the  age  of  fourteen 
as  copyholder  in  a  proof  room.  He  served 
on  Denver  newspapers  for  twenty  years, 
as  reporter,  city  editor  and  managing 
editor.  In  1912  he  purchased  the  Pueblo 
Leader. 

P.  Oakey  Davis,  of  the  first  Connecti¬ 
cut  district,  for  four  years  was  connected 
with  the  Hartford  Courant. 

Senator  James  H.  Brady,  of  Idaho, 
acknowledges  that  he  “edited  paper  fur 
two  years.” 

TAVENNER  A  TYPE-SETTER. 

CJyde  H.  Tavenner,  of  the  fourteenth 
Illinois,  began  setting  type  at  the  early 
age  of  thirteen.  After  four  years  of 
this  service  he  took  up  the  editorial  end 
of  newspaper  work  on  large  city  dailies. 

In  the  Indiana  representation.  Senator 
Benjamin  F.  Shively  “engaged  in  journal¬ 
ism”  as  the  editor  of  a  newspaper  in 
South  Bend,  and  Henry  A.  Barnhart, 
from  the  thirteenth  district,  is  at  present 
the  owner  of  the  Rochester  Sentinel. 

In  the  Kansas  delegation  is  found  three 
members  of  the  “Fourth  Estate.”  David 
R.  Anthony,  Jr.,  from  the  first  district, 
“has  liecn  engaged  in  newspaper  work  all 
his  life.”  He  is  at  present  the  owner 
of  the  I^eavenworth  Times.  John  R.  C«n- 
nolly,  of  the  sixth  district,  is  the  editor 
and  owner  of  the  Colby  Free  Press,  “the 
only  democratic  paper  in  Thomas 
County,”  and  Jouett  Shouse,  who  is  serv¬ 
ing  his  first  term  as  representative  of 
the  seventh  district,  “engaged  in  news¬ 
paper  work  on  the  I.«xington  (Ky.) 
Herald.” 

J.  Walter  Branin,  Portland,  (Ore.) 
bureau  manager  of  the  United  Press, 
accidentally  fell  in  the  path  of  a  street 
car  there  on  Decemlter  3,  and  was  drag¬ 
gl'd  twenty  feet,  suffering  injuries  which 
resulted  in  death  at  a  hospital  two  hours 
later.  He  was  Imrn  thirty-five  years 
ago  ill  Slater,  Mo.,  and  was  reared  in 
Lawrence,  Kansas,  where  he  learned 
telegraphy.  He  went  to  Portland  in 
1902  and  joined  the  United  Press  forces 
alKuit  five  years  later.  He  is  survived 
by  a  widow,  a  two-year-old  daughter  and 
[.two  brothers. 


OKSCLtyL^ 


»•»»« 


priRST  a  little  rag-time  to  catch  the 
crowd,  then  a  good  old  hymn,  and  you’re 
on  your  way  to  salvation.  The  Gospel 
Tabernacle  often  gathers  a  crowd  of  two  or 
three  hundred  at  its  daily  meetings.  Once 
the  police  had  the  irreverence  to  make  an 
arrest  in  the  audience.  As  soon  as  he  got 
out  of  jail  the  arrested  gentleman  joined 
the  flock.  Now  he  is  one  of  their  leaders. 
"Go  to  it,  old  feller,”  says  the  same  police¬ 
man  that  arrested  him. 


I  ^  EAV’BN  will  protect  the  working  girl 
— well,  iierhaps;  but  she  wants  a 
union  too.  Even  the  stenographer  is  up 
in  arms  the.se  days — for  her  rights.  Then, 
when  her  employer  decides  to  wait  until 
tive-ten  to  dictate,  she  can  remind  him  that 
according  to  section  501,  corollary  2,  he 
will  have  to  pay  extra  for  any  business 
done  after  five. 


::up>'fight.  Brown  Broclicrs. 

“  FPICIENCY”  is  now  the  big  slogan 
''  of  the  Prohibitionists.  You  can't  do 
booze  and  business  at  the  same  time. 
They  set  forth  ail  kinds  of  statistics  to  scare 
you  away  from  that  bracer  you  want — and 
still  the  most  conspicuous  sign  on  Broad¬ 
way  is  a  siphon  and  two  glasses. 


F.  takes  five  years  to  make  a  finished 
*  street  speaker.  You’ve  got  to  learn 
what  .uestions  to  hear  and  what  not  to 
hear.  For  you  will  get  every  kind,  from 
the  good  old  "Who  let  you  out?”  to 
"  Please,  mister,  what  is  the  minimum 
wage  law?” 


Copvriclit.  IJrown  ftroth«^ 


iJrown  llnithen*. 


ALEXANDER  BERK- 
MAN  is  not  a  regular 
street  speaker.  The  Anar¬ 
chists  don’t  favor  it;  per¬ 
haps  the  police  don’t  encour¬ 
age  them ;  and  Emma  Gold¬ 
man  says  it’s  vulgar.  ’’  I 
believe  with  all  my  heart  in 
resistance  when  it  is  nece.s- 
sary,”  said  this  man  at  one 
time  in  Union  Square.  "  We 
will  get  our  rights  in  blood¬ 
shed,  if  need  be.”  Another 
Anarchist  once  remarked 
succinctly  that  "dynamiu 
equalizes  all  mankir'  1.” 


“  Y’OU  can’t  bluff  aholxj,” 
says  a  Stx-ialist  speaker. 
"  1’nles.s  you  know  your  sub¬ 
ject  from  all  sides,  he'll  put 
a  question  to  you  that  fixes 
you  forgixxl  and  all."  Next 
to  knowledge  of  what  you 
are  talking  alxiut,  you  must 
have  a  vivid  manner  of  ex¬ 
pression.  "Who  oats  the 
eanvasback  duck?"  shouted 
one  man.  "They  do” — 
pointing  to  Fifth  Avenue. 
"  Who  pays  for  it?  We  do!  ” 


T'HERE  may  be  race  prejudice  in  New 
*  York,  but  it  doesn’t  prevent  a  colored 
speaker  from  getting  as  respectful  an  audi¬ 
ence  as  any  one.  One  in  the  Broadway  dis¬ 
trict  gets  so  stirred  up  that  he  kneels  in  the 
street,  shouting  for  the  "  Lawd  to  come  in  His 
gulden  chariot  and  save  these  pore  sinners.” 


A  SK  a.  ^  soap-box  speaker  why  he  doesn't  speak 
^  in  a  hall,  and  he’ll  ^  you  in  reply  if  it  isn’t  more 
satisfactory  to  have  your  crowd  stand  two  or  three 
hours  and  listen  than  to  have  them  sit  and  sleep. 
Evening  is  the  best  time  to  talk,  as  at  lunch-time 
e\iT>  l•lle  keeiw  liMiking  .at  his  watch. 


I)R.  WILKINSON,  "Bishop  of  Wall  Street,”  U 
the  best  known  soap-box  orator  in  New  York. 
For  half  an  hour,  almost  every  pleasant  day,  he  is 
the  central  attraction  of  Wall  Street’s  lunch  hour. 
Or.  Wilkinson  has  a  regular  church,  too — St.  John’s. 
But  he  much  prefers  the  curb-sione  to  the  pulpit. 


CO  far.  Marguerite  Courtot’i  face  is  worth  only 
-S400aweek  to  her;  but  she  and  her  mother  manage 
to  get  along  on  that,  remembering  hopefully  that 
Marguerite  is  still  young — in  fact,  the  youngest 
leading  lady  in  filmdom.  Miss  Courtot’s  face  first 
showed  signs  of  becoming  her  fortune  when  she  was 
four,  and  her  parents  entered  a  picture  of  the  pretty 
youngster  in  -a  Baby  Beauty  contest.  The  first 
priseofSlOO  was  the  result  of  this.  Then  along  about 
the  time  she  reached  the  sixth  grade  in  school  Harri¬ 
son  Fisher  saw  her  and  insisted  that  she  be  his  favor¬ 
ite  model.  It  only  remained  for  a  Kalem  Company 
director  to  catch  a  glimpse  of  her  one  day  in  N'ew 
Jersey — and  motion  picture  audiences  know  the  rest. 


Co|nri([lit, 

tiaitsiuok. 

U  ER  feet  were  worth  a  good  deal,  at  least  to  their 
owner,  when  Blanche  Sweet  was  a  dancer  in 
Gertrude  Hoffmann's  company.  But  now  she  doesn't 
care  how  much  cold  cream  she  buys  for  her  face, 
since  it  brings  her  in  S1200  from  the  Lasky  C.om- 
pany  in  Paramount  pictures.  Miss  Sweet  started  in 
as  a  movie  actress  at  S2  a  day.  and  her  wonderfully 
expressive  face  did  the  rest;  that  and  her  beauty 
recipe,  of  course — open  air,  cold  water,  and  "any 
food  that's  good  to  eat." 


J^ARGUERITE  CLARK,  whom  somebody  onee 
sununed  up  as  "four  feet  two  inches  of  pure  de¬ 
light,"  finds  her  feet  very  useful  in  getting  her  about 
from  place  to  place;  but  it  is  her  face  that  makes 
her  worth  SldOO  a  week  to  the  producers  of  Para¬ 
mount  pictures. 

Out  of  this,  to  be  sure,  Miss  Clark  is  asked  to  sup¬ 
ply  her  own  costumes;  but  generally  they  are  the 
sort  of  thing  she  "would  be  apt  to  wear  anyway." 
Any  unusual  costume,  such  as  a  period  dress  or  the 
knickerbockers  she  will  wear  in  Mark  Twain's  “The 
Prince  and  the  Pauper,"  are  furnished  by  the 
company. 


JF  we  had  two  or  three  presidents  of  these  United  States  this 
young  person  would  earn  (and  spend)  more  money  in  a  year 
than  all  them  put  together.  What  will  she  do  or  wear  next? 
Thousands  of  hours'  sleep  are  lost  every  night  by  young  women 
trying  to  think  of  the  answer  to  this  question,  and  whole  rows 
of  young  men  would  hock  Grandfather's  gold  watch  for  an  in¬ 
troduction.  Everything  namable  has  been  named  after  her — 
in  a  word,  here  she  is  again — the  one,  the  only  (did  the  white 
wig  fool  you  for  a  minute?)  Mrs.  Vernon  Castle. 


Coi>yT(Klit. 
In  L.  HUI. 


CHE  is  the  highest  paid  dancer  in  the  world,  kivi 
*^managcr.  Karsavina,  the  premiere  danseuae  d  tl 
house  and  lot  every  week  with  the  salary  that  cones 
such  things.  To  bring  her  and  the  Ballet  to  hme 
entreaties  innumerable — for  the  Russians  hate  to  c 


Cupyrtglu,  Mmi  l>iipont. 

1-1  ERE  in  enterprising  America  a  dancer  is 
^  quite  sis  likely  to  make  a  play  as  a  play  is  to 
make  a  dancer. 

There  was.  for  instance.  “Watch  Your  Step." 
unblushingly  built  as  an  exctiae,  and  not  a  poor 
excuse  at  that,  for  more  exhibiting  of  the  Castles. 
Then  came  Florence  Walton  and  her  partner 
Maurice,  who,  not  sufficiently  busy  with  exhibi¬ 
tions  on  roof  gardens  and  giving  lessons  at  $20, 
$90,  $00  (?)  the  hour,  must  needs  surround  them¬ 
selves  with  a  play  which,  perhaps  because  it  was 
built  about  nimble  feet,  wascalM  “Hands  Up.” 


A  MILLION  people  consider  Mary 
the  “Queen  of  the  Screen"  has  befl>  *' 
present  dizzy  height  of  popularity  aad  fi# 
Here  is  Vivienne  Segal,  now,  who  ii 
she  was  transported  from  school  life  is 
r61e  in  “The  Blue  Paradise.”  She  waij*<* 
same  with  a  dash  of  real  emotional  at^i 


I-J  ER  face  is  worth  more  than  that  of  any  living 
*  ^  actress,  and  the  Famous  Players  Film  Company 
pay  Mary  Pickford  S2000  a  week  for  appearing  in  the 
Paramount  pictures.  What  the  pictures  don't  tell 
about  Mary  is  that  she  is  golden-haired,  of  an  Irish 
wit,  and,  contrary  to  popular  belief,  brown-eyed. 
She  was  bom  in  Toronto.  Canada,  twenty-two  years 
ago.  “A  Good  Little  Devil.”  "Such  a  Little  Queen. ’’ 
and  "Cinderella” — one  would  expect  to  find  Mary 
Pickford  in  plays  like  these;  but  here  she  is  growing 
up  and  announcing  that  she  will  next  appear  to  us 
in  the  lovely,  pathetic  story  of  "Madame  Butterfly." 


JT  was  Mar>'  Carroll's  face,  quite  as  much  as  what 
she  said  and  did,  that  struck  the  New  York  manager 
who  had  happened  into  a  stock  company  mating 
last  year  in  Baltimore.  So  Miss  Carroll,  just  out 
of  the  Convent  of  St.  Agnes  (where  she  was  always 
being  given  the  part  of  St.  Ursula  in  school  enter¬ 
tainments,  because  she  had  golden  hair),  found  her¬ 
self  transported  to  Broadway,  playing  the  ingenue 
part  in  "Rolling  Stones."  The  business  of  being 
exceedingly  guileless  and  gentle  and  forgiving  pays 
one  (at  least  on  the  stage)  from  S75  to  S250  weekly. 


I^ARY  NASH,  now  in  repertoire  with  Grace 
^  George,  confesses  that  she  never  has  been  able 
to  make  her  feet  behave  when  the  music  starts,  and 
she  might  have  been  a  professional  dancer  if  her  in¬ 
dividual  type  of  beauty  and  her  charming  speaking 
voice  had  not  made  her  altogether  too  valuable  to 
producers  of  the  legitimate  drama.  The  stage,  like 
the  army,  pays  well,  but  there  are  all  sorts  of  ex¬ 
penses  in  the  way  of  keeping  up  traditions  which 
eat  into  one's  income.  There  is  the  dress  tradition, 
the  entertaining  tradition,  and  the  summer  home 
tradition.  More  than  $3,000,000  was  invested  in 
summer  homes  last  year  by  actors  and  actresses. 


QNCE  upon  a  time  slim  Kitty  Hayes  of  San  Francisco  used 
to  get  ver>'  much  excited  every  Saturday  night  because  she 
received  a  pay  envelop  containing  $1.50.  .N'ow  Kitty  is  Ger¬ 
trude  Hoffmann,  known  to  Broadway  as  “She  Who  Dares"; 
and,  in  spite  of  a  minimum  wage  of  $;1000  a  week,  her  eyes 
have  been  called  “blue  txx>ls  of  weariness.”  Miss  Hoffmann 
feels  that  she  is  a  reincarnation  of  both  Salome  and  Cleopatra 
— a  combination  bound  to  1k’  wearing  at  times. 


le  world,  ktving  out  of  the  question  Pavlowa,  who  is  her  own 
dansetue  d  the  Russian  Ballet,  could  buy  a  very  comfortable 
ry  that  cones  from  the  Russian  Government — if  she  cared  for 
lallet  to  Anerica  costs  $500,000,  in  addition  to  prayers  and 
ans  hate  to  cross  the  sea. 
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Cumberland.  Md 

November  4,  1915. 


Ur,  J.>  F.  Bresnahan,  Business  Mgr.  , 
rivery  Meek  Corporation, 

95  Madison  Avenue, 

New  "iork. 

Jeer  Mr.  Bresnahan: 

As  you  already  know,  the  CUMBERLAND  PRESS 
is  making  a . conspicuous  success  throughout  this 
territory. 


One  of  the  biggest  factors  contributing  to 
this  success  has  been  your  EVERY  WEEK  magazine. 

That  EVERY .WEEK  has  Intrinsic  circulation- 
getting  and  circulation-^holding  value  is  demonstrated 
to  me  through  the  fact  that  each  week  we-  receive  a 
substantial  number  of  unsolicited  subscriptions,  which 
specifically  include  EVERY  WEEK. 

To  the  best  of  my  knowledge,  we  have  not  yet 
had  a  "discontinue  order"  from  any  subscriber  receiving 
the  PRESS  with  the  magazine  included,  which  -1  think  is 
very  unusual,  taking  into  consideration  the  fact  that 
our  circulation  during  the  past  four  months  has  been 
increasing  at  the  rate  of  approximately  10%  a  month. 

I  consider  EVERY  WEEK  an  asset  to  the  PRESS, 
and  judging  from  the  way  in  which  our  weekly  order  is 
increasing,  we  have  only  begun  to  re:  p  the  full  value. 

*  t 

Congratulating  you  upon  the  consistent  quality 
of  EVERY  WEEK,  and  ounsslves  upon  having  had  the  enter¬ 
prise  to  secure  the  Ctimberland  contract,  I  am,  with 
regard. 


Sincerely  yoprs 


General  Manager* 


liVDkY  VV'EEK  is  an  exclusive  feature  fur  one  pajxT  in  a  city.  A 
i’ood  deal  of  territory  is  now  temporarily  or  jxjrmanently  closed.  Your  city 
:r.ay  be  oix‘n.  When  you  know  what  EVERY  WEEK  has  done,  and  is  doing, 
you  will  l>e  more  than  interested. 

Wirr  or  write  “Send  all  details  re^ardinf'  EVERY  WFAiK.” 

EVERY  WEEK  CORPORATION 
*».■>  Madison  Avenue 
New  \’ork 
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MACDONALD  RETURNS 
TO  DAILY  JOURNALISM 


t'ornier  Managing  Editor  of  the  Louisville 
Herald  Goes  to  Toronto  to  Fill  a  Simi¬ 
lar  Position  on  the  News  of  That  City 
— His  Career — Col.  Eads  Delivers  His 
Valedictory. 


Louisville,  Ky.,  November  30. — A.  T. 
Macdonald,  formerly  general  manager  in 
Louisville  for  the  Commonwealth  Life  In¬ 
surance  Company,  has  left  Louisville  to 
assume  the  managing  editorship  of  the 
Toronto  (Canada)  Daily  News.  Mr. 
.Macdonald  returned  a  few  days  ago  from 
'I'oronto,  where  he  liad  been  for  seven 
weeks  considering  tlie  details  of  the  proiH>- 
sition  made  to  liim  some  time  ago.  and 


A.  T.  Ma('I)OXALI). 


has  arranged  his  affairs  to  make  his  home 
permanently  in  that  city. 

Air.  Macdonald  came  to  Louisville  ten 
years  or  more  ago  as  managing  editor  of 
tlie  Louisville  Herald,  which  position  he 
left  to  become  secretary  of  the  Louisville 
Commercial  Club  and  later  was  manager 
of  the  commercial  and  publicity  depart¬ 
ments  of  the  Louisville  Gas  and  Electric 
Company.  He  and  Mrs.  Macdonald  have 
made  many  friends  during  their  residence 
in  Louisville  who  will  miss  them. 

Before  coming  to  Louisville  Mr.  Mac¬ 
donald  was  managing  editor  of  the  New 
York  News.  Prior  to  this  newspaper  con¬ 
nection,  he  went  West  and  for  a  time  was 
manager  of  a  daily  paper  in  Denver,  Col. 
.Vll  of  his  journalistic  connections  have 
been  characterized  by  success.  He  was  a 
native  of  Ontario  Province,  in  Canada, 
in  which  Toronto  is  situate. 

Henry  M.  Caldwell,  who  has  been  ad¬ 
vertising  manager  for  I^evy  Brothers  for 
more  than  twenty-five  years,  and  who  was 
formerly  connected  with  the  advertising 
dei)artments  of  the  Times  and  the  Courier- 
.lournal,  has  resigned  to  accept  the  busi¬ 
ness  managership  of  the  Building  Trade 
Review,  the  oflScial  organ  of  the  Con¬ 
tractors  and  Builders’  Exchange  of  New 
Orleans,  the  Memphis  Builders’  Exchange 
.and  the  Buildew’  Exchange  of  Atlanta. 

Col.  Bill  Eads,  veteran  editor,  versatile 
writer,  for  20  years  the  editor  of  the  Wise 
(Va.)  News,  has  suspended  publication 
of  his  sprightly  sheet  with  the  current 
issue.  He  said :  “With  this  issue  the 
News  is  dead,  and  the  editor  will  not  be 
far  l)ehind.’’  .Mr.  Eads  has  been  a  crip¬ 
ple  for  many  years.  Lately  physicians 
have  advised  him  that  his  only  hope  is 
to  undergo  an  amputation.  He  go<‘s 
to  a  Richmond  hospital  at  once  to  have 
the  operation  performed. 

The  Paducah  News-Democrat  office  is 
the  lucky  shop  for  young  lady  employees, 
two  having  made  love  matches  and  eloped 


with  youthful  lovers  in  the  last  few  days. 
Miss  May  Wortman  eloped  with  Irvin 
White  to  Shawneetown,  Ill.,  and  Miss 
Mayme  Taylor  followed.  She  started  for 
the  office  one  morning,  but  changed  her 
mind  before  arriving  and  accompanied 
Alvey  Beauchamp,  of  Caseyville,  to  Eliza¬ 
bethtown,  Ill.,  where  they  were  married. 


JOHN  LEWIS’  RESIGNATION 


It  Sets  Gossips’  Tongues  A-wagging  in 
Toronto  and  in  Montreal. 

Toronto,  December  7. — Not  a  little  in¬ 
terest  has  been  aroused  in  Montreal  jour¬ 
nalistic  circles  during  the  past  fort¬ 
night  by  the  publication  in  the  Daily 
Mail  of  two  or  three  open  letters,  re¬ 
ferring  to  a  valedictory  which  apiiearcd 
ill  the  Star  over  the  signature  of  .lohn 
lAiwis,  who  has  resigned  as  managing 
editor  to  take  a  commission  in  General 
.Meighen’s  Grenadier  Battalion. 

Mr.  I^ewis,  who  by  the  way,  is  a 
southerner  by  birth,  stated  in  the  valedic¬ 
tory  that  he  was  prepared  to  accept  full 
responsibility  for  the  iKilicy  of  the  Star 
in  .Montreal  municipal  iiolitics  -  a  policy 
which  has  been  criticized  pretty  severely 
by  leading  citizens.  The  following  day, 
B.  .Macnah,  editor  of  the  Mail,  who 
was  Mr.  I>>wis’  predecessor  in  the  edi¬ 
torial  chair  of  the  Star,  addressed  an 
open  letter  to  him.  ctmched  in  a  very 
bantering  tone,  asking  him  whether  he 
had  really  written  the  valedictory  himself, 
or  had  simply  signed  it,  or  had  merely 
allowed  his  name  to  he  signed  to  it,  the 
infcreine  being  that  the  hand  was  the 
hand  of  .lohn  I.ewis  hut  the  words  were 
the  words  of  Sir  Hugh  Graham,  publisher 
of  the  Star. 

This  was  followed  by  an  open  letter 
from  Frederick  Paul,  editor  of  Toronto 
Saturday  Night  and  formerly  city  editor 
of  the  Star,  to  Mr.  Macnah,  and  pub¬ 
lished  in  the  Mail,  which  still  further 
elaborated  the  idea  that  Mr.  Lewis  was 
s|>eaking  as  Sir  Hugh  Graham  directed. 
Through  it  all.  the  Northclilfe  of  Cana¬ 
dian  newspaperdom  has  maintained  a  dis¬ 
creet  silence. 

ITor  a  long  time  the  matter  of  supply¬ 
ing  the  steadily  growing  ranks  of  the 
Canadian  army  in  France  with  up-to-date 
news  of  the  homeland  has  been  exercising 
the  minds  of  people  interested  in  making 
things  as  pleasant  ns  possible  for  the 
boys  in  the  trenches.  First  there  was 
the  scrap  book  idea,  which  was  originated 
by  the  I>eague  of  Empire  and  it  still  be¬ 
ing  well  supported.  Tlien  a  week  or  so 
ago.  a  Montreal  organization  conceived 
and  began  to  carry  out  the  project  of  a 
weekly  newspaper  filled  with  news  glean¬ 
ed  from  the  press  of  the  w'hole  Dominion. 
Yesterday  the  Minister  of  Militia,  Sir 
Sam  Hughes,  announced  at  Ottawa  that 
he  was  making  arrangements  for  the  pub¬ 
lication  in  France  of  a  daily  new's  bulle¬ 
tin,  to  be  filled  with  live  Canadian  news 
to  be  cabled  across  each  day,  printed 
and  circulated  among  the  troops.  As  the 
latter  scheme  wMll  only  include  items  of 
national  importance,  it  is  hardly  likely 
that  it  will  supersede  either  of  the  other 
undertakings. 

The  management  of  the  Niagara  Falls. 
Ont.,  Record,  is  to  be  taken  over  by 
Messrs.  Daggett  and  Pettit  of  the  Niagara 
Falls,  N.  Y.,  .Tournal.  the  former  being 
business  manager  and  the  latter  editor. 
No  change  in  ownership  is,  however,  con¬ 
templated. 


TO  SYSTEMATIZE  PUBLICITY 


Secretary  of  Stale  Lansing  Has  Some 
Ideas  as  to  Giving  Out  News. 

Secretary  of  State  Ijansing  called  into 
conference  on  Wednesday  all  Cabinet  offi¬ 
cers  whose  departments  are  directly  or  in¬ 
directly  concerned  in  the  foreign  relations 
of  the  government  with  a  view  to  working 
out  some  plan  for  the  seletion  of  a  cen¬ 
tral  authority  to  deal  with  the  publicity 
side  of  offences  against  the  neutrality 
laws. 

Those  who  attended  the  conference  be¬ 
sides  Mr.  Lansing  were  Secretary  Mc- 


Adoo,  Attorney-General  Gregory,  Secre¬ 
tary  Garrison,  Postmaster-General  Burle¬ 
son  and  Counsellor  Polk. 

Mr.  Liansing  informed  his  Cabinet  col¬ 
leagues  of  hi.s  belief  that  steps  ought 
to  be  taken  to  avoid  the  possibility  of 
confusion  in  the  matter  of  publicity  which 
might  result  from  the  parallel  activities 
of  agents  of  various  departments  in  deal¬ 
ing  with  cases  involving  the  neutrality 
laws. 

Air.  i..ausing  enlarged  on  the  possibili¬ 
ties  of  such  confusion.  He  pointed  out 
that  with  the  special  agents  of  the  De¬ 
partment  of  Justice,  the  secret  service  of 
the  Treasury  I>epartment,  the  post  office 
inspection  service  and  the  representatives 
of  the  War  Department  all  more  or  less 
active  in  ferreting  out  offences  against 
the  neutrality  laws,  there  always  exists 
danger  that  one  deiiartment  may  handicap 
an  investigation  of  the  second  department 
by  giving  premature  publicity  to  data  it 
has  uncovered. 

It  was  Air.  I><insing's  idea  that  the 
Secretary  of  State  might  properly  he 
given  the  sole  authority  for  giving  out 
information  relative  to  such  cases.  It 
was  his  view  that  the  Department  of  State 
is  chiefly  concerned  with  the  government’s 
foreign  relations,  whereas  this  interest  is 
merely  incidental  with  the  other  depart¬ 
ments. 


Now  Matos  Agency 

The  name  of  the  Matos-Menz  Adver¬ 
tising  Company,  Philadelphia,  has  been 
changed  to  the  Alatos  Advertising 
Agency,  Inc.  John  B.  Alenz,  the  former 
partner,  has  retired  to  go  into  a  manu¬ 
facturing  business,  in  which  he  is  in¬ 
terested. 


Special  Agency  Change 

The  C'arpenter-Scheerer  Company,  New 
York  and  Chicago,  has  been  appointed 
foreign  representative  for  the  Devil’s 
Lake  (N.  D.)  Journal;  Alinot  (N.  D.) 
Optic-Reporter ;  YVilliston  (N.  D.)  Her¬ 
ald,  thus  giving  the  agency — with  its 
present  list.  Grand  Forks  Herald,  Fargo 
Courier-News.  Alandan  Pioneer,  and 
North  Dakota  Farmer — the  representa¬ 
tion  of  the  leading  papers  of  the  entire 
state  of  North  Dakota. 

Bustling  Canada 

Verree  &  Conklin,  the  New  York  spe¬ 
cial  agents,  have  issued  an  attractive 
pamphlet  as  to  Canada,  in  which  are 
set  forth  the  manifold  advantages  of  the 
Doiuinioii  as  a  market  for  the  llnitcd 
.''tates,  particularly  at  this  time. 

Shumway  Company  in  New  Home 

'I'he  Franklin  P.  Shumway  Gompaii.v 
has  taken  new  and  more  comnuMlious 
quarters  in  the  Dexter  Building  at  J's! 
Washington  street,  lietween  Winter 
street  and  Temple  Plac«>.  The  new  of¬ 
fices  consist  of  a  suite  of  connected  rooms 
esiiecially  designed  to  meet  the  needs  of 
the  staff.  The  company  is  considered  one 
of  the  largest  and  strongest  advertising 
agencies  in  New  England,  and  it  acts  as 
business  counsellor  for  many  of  New  Eng¬ 
land’s  large  manufacturers  as  well  as  for 
leading  wholesale  and  retail  firms. 

Air.  Shumway,  35  years  ago  last  month, 
received  from  the  Oliver  Ditson  Company 
his  first  order  for  newspaper  advertising. 
Since  then  he  has  signed  checks  paying 
for  many  million  dollars  worth  of  adver¬ 
tising  in  American  and  foreign  papers. 


Subscription 

Price 

$2.00  a  year 


Advertising 

Rate 

25c.  a  line 


GO  THOU  AND  DO- 
OTHERWISE! 

If  it  has  been  a  habit  of  thought,  in  your  office,  to  con¬ 
sider  advertising  space  as  something  other  than  a  com¬ 
modity,  and  therefore  not  exactly  ADVERTISABLE — 

If  it  has  been  the  custom  with  you  to  imagine  that  any 
National  advertiser  coming  into  your  field  MUST  OF 
NECESSITY  USE  YOUR  COLUMNS,  and  that,  conse¬ 
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have  him  FULLY  INFORMED  OF  THE  SERVICE 
YOU  CAN  RENDER  HIM— 

And  if,  because  of  adherence  to  this  policy  you  have 
missed  a  great  deal  of  the  business  of  National  adver¬ 
tisers  to  which,  in  truth,  you  were  fully  entitled — 

Then,  just  as  a  matter  of  business,  relegate  these  out¬ 
worn  ideas  to  the  Oblivion  they  have  earned,  and — 

GO  THOU  AND  DO  OTHERWISE! 

Advertise  Your  Advertising  To  National  Adver¬ 
tisers  through 
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■  New  York,  Saturday,  December  II,  1915 

NATIONAL  NEWSPAPER  LEGISLATION 

The  new  Congress  will  be  called  upon  to  handle 
a  nunilMT  of  imiKirtant  bills  directly  affecting  the 
newspa|M>r  industry.  One  of  these  will  undoubtedly 
U*  either  a  sulistitute  for  the  IJourne  publicity  law 
or  an  amendment  to  it.  The  Bourne  law  as  it  stands 
is  a  farce.  .Although  it  provides  for  the  pulilication 
of  the  owner's  name,  it  is  jKissible  for  the  owners  to 
hide  their  identity  liehind  a  coriwrate  name  and  thus 
defeat  the  very  purpose  of  the  section.  Again,  it  calls 
for  a  statement  of  "paid  lirciilation,"  but  there  is 
nothing  in  the  law  that  explains  what  paid  circula¬ 
tion  is.  Xo  provision  is  made  for  the  investigation 
of  puhlishers’  statements  when  their  accuracy  is 
challenged.  Although  several  protests  of  this  kind 
have  lieen  lilwl  with  the  government,  nothing,  so  far 
as  we  can  learn,  has  liet'n  done.  Then,  again,  there 
is  no  iienalty  attached  for  filing  falsi*  statements. 

The  8o-calle<l  Stevens  hill  granting  manufacturers 
the  right  to  fix  prices  at  which  their  goods  shall  be 
sold  by  retailers  is  to  lie  pushed  for  enactment.  This 
measure  has  been  liefore  the  public  for  a  year  and  its 
provisions  have  lieen  the  subject  of  mtudi  debate 
among  advertisers  and  iH*rsons  engngeil  in  merchan¬ 
dising.  The  department  stores  and  other  large  retail 
conoems  are  opjMised  to  it,  while  the  manufacturers 
and  .small  retailers  are  for  it.  The  Editor  axd  Pi  b- 
i.isiiER  has  printed  a  number  of  articles  containing 
the  views  of  prominent  merchants,  nearly  all  of  whom 
pre8»*nted  arguments  against  the  propo8<*d  measure. 
It  will  lie  realizi*d  how  M-riously  this  affects  news- 
j>a|M*r8  when  it  is  stated  that  a  very  large  percent¬ 
age  of  the  retailers'  advertising  in  newspapi'rs  is 
priee-indueement  advertising. 

-Vnother  hill  that  is  certain  to  engage  the  attention 
of  Congress  is  the  one  introtluceil  by  Representative 
.Vdnmson,  chairman  of  the  Interstate  and  Foreign 
Commerce  Committee,  jiermitting  the  exchange  of 
freight  and  passenger  transportation  for  newspaper 
advertising  space.  Heretofore  under  the  Interstate 
Commerce  Act  such  an  interchange  has  not  been 
I«*rmissihle.  Would  its  adoption  help  the  industry  or 
s»t  it  hack  to  where  it  was  in  lOGfi? 

Still  another  bill  of  commanding  importance  to 
the  whole  newspa|ier  fraternity  is  the  so-called  Under¬ 
wood  Bill,  placing  a  tax  on  coupons.  This  hill  was 
introduced  in  the  House  at  the  last  session  and  was 
defeated  lieeaus**  of  the  inertia  of  the  newspapi'ra.  It 
is  the  lielief  of  many  students  of  legislation  that  this 
hill  can  lie  enacted  into  law  if  the  newspaper  men 
will  show  any  interest  at  all  in  the  matter.  The 
Editor  a.nd  Pcblishi*  has  demonstrated  that  the 
coiiisin  is  a  tax  upon  the  consumer,  a  weapon  in  the 
hands  of  the  powerful  manufacturer  who  may  not 
hesitati*  to  use  it  against  his  small  competitor,  and  a 
means  by  which  a  strong  retailer  can  prey  upon  and 


drive  out  of  business  a  weaker  merchant.  It  is  un- 
(juestionahly  a  growing  evil  and  a  serious  menace  to 
the  projier  development  of  newspaiier  advertising. 

.\niong  other  bills  of  importance  is  one  that  aims 
to  suppress  fake  advertising  in  interstate  commerce, 
and  one  iinjiosing  a  tax  of  two  iier  c-ent.  on  mail  order 
business  lietween  states. 

The  attitude  of  newsimiiers  toward  legislation 
affei'ting  themselves  has  not  in  the  past  always  Iieen 
what  it  should.  The  Ameritfan  X’ewspajier  Pub¬ 
lishers'  AssiM-iation  is  aliout  the  only  organization  in 
the  field  that  has  done  effective  work  in  liehalf  of,  or 
in  opposition  to,  bills  that  have  come  before  Con¬ 
gress.  We  do  not  believe  that  the  great  Inidy  of 
journalists  is  wholly  indifferent  to  what  the  na¬ 
tional  legislators  may  do,  hut  that,  owing  to  their 
complete  absorption  in  their  work,  they  do  not  give 
sufficient  attention  to  the  bills  introduced  in  Con¬ 
gress  to  realize,  always,  their  full  significance,  until 
too  late. 

It  has  Iieen  quite  apparent  during  the  last  year  or 
two  that  the  newspaiiers  will  have  to  take  a  more 
decided  interest  in  these  matters  than  they  have 
hitherto  done.  Xewspajwr  piihlishing  is  now  one  of  the 
country's  most  im|Mirtaut  industries,  and  as  such  is 
coiisidereti  a  legitimate  objw't  of  attack  by  a  lot  of 
crack-brained  and  notoriety-seeking  “reformers.”  IJence 
it  is  necessary  to  watch  Congressional  legislation  as 
never  liefore — to  prevent,  if  possible,  the  passage  of 
unnecessary  and  inimical  bills  affecting  it.  The  Wash¬ 
ington  i-orresiKindents  ought  to  lie  continually  on  the 
liMikoiit  for  such  measures,  and  when  any  appear  to 
notify  their  newspapers.  Cooiieration  of  effort  is 
neeiled  among  all  editors  and  puhlishers  against  the 
thoughtless  and  incomiietent. 


HENRY  FORI)  A  MILITANT  IDEALIST 

Henry  Ford  lieeame  a  rich  man  througii  us<‘ful  sitv- 
ice.  Wlien  the  fruits  of  his  work  lK*camc  Hhiiiidaiit  lie 
did  not  rest  coiitimt  with  tliein.  In  his  eoiiduet  of  the 
affairs  of  his  great  business  he  has  demonstratetl  that 
idealism  is  not  an  abstract  thing — tliat  generosity,  the 
will  to  reward  his  co-workers  boiiutifiilly,  is  a  sound 
liiisiuess  primipje,  and  he  has  silencetl  those  of  short 
siglit  and  narrow  judgment  who  stooil  aside  to  seoll. 

Is  there  another  man  among  us  to  whom  we  can 
IKiint  and  say,  "This  man  is  my  idea  of  a  really  suo- 
<-essful  American,”  with  as  few  mental  reservations 
as  we  feel  in  regard  to  Henry  Ford? 

X'ow,  it  came  to  jiass  that  half  of  our  world  went 
mad.  Tlie  madness  did  not  abate  with  the  lengthen¬ 
ing  months,  and  the  toll  of  human  lives  continues  to 
mount  higher  and  higher. 

Talk  of  jieace,  of  an  .tccommodation  of  the  matte/s 
alaiut  wliich  the  nations  are  fighting,  has  been  ridi- 
<-iile<l — as  tliough  it  were  a  monstrous  idea.  In  this 
nation  of  ours,  greatest  of  the  immune  countries,  a 
section  of  the  press  and  people  are  still  clamoring 
for  a  fight  to  a  finish. 

Henry  Ford  had  said  many  times  in  the  coiirsi*  of 
this  great  war  that  he  would  give  every  dollar  of 
his  money  to  stop  the  fighting.  And  he  meant  it.  He 
meant  more  than  that — for  he  stood  ready,  with  not 
onl.v  his  money  but  with  his  prestige,  and  with  every 
ounce  of  his  tireless  energy,  to  embark  upon  any  ad¬ 
venture  which  promised  to  have  any  iiossible  good 
result  in  shortening  the  war. 

For  an  episode  in  history  even  remotely  analogous 
to  .Mr.  Ford’s  Peace  Ship  cruise  we  must  go  back  to 
the  dark  ages — to  the  Children's  Crusade,  when  the 
spiritual  thought  of  all  followers  of  Christ  was  trans¬ 
muted  into  militant  action  by  the  ceaseless  cry  of  the 
old  monk.  Peter  the  Hermit — “God  wills  it !” 

If  the  zeal  of  the  people  in  those  days  could  be 
so  slirretl  by  an  appeal  to  resette  the  Holy  Sepulchre 
from  vandal  hands  as  to  set  a  world  on  fire  with 
what  seems  now  to  have  been  a  very  beautiful  ideal¬ 
ism.  is  it  so  amazing  that  this  Eurojiean  cataclysm 
should  have  stirred  in  a  man  of  Henry  Ford’s  high 
vision  the  desire  to  serve  mankind? 

A  forecast  of  what  may  lie  accomplished  by  Mr. 
Ford’s  daring  venture  is  beside  the  question.  It  re¬ 
mains  true  that  this  man  deserved,  of  the  newspaper 
press  of  his  country,  serious  and  fair  treatment — and 


it  is  lamentably  true  that  he  has  not  received  it. 

Not  in  the  history  of  modern  journalism  has  a 
"news  story”  had  for  people  the  amount  of  peculiar 
and  unusual  interest  which  inheres  in  this  altruistic 
venture  of  Mr.  Ford’s. 

How  has  the  situation  been  met  by  a  majority  of 
metropolitan  newsiiapers? 

It  has  been  obvious  that  the  news  writers  have  been 
instructed  to  treat  every  phase  of  it  mockingly.  There 
has  not  been,  within  memory,  an  instance  of  “coloring 
the  news”  of  so  indefensible  a  kind  as  this  one. 

As  random  examples  of  this  iierversion  of  the  func¬ 
tions  of  the  news  columns — the  purveying  of  truth 
about  happenings,  leaving  comment  and  the  discussion 
of  facts  to  the  editorial  columns— we  have  but  to  re¬ 
fer  to  the  manner  in  which  Mr.  Hryan’s  call  ou  Mr. 
Ford  was  treated.  It  was  made  to  apiiear  that  Mr. 
Ford  was  strenuously  trying  to  hide  from  Mr.  Bryan 
— that  he  was  sidestepping  during  the  hours  when 
.Mr.  Bryan  was  waiting  to  see  him.  At  least  one 
newspaiier  stated  that  Mr.  Ford  had  offered  Mr. 
Edison  a  million  dollars  to  go  with  him  on  the  trip — 
based  upon  the  fact  that  Mr.  ITord  remarked  to  Mr. 
Edison  that  it  was  w’orth  a  million  dollars  to  have 
him  come  down  to  the  ship  to  say  good-bye. 

Practically  every  phase  of  the  story  of  the  whole 
matter  was  treated  in  the  same  flippant  and  in¬ 
accurate  way. 

.Vnd  yet  every  red-blooded  .\merican,  whatevier  his 
view  as  to  the  practical  value  of  such  an  adventure 
as  that  of  Mr.  Ford’s,  feels  a  thrill  of  pride  in  the 
courage  and  in  the  refreshing  idealism  of  the  man, 
and  hopes  that,  in  some  way,  his  effort  may  bring 
about  results. 

For  once  the  press  of  America  has  been  found 
wanting.  It  has  Iieen  confronted,  at  close  range, 
with  an  event  of  wholly  unusual  aspect — and  it  has 
failed  to  get  the  right  perspective  in  its  treatment  of 
that  event. 

Henry  Ford  typifies  the  new  spirit  which  is  claim¬ 
ing  Americans — that  spirit  which  imiiels  to  service. 
whi<*h  makes  of  accumulated  millions  merely  enlarged 
opportunity  to  serve.  Tliis  growing  spirit  in  our 
men  of  genius  and  of  large  affairs  is  the  hoiie  of  our 
people,  the  sure  augury  of  a  lietter  day.  I>*t  us  be 
proud  to  call  that  spirit  “.\mericanism.” 

Mr.  Ford  will  not  “stop  the  fighting,”  but  he  has 
done  a  big  and  splendid  thing,  in  a  big  and  splendid 
way. 

Lincoln  said :  “1  am  not  hound  to  win,  but  I  am 
hound  to  be  true.”  Henry  Ford  may  not  win.  but 
I  e  has  been  true. 


How  Wall  Str(*et  learnetl  the  contents  of  Presi¬ 
dent  Wilson’s  message  to  Congress  ten  days  or  more 
liefore  it  was  delivered  is  a  matter  for  Governmental 
investigation.  It  is  a  sin  and  a  shame  that  s|iecula- 
tors  and  gamblers  are  able,  year  after  year,  to 
se<*ure  advance  information  eoneerning  the  contents 
of  the  President’s  messages  and  make  use  of  it  to 
manipulate  the  market  M’hile  the  greatest  care 
is  exercised  in  the  Government  Printing  Office  in 
Washington  to  prevent  copies  from  being  taken  awa.v 
surreptitiously,  it  is  quite  evident  that  there  is  a  leak 
somewhere  which  ought  to  lie  discontinued  and 
stopped.  It  is  a  source  of  satisfaction  that  the  news¬ 
papers  are  not  under  suspicion.  In  fact,  several  years 
have  elapsed  since  there  has  Iieen  any.  violation  of 
the  request  made  by  the  president  that  messages  shall 
not  lie  published  in  advance  of  their  delivery. 


“Electrical  Week”  was  a  decidetl  success  from  an 
advertising  viewisiint.  .Veting  upon  suggestions  made 
by  The  I^DtTOR  AND  PiiBLiHiiER,  a  large  number  of 
newspaiier  advertising  managers  got  busy,  and  ,as  a 
result  printed  many  pages  of  extra  advertising  during 
the  week.  It  was  a  good  thing  for  the  electrical  sup¬ 
ply  men.  a  goo<l  thing  for  the  public  and  a  good  thing 
for  the  newspapers.  This  is  the  kind  of  cooperation 
that  pays  all  round.  Space  grafting  is  becoming  more 
unpopular  each  year  and  straight  advertising  more 
IKipular.  A  straight-from-the-shoulder  business  state¬ 
ment  in  the  advertising  columns  is  worth  more  than 
a  dozen  columns  of  press  agent  flnb-dub. 
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PERSONALS 

(’ol.  William  Hester,  president  of  the 
Hrooklyn  Kagle  Corporation,  celebrated 
the  eightieth  anniversary  of  his  Uirth 
on  Tuesday.  Employes  of  the  Eagle  pre¬ 
sented  a  bronze  clock,  intended  for  use 
on  the  Colonel’s  yacht,  the  Mahary,  as 
a  remembrance. 

■  Ceorge  Hough  Perry,  chief  of  exploi¬ 
tation  of  the  Panama- Pacific  Exposition, 
has  returned  to  San  Francisco  after  ar¬ 
ranging  for  exhibits  in  Xew  York,  Chi¬ 
cago  and  Hoston  of  Cold  Medal  exhibits. 

.1.  K.  Kathrens,  recently  general  man¬ 
ager  of  the  Yellowstone  Park  Conces¬ 
sion — one  of  the  Ibiion  Paeilic  exhibits 
at  the  Panama-Pacific  Exposition— has 
gone  to  West  Milton,  Ohio. 

Arthur  Brisbane,  editor  of  the  Xew 
York  Journal,  spoke  on  “The  World’s 
News’’  before  the  Chicago  .Association  of 
Commerce  last  week. 

Colonel  John  Temple  (iraves,  formerly 
of  .Atlanta,  one  of  the  best  known  llearst 
writers  and  for  a  long  wliile  connected 
with  Ilearst’s  Atlanta  (ieorgian,  of  this 
city,  is  now  touring  the  south  lecturing 
upon  the  necessity  of  this  country’s  be¬ 
ing  prepared  for  war. 

Fred  Seely,  of  Asheville,  X.  C.,  former 
publisher  of  the  .Atlanta  (Jeorgian,  is  a 
meml)er  of  the  Ford  Peace  part.v.  He 
did  not  sail  on  the  Oscar  II,  but  sailed 
Thursday  afternoon  on  the  King  Ceorge 
II,  from  Xew  A’ork.  He  expects  to  join 
the  party  at  Christiana,  Norway. 

Howard  Davis,  business  manager  of 
the  Xew  York  American,  returned  home 
.Monday  from  Chicago  after  sp<‘nding  a 
week  in  that  territory  in  the  interests 
of  that  j)aper.  Mr.  Davis  reports  con¬ 
ditions  in  Chicago  go(Ml. 

H.  D.  Moore,  Ohio  State  manager  of 
the  International  News  Service,  with 
headquarters  at  Columbus,  attended  a 
conference  at  the  Xew  York  headquar¬ 
ters  last  week. 

Alexander  AYollcott,  dramatic  critic 
for  the  Xew  A'ork  Times,  and  I  ley  wood 
Brown,  ludding  a  similar  position  with 
the  Xew  York  Tribune,  are  taking  a 
course  in  play  writing,  umler  Clayton 
Hamilton. 

Walter  C.  AYhifTen,  head  of  the  Petro- 
grad  bureau  of  the  .Associated  Press, 
was  wounded,  though  not  seriously,  at 
the  Russian  front. 

Charles  K.  Marity,  editor  of  the  La¬ 
fayette  (Ind.)  Morning  Journal  for  ten 
years,  recently  resigned  his  position. 
Henry  N.  Marshall,  owner  of  the  Jour¬ 
nal,  will  take  charge  of  its  editorial 
columns. 

.Tohn  S.  Lewis,  for  sixteen  years  as¬ 
sociated  with  the  Montreal  (Que.)  Star, 
three  years  of  which  he  served  in  tlie 
capacity  of  editor-in-chief,  has  joined 
(leneral  Meizhen’s  Battalion. 

Hamilton  Owens,  dramatic  editor  of 
the  New  York  Press,  has  resigned  liis 
(Misition  to  join  the  i-ditorial  stall'  of 
the  New  York  Evening  Mail. 

Walter  Cowan,  a  former  reporter  on 
the  Nashville  Tennesseean  and  American, 
is  now  in  the  rej)ortorial  department  of 
the  Columbia  (Tenn.)  Herald. 

Miss  Agnes  C.  I.s“nt,  at  one  time  en¬ 
gaged  in  newspaper  work  in  the  Mani¬ 
toba  Free  Press,  and  subse<iue)ttly  a 
memler  of  the  editorial  staff  of  Outing, 
has  just  complete<l  a  new  lamk,  entitled 
“The  Canadian  Commonwealth.” 

N.  L.  Haight,  former  editor  of  the 
Racine  (Wis.)  Times,  and  previous  to 
that  telegraph  editor  of  the  Chicago  Ex¬ 
aminer,  has  accepted  a  |)osition  with  the 
Wisconsin  Oas  and  Electric  Company. 

W.  E.  .Tewett,  eastern  manager  of  the 
R.  H.  Ward  Special  Agency,  Brunswick 
building.  New  York,  attended  the  bi¬ 
monthly  meeting  of  the  Seb*ct  List  of 
Ohio  Dailies,  held  at  Columbus,  Decem- 
l>er  7.  From  there,  Mr.  Jewett  went  to 
Chicago,  where  he  attended  the  news¬ 
paper  representatives’  dinner  yesterday. 

Edward  Foreman  Graham,  of  the 
Brooklyn  Daily  Times,  and  E.  V'.  Riis, 
of  the  Brooklyn  Eagle,  also  sailed  last 
Saturday  on  the  Oscar  H. 

J.  I).  Ellsworth,  advertising  manager 
of  the  American  Telephone  &  Telegraph 
Company,  New  A’ork,  who  left  here  last 
month  for  a  trip  to  the  Pacilic  Coast,  is 
on  his  way  home  and  is  expected  to  ar¬ 
rive  in  New  York,  Decemlmr  15. 


John  T.  Meehan,  formerly  of  the  staff 
of  the  Times- Picayune  and  recently 
.Mexican  war  correspondent  for  that 
paper,  has  returned  from  the  Imrder  and 
is  now  in  Xew  York  on  a  visit. 

Tom  Chiviiigton,  old-time  sporting 
writer  of  Chicago  and  Louisville,  and 
now  president  of  the  American  Baseball 
.Association,  was  in  .Xew  Orleans  for  a 
few  days  last  week  on  his  return  from 
the  Panama- Pacific  Exposition. 

S.  M.  Serroggs,  who  was  editorial 
writer  on  the  daily  Charles  City  (la.) 
Intelligencer,  before  it  was  absorbtsl  by 
the  daily  Charles  tMty  Press,  is  now  do¬ 
ing  pid>licity  work  for  the  .Minnesota 
prohibition  state  committee,  with  head- 
(juarters  in  Minneapolis. 


BOSTON  PERSONALS 

George  A.  Newman,  exchange  editor  of 
The  Monitor,  has  issued  a  statement  in 
defense  of  the  vivid  sox.  He  says  that 
only  the  brave  dare  to  be  original  in 
thought  and  dress. 

NYilliain  Dougherty,  who  did  the  Gov¬ 
ernor  AYalsh  publicity,  is  now  a  meml)er 
of  the  copy  desk  staff  of  the  Globe. 
"Bill”  is  a  good  man  anywhere  you  place 
him.  He  has  been,  like  many  newspaper 
men,  on  the  job  in  numerous  positions 
with  credit  to  himself  and  the  people  by 
whom  he  has  been  employed. 

William  Carroll  Hill  has  been  doing  a 
jtortion  of  the  publicity  work  in  con¬ 
nection  with  the  season  of  Grand  Opera. 

"Ixiuie”  Whitcomb  does  staff  work  on 
the  Post  through  the  day  and  at  night 
covers  the  Weymouth  district. 

11.  Augustus  Merrill,  formerly  of  Port¬ 
land,  Me.,  has  been  made  e<litor  of  the 
New  Age  of  Augusta,  Me.,  the  paper  that 
has  been  owne<l  by  ex-Governor  Plaisted 
of  Maine  for  a  long  time.  .Mr.  Merrill, 
who  was  once  a  reporter  on  the  KennelH*c 
Journal,  has  been  of  recent  years  editor 
of  the  Biddeford  Record.  He  is  succeeded 
at  Biddeford  by  Clarence  B.  Runiery,  who 
has  done  much  newspaper  work  in  Bidde¬ 
ford  in  the  past  few  years. 

E.  M.  Stephens  has  Iteen  selectwl  to 
investigate  Portland  for  the  .AsstK-iated 
.Advertising  Hiihs  of  the  World.  The 
survey  coitsists  of  calling  on  business 
houses  with  a  series  of  <iuestions,  the  an¬ 
swers  to  which  when  tabulated  will  give 
a  <-omplete  picture  of  business  conditions 
as  they  are  at  the  present  time,  or  when 
the  survey  was  inad<‘,  together  with  such 
forecasts  as  the  business  men  are  able  to 
make  in  regard  to  the  future. 

CLEVELAND  PERSONALS 

Ja<k  Foster,  of  the  Press,  is  writing 
a  new  feature  for  his  paper,  entitled 
■•Chi|)s  from  the  Rime  Block,”  in  which 
he  reviews  certain  news  developments  of 
the  day  in  rhyme. 

W.  W.  Reynolds,  of  the  Plain  Dealer, 
has  originated  a  toy-making  contest  for 
small  boys  and  girls,  the  description  of 
the  toy  invented  and  the  picture  of  the 
toy  btnng  run  every  Sunday.  There  is 
a  substantial  prize  for  the  best  letter, 
and  minor  prizes  for  those  whose  toys 
are  g(Kxl  enough  to  l)e  printed.  The  ob¬ 
ject,  of  course,  is  to  stimulate  interest 
in  the  Plain  Dealer  among  the  young 
people  of  Cleveland. 

Mrs.  Mary  Boyle  O’Reilly,  London 
correspondent  of  the  Newspaper  Enter¬ 
prise  Association,  scored  a  fM*at  for  her 
office  by  obtaining  a  statement  from 
George  Bernard  Shaw  on  his  views  on 
the  war. 

E.  L.  Colegrove,  of  the  Cleveland  .Ad¬ 
vertising  Club,  and  member  of  the  Elec¬ 
trical  I.,eague,  distributed  the  prizes  to 
winners  in  the  Plain  Dealer’s  electrical 
essay  contest  last  Saturday. 

Bob  Satterfield,  leading  cartoonist  of 
the  Newspaper  Enterprise  AsscK'iation, 
has  lK*en  sent  to  AVashington  to  obtain 
daily  sketches  on  the  new  Congress. 

Mrs.  Idah  McGlone  Gibson  and  Harry 
P.  Burton,  of  the  New  York  office  of  the 
Newspaper  Enterprise  Association,  have 
gone  to  Washington  to  obtain  advance 
news  features  on  the  Wilson-Galt  wed- 
ding. 

Benjamin  Karr,  of  the  l.s^ader,  is  rep¬ 
resenting  that  paper  on  the  Ford  peace 
ship  venture.  He  has  been  an  editorial 
writer  on  the  Leader  for  several  years. 


Jack  Dunning,  formerly  of  the  Press, 
is  doing  cartoon  advertising  work  for  the 
Standard  Drug  Company. 

Rexford  Holmes,  Washington  news¬ 
paper  currespondent,  and  general  secre¬ 
tary  of  the  Ford  cruise,  appuinteil  Miss 
.Marie  Wisinger,  Cleveland  girl,  to  a 
sccrelarial  position  with  the  peace  enter¬ 
prise. 

CHICAGO  PERSONALS 

E.  Gordon  llarburg  has  joined  the 
Tribune  staff. 

Milton  Garges,  traffic  chief  of  the  cen¬ 
tral  division  of  The  Associated  Press, 
has  returned  from  a  trip  to  New  York 
and  Washington. 

.lack  Palmer  has  been  made  manager 
of  the  Tribune  photo  bureau. 

Walter  Wo<m1  has  left  the  Herald  staff 
to  give  his  entire  attention  to  his  maga¬ 
zine,  Child  Betterment. 

.Miss  Carolyn  Wilson,  of  the  Tribune, 
and  Miss  Marion  Bolan,  of  the  Journal, 
are  with  Mr.  Ford’s  peace  party. 

Floyd  P.  Giblmns,  the  Tribune’s  Maxi¬ 
can  war  correspondent,  has  l)een  switched 
to  Washington  to  help  out  Arthur  Sears 
Henning,  who  eyes  the  activities  of  the 
statesmen.  Frank  Wing,  of  the  Tribune 
art  department,  accompanied  .Mr.  Gib- 
lH)ns  to  the  capital  to  make  sketches. 
The  Tribune  also  will  use  the  Xew  York 
World’s  Washington  service  this  ses¬ 
sion. 

Clifton  X.  -Me .Arthur,  formerly  with 
the  Portland  (t)re.)  office  of  the  Asso¬ 
ciated  Press,  stoppisl  in  at  the  local  .A. 
P.  office  to  greet  old  friends  the  other 
day.  .Mr.  .Mc.Arthur  was  on  his  way  to 
gress  as  representative  of  the  third 
U’ashington  to  take  his  seat  in  Con- 
Oregon  district. 

MINNEAPOLIS  PERSONALS 

George  E.  Guise,  who  has  been  city  hall 
reporter  for  the  Tribune,  has  been  ap- 
l>ointed  secretary  to  Mayor  Wallace  G. 
■Xye.  Guise  has  lK*en  a  Minneapolis  rc- 
|H>rter  for  seven  years. 

George  11.  .Adams,  managing  editor  of 
the  .lournal,  is  back  at  his  desk,  fully 
recovered  after  an  ojieration  for  ap- 
])endicitis. 

Henry  .A.  S.  Ives,  former  capitol  re- 
j)orter  for  Minneapolis  and  St.  Paul 
newspa|>ers,  has  l)een  ma<le  secretary  of 
the  Minnesota  ta.x  commission. 

E.  .1.  1).  Larson,  formerly  a  Minn- 
eajmlis  rejmrtcr  and  desk  man,  has  re¬ 
turned  from  a  summer  in  France  and 
England,  during  which  time  he  wrote  for 
the  Tribune  a  series  of  letters  which 
were  well  rer-eived.  He  is  about  to  take 
to  the  lecture  |)latform  through  the 
Northwest. 

Hal  Ib-nny  has  come  to  Minneapolis 
from  the  Des  Moines  Register  and  Leader 
to  become  police  reporter  on  the  Tribune. 

WASHINGTON  PJIRSONALS 

Elmer  Murphy,  formerly  of  the  New 
A’ork  Tribune,  has  joined  the  Xew  A'ork 
Still  Bureau. 

Hoy  .A.  Hols'rts  has  arrived  in  Wash¬ 
ington  as  the  correspondent  of  the  Kan¬ 
sas  City  Star. 

Jim  Faulkner,  of  the  Cincinnati  En- 
(piirer.  and  Don  Martin,  of  the  Xew 
York  Herald,  wen‘  visitors  to  Washing¬ 
ton  this  we«*k  in  connection  with  tlie 
meeting  of  the  National  Democratic 
Committee. 

William  G.  Sterrett.  many  years  ago 
Washington  correspondent  of  the  Dal¬ 
las  ami  Galveston  (Tex.)  News,  now 
game  warden  in  Texas,  was  a  visitor  to 
VYashington  this  week. 

I’rey  Womlson,  proprietor  of  the 
OwenslKiro  (Ky.)  Messenger,  won  in  the 
contest  liefore  the  National  DeiiuKratic 
Committee  for  national  committeeman 
from  Kentucky. 

William  R.  Thom,  formerly  of  Can¬ 
ton,  Ohio,  papers,  has  joined  the  I’nited 
Press  Association  Bureau  here. 

Willis  J.  .Abliott,  of  the  editorial  de¬ 
partment  of  the  New  York  American, 
and  formerly  AA'ashington  correspondent, 
is  here  this  week. 

Dudley  Harmon,  formerly  of  the  Xew 
A’ork  Sun  Bureau,  has  joined  the  Curtis 
Publishing  Company,  of  Philadelphia. 

AA’arwick  L.  Thompson  is  now  the 


AA’ashington  correspondent  of  the  Brook¬ 
lyn  Times.  He  I'omes  from  the  home  of¬ 
fice  of  the  Times. 

Hugh  AV’.  Roberts  is  the  new  represen¬ 
tative  of  the  Birminghain  .Age  Herald. 

Earl  Godwin,  of  the  AA’ashington  Star, 
has  ls*en  elected  a  inemlMM-  of  the  Stand¬ 
ing  Committee  of  AVashingtion  corre¬ 
spondents  in  place  of  George  E.  .Aliller, 
of  the  Detroit  News,  who  declined  re¬ 
nomination  after  having  served  several 
terms  on  the  committee. 

Paul  VA’.  Brown,  editor  of  the  St.  Louis 
Republic,  addressed  the  Rivers  and  Har¬ 
bors  Convention  AV’ednesday  on  the  sub¬ 
ject  of  “Rivers  and  Rails.” 

Thomas  H.  Blacklo<‘k,  Ottawa  corre- 
s|iondent  for  the  Toronto  AA’orld  and 
other  papers,  is  in  AVashington,  writing 
his  observations  of  the  National  capital 
for  his  Canadian  newspapers. 

PHILADELPHIA  PERSONALS 

(,'arl  F.  Baker,  religious  editor  of  the 
Press,  has  been  sworn  in  as  a  magis¬ 
trate.  with  a  salary  of  a  year. 

des|)ite  which  it  is  said  that  he  will  re¬ 
tain  his  old  job. 

<!uy  ’r.  A’iskniskki,  former  city  editor 
of  the  Press,  but  now  vice-president  and 
editor  of  the  AA’heeler  Syndicate,  Xew 
A'ork,  is  in  Philadelphia  this  week  re¬ 
newing  old  friendships.  They  say  it  is 
tile  first  time  he  has  lH‘en  over  in  lo 
years.  He  was  formerly  editor  of  the 
McClure  Xewspajier  Syndicate. 

Graham  Starr,  of  the  Record  staff, 
and  a  graduate  of  the  iriiiversity  of 
Pennsylvania,  has  been  appointed  as¬ 
sistant  examiner  with  the  Civil  Service 
Commission  at  a  salary  of  $1.H(K)  a  year. 

Stoney  McLinn,  identified  with  Phila¬ 
delphia  sports  for  many  years,  and  re¬ 
cently  on  the  editorial  staff  of  the 
laslger,  will  be  tendered  a  Good  Fellow¬ 
ship  Dinner  tonight  on  the  eve  of  his 
departure  for  AA’ilmington.  where  he  will 
be  editor  of  The  American  Shooter,  a 
Dupont  publication.  He  is  a  prominent 
member  of  Lulu  Temple,  one  of  the 
mounteil  guard,  and  recently  returned 
from  the  coast,  where  he  went  with  the 
Shriners. 

Visitors  at  Nation’s  Capital 

'I'he  newspaper  men  accompanying  the 
delegation  from  Dallas,  Te.x.,  that  visit¬ 
ed  AA’ashington  to  secure  the  National 
DcnuK-ratic  Convention  for  that  city, 
were  Tom  Gooch,  managing  editor  of  the 
Times-Herald;  Glen  Pricer,  of  the  Dallas 
Dispatch,  and  George  AA’.  Briggs,  man¬ 
aging  editor  of  the  Galveston  News,  all 
of  whom  left  AA’ednesday  for  New  York 
City.  The  delegation  "from  St.  Louis, 
in  the  interest  of  securing  the  Demo¬ 
cratic  Convention  for  that  city,  included 
Homer  Bassford,  general  manager  of  the 
St.  l.,ouis  Times;  John  C.  Rols'rts,  pub¬ 
lisher  of  the  St.  Louis  Star;  AV.  E.  Babb, 
of  the  St.  Louis  Times;  and  Davis  R. 
Francis,  publisher  of  the  St.  Louis  Re¬ 
public. 

Visitors  to  San  Francisco 

C.  S.  Jackson.  Oregon  .lournal. 

11.  1).  Slater,  El  Paso  Herald. 

Thomas  Romage.  Salt  Ijike  Herald- 
Republican. 

Irwrin  K.  Kirkwood.  Kansas  City. 

Frank  Hale,  Denver  Post. 

11.  1).  Conway.  Chicago. 

Charles  .A.  AA’hitmore,  V’isalia  Delta. 


Visitors  to  New  York 

AA*.  J.  Murphy,  Minnea|)olis  Tribune. 

E.  AA’.  Barrett.  Birmingham  .Age-Her¬ 
ald. 

1).  E.  Town.  Shaffer  Group. 

Charles  Hopkins  Clarke,  Hartford 
( 'ourant. 

A'ictor  F.  I>awson,  Chicago  Daily  News. 

.lohn  B.  AA’oodward.  Chicago  Daily 
News. 

AA’.  L.  Habtead,  .Alinneapolis  Tribune. 

“Electrical  Week”  in  Boston 

The  “Prosperity  AA’eek”  parade  of  the 
Edison  Company  was  led  off  by  the  mam¬ 
moth  electric  trucks  that  are  used  to 
haul  white  jiaper  from  the  trains  to  the 
office  of  the  Post,  'riiere  was  a  tremen¬ 
dous  array  of  jxiwer  vehicle. 

(Other  pemonals  on  page  750.) 
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Sketches  from  Life 

furnished  in  Mat  Form, 
either  2-culumn  or  .^column 
size.  Lends  “Tone”  and  “In¬ 
dividuality”  to  a  newspaper. 
The  advertisers  are  much 
pleased  with  a  feature  of  this 
kind. 

5  IVrite  for  late  proofs  and 
I  quotations. 

World  Color  Printing  Company, 

R.  S.  Grable,  Mgr. 
Established  1900.  St.  Louis,  Mo. 

_ 

^^fttaburg  iBtapatrh 

i  Possesses  a  clientele  all  its  own, 
j  representing  incomes  above  the 
1  average.  It  reaches  the  actual 
buying  power,  therefore  best  for 
I  advertisers. 

WALLACE  G.  BROOKE. 

Brunswick  Building,  New  York 
THE  FORD-PARSONS  CO.. 

Peoples  Gas  Building,  Chicago 
H.  C.  ROOK, 

Real  Estate  Trust  Building,  Philadelphia 

r - 

Good  News  Service 

Is  that  which  readies  you  riRST 
IsWELlWRinEN,  Is  ACCURATE 

Thh  is  the  Spedilty  of 

International  News  Service 

t  238  William  St.  New  York  City 

^ork 

lEuentns  iBatl 

enjoys  the  confidence  of  its 
readers. 

Its  readers  have  a  buying 
power,  per  capita,  second  to 
that  of  no  other  daily  paper 
published  in  America. 

Its  average  net  paid  circula¬ 
tion  for  August  was  in  excess 
of 

158,000 

A  deainible  adTertising  medium. 


The 

Detroit  Free  Press 

I  GrmtMt  Newspaper” 

I  Tbp  LargMt 

j  2-Cmt  Moming  Circulation 
I  In  Amarica 

i  Ratea  and  information 

I  direct,  or  from 

I  VERREE  A  CONKLIN,  INC,, 

j  Brunswick  Bldg.  Stegar  Bldg. 

I  New  York  Chicego 


YOU  MUST  USE  THE 

LOS  ANGELES 

EXAMINER 

to  caver  the  GREAT  SOUTHWEST 

mom'than**!^  150,000 


TOPEKA  STATE  JOURNAL  EXPANDS 

Adopt.s  Eight-Column  Size  to  Give  More 
Space  to  News  and  Advertising. 

The  Topeka  (Kan.)  State  Journal,  ed¬ 
ited  and  published  by  Frank  P.  Macljen- 
nan,  in  its  issue  of  December  1  appeared 
as  an  eight-eoluniii  newspaper,  insti-ad  of 
a  seven-column  paper  as  heretofore. 
After  stating  that  the  increase  in  size 
will  give  ten  more  columns  for  news  and 
advertising  Mr.  MacLennan  writes  that 
this  newspaper  is  not  yet  as  profitable 
as  a  good  farm  mortgage,  or  as  it  was 
in  its  old  building,  but  it  is  more  useful 
than  before,  gives  better  service  to  the 
public,  more  comfortable,  more  sanitary 
and  more  agreeable,  safe  quarters  to  its 
workers,  and  is  hoiisefl  in  a  creditable 
fire-proof  building  and  |)ossesscs  an 
equipment  of  the  best.  It  is  continually 
spending  the  money  it  makes  to  these 
ends,  confident  that  virtue  and  faith  and 
enterprise  liave  their  rewards,  and  that 
in  time  the  financial  investment  will  b»* 
worth  while  and  always  enable  the  State 
Journal  to  go  constantly  forward  to  l)et- 
ter  things  for  its  readers  and  advertisers 
and  for  those  who  conduct  it. 


AD  CLUB  NOTES 

A  thorough  investigation  of  e.vact  con¬ 
ditions  of  business  and  prospects  for  the 
y<-ar  1916  was  started  in  8t.  Louis  si¬ 
multaneously  with  other  large  market¬ 
ing  centers  of  the  United  States,  Friday 
of  last  week,  by  the  Advertising  Club 
of  St.  Louis,  as  part  of  an  arrangement 
the  Associated  Advertising  Clubs  of  the 
World  lias  inaugurated.  The  investiga¬ 
tion  ended  this  week.  The  reports  in 
full  will  be  jirinted  iu  the  January  is¬ 
sue  of  the  official  organ  of  the  organi¬ 
zation. 

R.  L.  Jordan,  a  memlier  of  the  Educa¬ 
tional  Researcii  Committee  of  the  St. 
Louis  organization,  was  selected  to  call 
upon  the  merchants  in  the  leading  retail 
lines  and  seek  answers  to  a  short  list 
of  (luestions,  which  the  National  Com¬ 
mittee  has  found  to  l>e  a  barometer  of 
liiisiness. 

An  excellent  plan  to  bring  advertising 
experts  and  firms  that  need  their  serv¬ 
ices  together  is  lieing  perfected  by  the 
Cleveland  Advertising  Club.  A  commit¬ 
tee,  composed  of  J.  U.  Weddell,  11.  A. 
Worman  and  T.  T.  Ixing,  has  lieen  ap- 
I>ointed  to  that  end.  The  i>ersonnl  de¬ 
sires  of  members  of  the  club  who  seek 
positions  or  who  seek  to  change  their 
present  iK)sitions  will  be  considered  by 
this  committee,  and  will  then  seek  out 
those  business  houses  which  desire  ad¬ 
vertising  men  and  bring  the  two  ap¬ 
plicants  together.  As  far  as  is  known, 
no  other  club  in  the  country  is  giving 
the  same  attention  toward  employment 
service  as  in  the  Cleveland  organization. 
Two  hundred  Cleveland  advertising  men 
will  be  provided  for  at  the  Hotel  Wal¬ 
ton,  Philadelphia,  during  the  A.  A.  C. 
of  W.  convention  in  that  city  in  1910. 
William  .T.  Kaddatz,  vice-president  of  the 
Cleveland  Advertising  Club,  has  just  made 
arrangements  for  their  accommodation  in 
the  Quaker  City. 

James  B.  Schermerhorn,  of  Detroit, 
will  be  the  guest  of  honor  at  the  meet¬ 
ing  of  the  Ad  Club  of  Hartford  on  Tues¬ 
day  next. 

W.  F.  Chambers  has  been  chosen  to 
represent  the  Cincinnati  Advertisers’ 
Club  to  co-operate  with  the  educational 
research  committee  of  the  Associated 
Advertising  Clubs  of  the  World  in  gath¬ 
ering  data  as  to  business  prospects  for 
1916. 

The  Rochester  (N.  Y.)  Newswriters’ 
Club  recently  elected  the  following  of¬ 
ficers  for  the  ensuing  year:  President, 
Arthur  Paul  Kelly,  Union  and  Adver¬ 
tiser;  vice-president,  Harold  W.  Sanford, 
Democrat  and  CJhronicle;  secretary,  Rich¬ 
ard  Atkins,  Post  Express;  treasurer, 
Albert  M.  Flannery,  Union  and  Adver¬ 
tiser;  governors,  for  three  years,  Morris 
Adams,  Democrat  and  Chronicle;  Frwl 
T.  Harris,  Post  Express. 

The  Shreveport  (Ija.)  Ad  Club  banquet 
in  honor  of  Dr.  I.  Schwartz,  originally 
set  for  last  Tuesday  at  the  Hotel  You- 
r<T.  has  been  postponed  until  Thursday 
next. 


A.  R.  Holderhy,  Jr.,  formerly  of  the 
Uichmund  (Va.)  Evening  Journal,  spoke 
liefore  the  Richniond  Advertisers’  Clul) 
on  "A  Resume  of  Newspaper  History 
in  Kiehmon<l  for  a  Quarter  of  a  fVn- 
f  nry.” 

AD  FIELD  PERSONALS 

Paul  Saidenstricker  and  W.  L.  Austin 
have  been  added  to  the  staff  of  the  De¬ 
trait  office  of  the  J.  Walter  Thompson 
Ckimpany.  The  former  has  been  asso¬ 
ciated  with  the  Franklin  Press  and  Van 
I.«yen  &  Hensler,  and  the  latter  was 
formerly  with  the  Detroit  Lubricator 
CJompany  as  advertising  manager. 

Edward  A.  Miller  has  resigned  from  the 
New  York  Times,  after  three  years’  serv¬ 
ice  ill  the  advertising  manager’s  office,  to 
become  assistant  to  Thomas  I).  Taylor, 
late  advertising  inanagcr  of  the  Times 
who  is  now  iiiililislicr  of  tlie  Evening 
'J'ch'grapli  of  Philadcl|dii:i. 

Reid  S.  McBctli,  for  the  last  two  years 
a  luenibcr  of  the  editorial  staff  of  the 
Indianapolis  Star,  joined  the  Westcott 
Motor  Company,  Richmond,  Ind.,  on  De- 
ccnd>er  1,  handling  advertising  and  pub¬ 
licity  under  the  direction  of  Harry  P. 
Mammen,  general  sales  manager. 

James  -A.  Rice,  for  live  years  Western 
representative  of  House  and  (iarden,  has 
joined  the  Craftsman  Magazine  forces 
and  will  represent  the  latter  publication 
in  the  West,  with  headipiarters  at  Clii- 
eago.  Mr.  Rice  is  a  member  of  the  Agate 
Club  of  Chicago  and  is  one  of  tlie  most 
popular  of  tlie  younger  men  in  tlie  West¬ 
ern  advertising  fraternity. 

J.  R.  Worden,  for  tliree  years  a  ineni- 
her  of  the  advertising  department  of  tlie 
Burroughs  Adding  Macliine  Company,  is 
now  advertising  manager  of  Frederick 
Stearns  &  Co.,  Detroit,  drug  manufac¬ 
turers. 

J.  F.  ^McCarthy,  formerly  connected 
with  the  Blaine-Tliompson  Company,  has 
resigned  his  position  to  take  iqi  the 
duties  of  advertising  manager  of  the 
John  .Mockett  Company,  of  Toledo,  Oliio. 

Frank  Buckhoiit,  classified  advertising 
ntaiiagcr  of  the  New  York  Evening  Mail, 
is  tlie  <laddy  of  a  new  baby  girl.  His 
wife  and  the  baby  are  getting  along  line, 
liiid  Buckliont  is  happy. 

Roscoe  C.  Chase,  formerly  of  the  Tay- 
lor-Critchlield  Co.,  the  Packard  Motor 
Co.,  and  Farm  and  Fireside,  has  gone  to 
North  Chicago,  where  he  is  now  tlie  ad¬ 
vertising  manager  and  assistant  sales 
manager  for  the  Davis  Milk  Machinery 
Company,  the  largest  concern  engaged 
exclusively  in  the  manufacture  of  milk¬ 
handling  machinery. 

Marco  Morrow,  director  of  advertising 
of  the  Capper  publicaUons  at  Topeka, 
Kan.,  announces  the  appointment  of 
Ralph  W.  Mitchell  as  resident  manager 
of  the  branch  office  at  Kansas  (Jity,  Mo., 
succeeding  Tom  I).  Costello,  who  has  re¬ 
signed  to  become  Western  representative 
of  the  Associated  Farm  papers,  witli 
headquarters  in  Chicago.  Mr.  Mitchell 
lias  been  associated  with  the  Capper  pub¬ 
lications  in  various  capacities  for  nine 
years. 

W.  E.  Woodward,  who  had  charge  of 
the  copy  and  planning  department  of 
the  J.  Walter  Thompson  Agency,  New 
\’'ork.  for  the  past  five  years,  is  now  con¬ 
nected  with  tlie  general  management  of 
the  Hearst  publications  as  the  head  of 
the  promotion  department. 

H.  C.  Pritchard,  copy  writer,  and  R.  L. 
Jordan,  salesman,  both  with  the  Chappe- 
low  Advertising  Co.,  St.  Louis,  are  new 
additions  to  the  working  force  of  the 
new  advertising  agency  started  by  the 
Woodward  &  Tiernan  Printing  Co. 

Glenn  W.  Hutchinson,  who  has  been 
vice-president  of  the  Gardner  Advertis¬ 
ing  Co.,  St.  Louis,  is  now  connected  with 
the  Western  Advertising  Co.  as  salesman. 
R.  T.  Heed,  former  advertising  manager 
for  the  ’Frisco  Lines,  succeeds  Hutchin¬ 
son  with  the  Gardner  Agency. 

J.  11.  Newniark.  advertising  manager 
of  .Apperson  Bros.  Automobile  Company 
of  Detroit,  is  the  author  of  the  first  book 
on  “Automobile  Business.” 

B.  E.  WcMilston,  advertising  manager 
of  the  Anaeonda  (Mont.)  Standard,  re¬ 
signed  his  position  to  assume  the  man¬ 
agement  of  the  Butte  (Mont.)  Miner. 


ALONG  THE  ROW 

I'KAl'K  COKKICS1*ONDF.NT1S. 

(Ml  lianpy  scribes  who  are  on  board 
'Die  ".Ship  of  Peace”  of  Henry  Ford, 
With  not  u  single  thing  to  do 
But  sleep  and  play  and  drink  and  cliew. 

( Ml !  serilics  from  liere  and  scribes  from 
1  here ; 

(Ml!  scribes  from  almost  anywhere — 
Some  forty-six,  a  merry  bunch. 

Three  meals  a  day  and  fancy  lunch. 

Oh !  cinch  and  picnic  vast,  immense. 

With  Henry  paying  the  expense. 

War  (xirrespondents,  as  you  know. 

Cost  publishers  u  lot  of  dough. 

Peace  correspondents  go  in  state. 

And  Henry  Ford,  he  pays  the  freight. 
What  care  the  scribes  how  breezes  blow 
.Vroiind  Times  S(|Uiirc  or  in  Park  Row? 
'Die  toiigli  a-signinents  lliey  all  skiji 
While  tliey’ie  aboani  tlic  liiig-lioils<‘  sliip. 
Wliat  care  tliey  if  tlie  *-cnsor  man 
I'pon  (licir  stories  puts  tlic  ban? 

In  peace  and  plenty  lliey'll  aliide 
.Vnd  open  jack  jiots  on  the  side. 

Oil,  peaceful  life- -oh,  joy  serene — • 

Let’s  hope  no  Gerinaii  submarine 
'file  iiiit-sliip  spots  through  periscope 
And  endetb  all  peace  story  dope. 

IxT’s  hope  the  scribes  get  safely  through 
Escaping  indigestion,  too; 

Meet  with  no  check  on  sea  or  land — 
Except  the  one  from  Henry’s  hand. 


IN  THE  PICTURE. 

Tills  ❖  shows  where  car  (xmtaining  three 
Joy  riders  tried  to  climb  a  tree. 

'fhis  ❖  indicates  where  pirates’  loot 
Was  found  liid  in  a  seaman’s  hoot. 

This  ❖  marks  the  spot  upon  the  ground 
Where  the  assassin’s  pants  were  found, 
'flic  man  who  fourteen  widows  wed 
Is  shown  by  this  ❖  above  his  head. 

This  ❖  shows  where  “Spike”  put  in  tlie 
blow 

That  laid  the  “Harlem  Terror”  low. 

This  ❖  is  the  reader’s  guide  and  friend. 
Without  it,  he  much  time  might  spend 
In  trying  to  decipher  what 
Was  scenery  and  what  was  not. 


BAD  FOR  CIR(  ULATION. 

Looks  as  if  the  German-speaking  press 
was  going  to  lose  a  lot  of  constant  read¬ 
ers  by  the  way  the  W’asliington  Adminis¬ 
tration  is  acting. 


HOT  STUFF. 

Judging  by  T.  R.’s  latest  articles,  we 
siirinise  that  the  Colonel  would  have  no 
objection  to  being  on  the  staff  of  the 
Powder  Magazine. 

FROM  THE  SKINNERSVILLE  SIGNAL. 

“W’e  are  not  going  to  issue  a  special 
Christmas  number  of  The  Signal.  Every¬ 
body  is  posted  on  the  time  the  glad  holi¬ 
day  arrives  without  The  Signal  being 
filled  with  boiler  plate  cuts  of  red-nosed 
Santa  Clauses,  driving  a  flock  of  dys- 
pejdic-looking  reindeer  over  tin  roofs 
and  doing  impossible  stunts.  If  we  had 
a  cut  of  Santa  using  an  auto,  and  deliv¬ 
ering  goods  at  the  front  door,  we  might 
consent  to  run  it,  but  reindeer  are  back 
numbers  as  far  as  we  are  concerned. 

“Now,  gentle  reader,  do  not  infer  from 
this  that  we  lack  the  proper  Christmas 
spirit.  We  have  plenty  of  it,  and  will  be 
full  of  it  by  the  time  the  chimes  ring  out, 
for  our  advertising  was  never  better.  At 
this  season  of  the  year  our  heart  opens 
wide  to  our  fellow-man.  It  is  never 
closed,  all  tlie  year  round;  but  at  this  sea¬ 
son  it  is  opened  to  its  fullest  extent,  and 
the  mat  of  love  is  thrown  across  its  por¬ 
tals  with  the  word  ‘Welcome’  stamped 
on  it  in  big  red  letters.  This,  of  course, 
includes  humanity  in  general,  and  delin¬ 
quent  subscribers  in  particular. 

“Yes,  our  heart  opens  wide  at  this  glad 
season.  We  have  subscribed  $50  to  the 
Christmas  fund  of  the  Home  for  Retired 
Christian  Soldiers,  and  $2  for  the  Boy 
Scouts’  tree.  This  is  the  time  to  make 
your  friends  happy,  and  what  more  de¬ 
lightful,  beautiful,  interesting,  apprecia¬ 
tive  and  useful  gift  could  you  make  to  a 
loved  one  than  a  year’s  subscription  to 
The  Signal?  Call  at  the  office  before  the 
subscription  blanks  are  exhausted.  De¬ 
lays  are  dangerous.” 

'Tom  W.  Jackson. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


AD  CLUB  ACTIVITIES  of  the  St.  Louis  City  Club,  gave  inter¬ 

pretative  readings  before  300  members 
IN  ST.  LOUIS  and  guests  of  the  Town  Club,  a  St.  Louis 

_  newspaper  women’s  organization,  in  the 

enlarged  quarters  of  the  club  in  the  Rail- 
Distinguished  Speakers  who  Are  to  Ad-  ^yay  Exchange  building  this  week.  The 


dress  the  Club  This  Winter — “An  membership  of  this  women’s  club  has  ^ypH  that  the  newspapers  of  the 

Editor’s  Views  of  Advertising”— News-  Bfeatly  increaseil  within  the  last  few  country  are  greatly  interested  in  securing, 

..  „  4_.:  weeks,  an  active  campaign  for  associate  jf  possible,  a  reduction  of  rates  on  press 

pdper  Artists  Exhibition  a  Success  members  among  business  women  having  telegrams,  being  stimulated  by  the  sbari> 

Contains  118  Pictures.  been  in  progress.  eut  in  leascd-wire  night  rates  a  few 

-  The  newspaper  artists’  exhibition  in  months  ago. 

Louis  December  7. — The  program  rooms  of  the  Press  Club  of  St.  T./)uis  \  representative  of  this  paia^r  has  gi\'en 


NO  rHANCE  COMING _ THEY  SAY  Col.  Hale  has  nothing  to  do  with  the  Kx- 

-  land  Ilail.v  Press. 

S.T  ^  .  •  140  ”  D-.„o  _  It  often  happens  that  In  the  trade  pub- 

No  Cut  in  Press  Kates,  Anirnis  lele-  iicatlons  the  Press  and  the  Express  arc 
aranh  Officials— Postal  Sues  A.  P.  confused,  owing  undoubtedly  to  the  slmllar- 
”  *  ity  of  the  names. 

The  Editor  and  Publisher  knows  Yours  very  truly. 


confused,  owing  undoubtedly  to  the  slmllar- 
itv  of  the  names. 

Yours  very  truly, 
KVKXl.Nt;  EXPRESS  PPIt.  <  0. 

William  II.  Dow. 
Treas.  &  Bus.  Mgr. 


Contains  118  Pictures.  been  in  progress.  in  leased-wire  night  rates  a  few 

-  The  newspaper  artists’  exhibition  in  months  ago. 

St  Louis  December  7. — The  program  rooms  of  the  Press  Club  of  St.  Tgniis  \  reiiresentative  of  this  paia^r  has  gi\'en 
J  the  Adveriisine  Pliih  of  St  Railway  Exchange  building,  has  some  siiccial  attention  to  Ibis  matter  this 

committee  of  the  Advertising  Club  of  St.  extended  a  week  on  account  of  the  ^-eek,  and  here  is  the  result,  boiled  down 

Ix)uis,  has  been  furnishing  this  season,  reque.sts  of  many  who  have  been  unable  for  quick  and  easy  assimilation : 
already,  the  best  entertainments  in  the  heretofore  to  view  the  works  of  oil,  water-  ,/,  c.  WiUever,  Commercial  (Icncral 
history  of  the  organization.  This  com-  color  and  pen  by  the  exhibitors.  Twelve  Manager,  ^ye»tern  Union  Telegraph  Com- 


_  _ _  color  and  pen  by  the  exhibitors.  Twelve  Manager,  Wentern  Union  Telegraph  Com¬ 
mittee  which"  is  usnallv  the  busiest  in  "‘'***^8  of  St.  Ijouis  newspapers  are  rep-  pang.— "We  cut  our  leased-wire  night 

’  resented  with  a  total  of  118  pictures,  newspaper  rates  to  meet  the  Postal's  cut, 

all  advertising  clubs,  is  composed  of  John  The  subjects  range  from  the  serious  con-  that’s  all.  You  may  say  with  absolute 

Ring,  Jr.,  newly  elected  president  of  the  sideration  of  world  questions  to  political  positiveness  that  press  rates  are  at  this 

Financial  Advertisers’  Association,  and  satire  and  comics.  The  names  of  the  moment  practically  non-reveniie-produc- 
publicity  manager  for  the  Mercantile  exhibitors  are :  R.  J.  Rieger,  Globe-  iug^  and  that  they  will  not  be  cut  further 
Trust  Co.;  E.  Lansing  Ray,  vice-presi-  Democrat;  Arthur  Button,  Republic;  by  this  company.  Furthermore,  no  study 
dent  of  the  St.  Louis  Globe-Democrat;  Gus  T.  Coleman,  Republic;  A.  B.  Chaiiiii.  js  being  made,  so  far  ns  1  know,  by  an.v- 
.Tames  W.  Booth,  advertising  agent  of  Rejiublic;  D.  R.  Fitzpatrick,  Post-Dis-  body,  with  a  view  to  making  any  re-ad- 
the  Missouri  Pacific-Iron  Mountain  Sys-  patch ;  Arthur  L.  Friederich,  Globe-Demo-  juatment  whatever.” 

tern;  Herbert  M.  Morgan  and  George  crat;  George  Grinhnm,  Globe-Democrat:  Vice-President  Adams  of  the  Postal 


tern;  Herbert  M.  Morgan  and  George  crat;  George  (Trinhnm,  (jlobe-Democrnt :  Vice-President  Adams  of  the  Postal 

Randolph.  Miss  Juanita  Hamel,  Times;  Elmer  11.  Telegraph  and  Cable  Compang. — “.My 

Chairman  Ring  has  had  correspondence  Pins,  Times;  Russell,  Globe-Demo-  d^ar  sir,  there’s  nothing  in  it.  Rates  to 
with  more  than  200  men,  cKinnected  with  crat ;  .Joseph  Tutbill,  Star,  and  Percy  newspapers  are  going  to  stay  right  where 

various  phases  of  advertising  activities  Vogt,  Globe-DemocTat.  they  are.  When  we  made  our  cut.  we 


various  phases  of  advertising  activities  v  ogt,  (ilobe-DemocTat.  they  are.  When  we  made  our  cut.  we 

over  the  United  States,  many  of  whom  The  St.  Ixuiis  Republic’s  poster-  did  so  in  respect  to  new  business — ^xist- 
are  on  the  program  for  191(5.  Among  the  ette  campaign  to  boost  St.  IjOuis  is  meet-  ing  contracts  to  remain  at  specified  higher 
speakers  who  have  definitely  promised  ing  with  the  "success  a  venture  like  this  rates  until  they  expired.  The  Associated 
to  address  the  club  are :  Harry  Tipper,  in  a  new  field  usually  experiences.  The  Press  is  trying  to  establLsh  the  conten- 
of  the  Texas  Company,  and  president  of  object  is  to  advertise  the  points  of  es-  tion  that  our  cut  should  apply  to  its 
the  New'  York  Advertising  Club ;  .1.  pecial  advantage  this  city  claims  to  pos-  unexpired'contracts  with  us.  We  take  the 
Keeley,  editor  of  the  Chicago  Herald  ;  sess  over  other  communities.  The  move-  other  view.  The  Associated  Press  is  hold- 
Lafayette  Y'oung,  .Tr.,  vice-president  of  ment  has  been  hailed  with  enthusiasm,  ing  back  its  payments  and  we’ve  brought 
the  Associated  Clubs  and  publisher  of  the  The  paper’s  leading  artists,  Chapin,  Cole-  suit  to  recover,  that’s  all.” 

Des  Moines  Capital ;  Charles  R.  Steven-  man  and  Button,  are  the  creators  of  the  And,  as  one  Hennessey  used  to  remark 
son,  of  the  National  Veneer  Products  silent  slogans.  The  management  of  the  to  Mr.  Dooley,  upon  occasion — “There 
Company  (Indestructo  Trunks)  ;  Charles  paper  has  offered  cash  prizes  to  pupils  ye  ar-r-r-rc!” 

P.  Gerlach,  with  Gerlach  &  Barklow  who  write  the  best  compositions  telling  Yet,  with  all  (his,  perhaps - . 


tloinpany;  W.  A.  Lippman,  with  Field-  in  their  own  way  what  they  consider  the 


Lippman  Piano  Company,  St.  Louis. 


best  posterette  and  why.  Each  poster- 


It  is  the  intention  of  the  program  ette  tells  a  pictured  story  of  some  point 


Press  and  Express 


committee,  it  is  announced,  to  stick  strict-  of  local  excellence  or  special  advantage.  Ennos  and  rnBLisHBR : 


Iv  to  advertising  subjects  and  those  akin  A  committee  of  three  prominent  citizens,  I"  the  Editor  and  Publisher  of  No- 
to  advertising.  Besides  the  weekly  lenders  in  educational  matters,  will  make  '"aniirversary”*  at  *^Ban^or,*^^o1^ 

luncheon  meetings,  two  or  three  times  a  the  awards.  Frederick  Hale  is  mentioned  as  owner  of 


year  evening  meetings  will  be  held,  at  _ 

which  entertainment  features  will  be 

provided,  among  which  is  a  picture  film/'  NEW  BILLS  IN  CONGRESS 

“The  Making  of  a  Newspaper,”  fur-  _ 

nished  by  the  Chicago  Tribune,  and  an-  ^ 

other  film  that  shows  the  operation  of  a  Allows  an  Exchange  of  Transporta- 


Frederick  Hale  is  mentioned  as  owner  of 
the  Portland  Express.  This  Is  an  error,  as 


$32,000,000 

Is  th* 

FATBOLL  IN  FITTSBUBGH,  FA., 

Per  Month. 

Gazette  Times 

Homlni  tnd  Sunday 

“Plttiburgh’i  One  Big  Newspaper.” 

Chronicle  Telegraph 

Erenlng  Except  Sunday 
“The  Paper  That  Goes  Home.” 

Are  the  two  blggeit  and  beat  buys  In  Plttaburgb  be- 
eause  they  reach  the  people  who  read  adTerUsementi. 
They  can  be  bought  at  a 

FLAT  COMBINATION  BATE 
Of  22V4c.  Per  Agate  Line. 

And  gire  you  the  largest  net  circulation. 

For  further  Information  and  co  operation,  write 

'  UBBAN  E.  DICE 

Foreign  Advertising  Manager 
I’ittsburgh,  Pennaylvania. 

J.  C.  Wllberding,  225  Fifth  Avenue,  New  York  City. 

The  John  M.  Brniiham  Company 
Mailers’  Bldg.,  Chicago.  Chemical  Bldg.,  St.  Louis. 


IL  PROGRESSO 

ITALO-AMERICANO 

Established  1880 

(Member  Audit  Bureau  of  Circulations) 
Daily  average  net  circulation  last 
postofiice  atatement,  134,286  copies 
II  Progresso  Italo-Americano  enjoys 
the  distinction  of  being  the  largest  and 
most  successful  Italian  paper  among 
the  Italians  in  the  United  States,  which 
means  among  a  responsive  and  re¬ 
sponsible  class  with  purchasing  power 
to  buy  advertised  goods. 

IL  PROGRESSO  ITALO-AMERICANO 
CHAV.  CARLO  BARSOTTI, 

Ed.  and  Pub. 

42  Elm  Street,  New  York  City 


paper  mill.  tion  for  Advertising  Space. 

.Many  tips  on  the  composition  of  “fetch-  Washington,  D.  C.,  December  7.— An 
ing  advertising  matter  were  given  be-  amendment  to  the  interstate  commerce 
fore  the  memliers  of  the  club  at  its  re-  ^^ich  will  permit  of  the  interchang- 

cent  weekly  noon-day  luncheon  by  M'H-  ing  of  newspaper  advertising  space  for 
lam  Marion  Reedy,  editor  of  Reedy  s  St.  railroad  freight  and  passenger  transporta- 
Mirror.  ,  tion  is  proposed  in  a  bill  introduced  in 

.The  speaker  s  subject  was  An  Editor  s  House  yesterday  by  Representative 

View  of  Advertising.  His  address  was  Adamson,  chairman  of  the  Interstate  and 
given  wide  publicity  beforehand,  and  the  Foreign  Commerce  Committee, 
attendance  was  large.  The  speaker  re-  Tlie  bill  seeks  to  guard  against  abuses 
ferred  to  the  fascinating  advertwements  through  a  provision  requiring  that  all  in- 
from  tlie  pen  of  the  late  Elbert  Hubbard  ,orchanges  shall  be  on  the  basis  of  bona 
winch,  he  said,  were  classics  for^  style,  rates.  The  present  law  prohibits 

J**  Rood  humor.  He  said  that  such  an  interchange  or  any  understand- 
Hnl.hard  was  the  best  advertising  writer  looking  to  such  an  arrangement, 
in  the  I  nited  ^ates,  and  other  great  ad-  Under  the  lirovisions  of  the  Adamson 
icrtisers  arc  Bryan,  ^  Roose^lt,  Henry  |,j]i  newspaper  corporation  would  be 
rord,  .Vndrew  Carnegie  and  Pastor  Rus-  imrmitted  to  receive  from  Hie  onemtinir 


THE  DAY 

NEW  YORK’S  BIG  JEWISH  DAILY 
HAS  IN  SERVICE  FIVE  MULTIPLE 
MAGAZINE  LINOTYPES 


sell,  who  follow  closely  in  his  wake. 


jiermitted  to  receive  from  tlie  operating 
department  of  a  railroad  a  check  calling 


I  be  public  likes  to  be  fooled,  all  right,  fop  sufficient  mileage  for  freight  or  pas- 
said^  the  speaker,  but  the  successful  ad-  senger  traffic  to  compensate  for  advertis- 
yertismg  man  is  the  man  who  can  fool  space  at  its  full  value, 
it  (lie  way  it  likes  to  lie  fooled.  He  said  .Judge  Adamson  also  introduced  a  bill 
that  everything  owed  its  success  to  ad-  nimed  at  fake  advertising  in  interstate 
\ortising  excejit  the  great  war  in  Europe,  eoinmercT,  as  did  Representative  Kreider 
and  that  might  have  been  averted  had  it  Pennsylvania.  Representative  Roberts 
licen  well  advertised.  ^  ^  Nevada  has  introduced  a  bill  imposing 

Monday  _  night  was  Advertising  Club  ^  tax  of  two  per  cent,  upon  all  mail  order 
of  St.  J,ouis  night  at  the  Olympic  theatre  business  in  interstate  commerce, 
here,  where  the  Cohan  &  Harris  farce, 

“It  Pays  to  Advertise,”  is  holding  forth  ■ 

tills  week.  The  attendance  was  gratify-  .  ,  ■  .  rrr  »» 

ing.  a  portion  of  the  receipts  being  de-  Advertising  Women  to  Meet 

voted  to  the  fund  for  securing  conven-  The  League  of  Advertising  Women  will 
tions  for  St.  Ixiuis.  hold  its  December  meeting  at  the  Prince 


James  W.  Booth,  advertising  agent  of  George  Hotel,  2,')  East  28th  street,  De- 
the  ^lissourl  Pacific-Iron  Mountain  Sys-  cember  21.  The  subject  to  be  discussed 
tern,  accompanied  the  officials  of  the  is  “Tlie  Science  of  Space  Valuation,’^  and 
«'oinpanles  on  the  initial  trip  of  the  new  those  who  are  to  take  part  are;  F.  St. 
Iron  Mountain  train,  the  “Sunshine  John  Richards,  of  the  St.  Ixiuis  Globe- 
Siiecial,”  to  San  Antonin.  Texas,  this  Democrat;  Barrett  Andrews,  advertising 
wok.  and  delivered  lectures  and  addresses  manager  of  Every  Week ;  .Jesse  Wine- 
at  tlie  principal  points  along  the  way  hiirgli.  president  of  Railway  Advertising 


Model  8  three  luaga/ine 
Linotype  as  used  by 
The  Day.  The  maga¬ 
zines  are  interchange¬ 
able  and  removable  and 
any  one  of  them  may  be 
brought  instantly  into 
use  by  turning  a  hand 
wheel.  Well  fitted  for 
strenuous  newspaper 
work. 


MERCJENTHALER  LINOTYPE  CO. 


TRIBUNE  BUILDING,  NEW  YORK 


CHICAt.O 


.SAN  FRANCISCO 


NEW  ORLEANS 


and  on  the  return  triji.  Mr.  Booth  illiis 


H.  R.  Davidson,  Eastern  manager 


(rated  his  lectures  with  moving  pictures  for  (Jeorge  Enos  Tfiroop ;  Miss  M.  S. 


CANADIAN  LINOTYPE,  LIMITED,  TORONTO 


of  seenes  along  the  company’s  route. 


Harris,  of  Sherman  &  Bryan,  and  other 


Gustavus  Tuckerman,  civic  secretary  space  buyers  from  prominent  agencies. 


> 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


Exlitors  Who  Know 

I  think  the  man 
who  said  the 
editorial  was 
the  soul  of  the 
newspaper  was 
mistaken.  It's 
the  picture  in¬ 
stead.  But  it 
must  be  a  food 
picture  if  it  is 
to  be  a  (ood 
soul. 

The  States¬ 
man  has  used 
the  Bain  serv¬ 
ice  and  it  is  a 
Cood  one.  We 
have  never 
been  offered 
anythinc  w  e 
rerard  as  be- 
inc  better  or 
more  up  -  ts  • 
dste. 

BAIN  NEWS  SERVICE 
32  Union  Sq.,  E.,  N.  Y.  City 


THE  SEAHLE  TIMES 

“Tbs  Bast  That  Honey  Can  Buy" 

Net  Paid  Circulation  for  Not.,  1915 

Daily,  67,759 

Sunday,  78,247 

Over  55,000  in  Seattle 

A  copy  to  every  family. 

’’  Largest  etrculation  by  many  thousands  of 
any  dally  or  Sunday  paper  on  the  North 
l*aclflc  Coast. 

Largsat  Qnanlity  Bast  Qulity  Circdntieg 

TheS.C.  BeckwithSpecial  Agency 

■ols  roTslgn  Espresentatlvas 

■sw  Turk  Ohloags  It.  Lsals 


\In  PITTSBURGH 

Our  Competitors  are  amazed  at  the 
growth  in  Circulation  and  Advertising  be¬ 
ing  made  by 

The  Post  g  The  Sun 
WHY? 

Because  The  Pittsburgh  Post  and  The 
Pittsburgh  Sun  are  today  the  best  news¬ 
papers  in  Pittsburgh.  The  most  wide¬ 
awake,  up-to-date  Daily  papers  ever  pub¬ 
lished  in  that  city,  and  the  great  public 
is  realizing  the  fact  more  and  more  every 
dav. 

CO.VE,  LORENZEN  &  WOODMAN, 
Special  Representatives 
New  York.  Detroit.  Kansas  City.  Chicago. 


According  to  a  compilation  made 
by  the  Mail  Order  Journal  for  the 
first  six  months  of  1915,  The  Wash¬ 
ington  Star  carried  not  only  a 
greater  volume  of  display  adver¬ 
tising,  but  also  a  greater  volume 
of  local  display  advertising,  than 
any  other  American  Newspaper, 
whether  morning  or  evening  and 
Sunday. 

THE  EVENING  STAR 
THE  SUNDAY  STAR 

Waahin^on,  D.  C. 


THE  NEW  ORLEANS  ITEM 

Accept!  advertising  on  the  ab- 
solute  raarantee  of  the  largest 
net  paid  daily  circulation  of  any 
New  Orleans  newspaper  or  no 
pay. 

THE  JOHN  BUDD  CXIMPANY 
Advcrtisiag  l^reaeatativea 
New  York  Chicago  St.  Louis 


I  Your  8ale8-nies8age  in 
DETROIT  SATURDA  Y  MGHT 
will  produce  the  results  you  are 
seeking. 

G.  LOGAN  PAYNE  CO. 

New  York  Chicago  Boston  Detroit 


OLD  DR.  HUMOR  CURES 

SICK  AD.  ACCOUNTS 

The  Best  Preurription  Is  a  Compound  of 
Logic,  Sales  Argument,  Illustration  and 
Humor,  the  Same  to  Be  Mixed  Thor¬ 
oughly  and  Administered  to  the  Public 
Twice  a  Day  in  Local  Papers. 

By  \V.  iKviNii  Lakneil 
The  coimtrv  shopkee|)er  wlio  wanted  to 
run  the  picture  of  a  wasp  in  his  hotel 
advertising,  and  head  that  <lay's  copy ; 
"You  won't  >;et  stung  if  .vou  trade  with 
IIS.”  is  now  in  tlie  minority. 

It  is  etiiisidered  good  form  along  almut 
now  to  write  ailvertisenients  around  your 
goods — not  around  a  fool  eateh-phras*-. 
Still  — no  rule  is  infallible. 

A  New  York  clothing  firm  can  print  a 
picture  of  a  venerable  old  chap  fishing, 
caption  the  same  “A  day’s  catch  of  fine 
pajamas.”  and  get  away  with  it.  The 
secret  lies  in  how  much  artistry  you 
liriiio  to  iH'ar.  The  line  between  laick- 
wihkIs,  fiol-darn  funny  stuff  and  the  le¬ 
gitimately  subtle  is  migiity  thin. 

We  know  one  who  thinks  enough  of 
these  shrewdly  ingenious  little  siiigle- 
eoliimii  clothing  "ads,”  to  clip  them  out 
carefully  and  paste  them  into  a  serap- 
IsMik. 

They  have  ^  quite  iwisitive  form  of 
rollicking  magnetism;  and  this  liapm-ns 
to  lie  an  age  for  optimism.  People  would 
a  lieap  siglit  rather  laugh  than  cry.  Th* 
more  sugar  and  spiee  and  lots  of  things 
nice  you  can  coat  over  the  sales  argu¬ 
ment  the  Ix-tter. 

The  small-siiaee,  humorous  campaign  is 
one  of  the  surest  means  of  convincing 
a  skeptical  advertiser  that  the  newspa¬ 
per  is  a  really  wonderful  medium.  Small¬ 
town  try-outs  of  this  expedient  have  re- 
IM'atislly  jiroveii  themselves.  .Inst  when 
work- weary  mortals  are  tmi  tired  of 
everything  in  general  to  read  the  more 
serious  lines  of  appeal,  the  little  affable, 
sunshiny,  one-s-olnmn  squeezes  in  and 
commands  attention. 

One  of  the  best-known  advertising 
agents  in  the  country  made  this  remark 
not  long  since: 

"When  an  ae<-ount  is  feeling  ill— when 
it  is  on  its  last  legs,  as  a  matter  of 
fact — just  call  in  Old  Drator  Humor.  His 
medicine  is  good  for  what  ails  the  in¬ 
disposed  publicity  campaign.” 

.\nd  he  added  that  when  he  found  him- 
sidf  sitting  by  the  bedside  of  a  sad  and 
anaemic  appropriation,  he  was  accustomed 
to  write  a  jirescription  alMiiit  like  this: 


It— 

A  tcaspoonfiil  of  logic. 

A  drop  or  two  of  sales  argiiiiiont. 
A  dash  of  cartoonish  Illustration. 
A  whole  lot  of  humor. 

Mix  thoroughly  and  print  twli-e  a 
day  In  Io<-h1  newspapers. 


CO-OPERATION  IN  AURORA 


Beacon-News  Gives  a  “Smoker"  to  Boost 
“.Advertised  Brands." 

Some  time  ago  the  .Aurora  (Ill.) 
Beacon-Xews  began  an  effort  to  get  into 
working  order  a  system  of  some  co-opera¬ 
tion.  Its  idea  was  that  if  it  could  edu¬ 
cate  local  dealers  so  they  would  habitu¬ 
ally  hand  out  an  advertis*‘ii  brand,  when 
an  article  was  called  for  without  brand 
name,  it  would  lie  |H*rforming  a  species 
of  co-operation  for  all  its  advertisers  that 
would  heat  anything  else  it  could  do  for 
them.  In  furtherance  of  this  idea  the 
Heacon-Xews  has  lieen  talking  to  indi¬ 
vidual  dealers,  meeting  with  their  asso¬ 
ciation,  and  on  Thursday  evening,  Decem- 
lier  2,  gave  a  very  siu-cessful  “smoker”  to 
the  grocers  and  their  clerks. 

The  speakers  were  F.  O.  lA'mon  of 
Galesburg,  F.  H.  Harris  of  Armour  &  Co., 
t'hicago;  Farl  Tliornbcry  of  .loliet,  and 
.1.  K.  Groom,  advertising  manager  of  the 
lieacon-News. 

The  farthest  reaching  and  most  uni¬ 
versally  omnipresent  business  in  the 
world  today  is  retail  merchandising.  In 
every  nook  and  corner  of  our  common 
country  the  retail  merchant  is  to  be 
found. 


PARLIN  ON  FOOD  PRODUCTS 


Addresses  the  New  York  Advertising 
Club  at  Its  Weekly  Luncheon. 

Every  seat  was  filled  at  Thursday  s 
luncheon  of  the  New  York  .Advertising 
I'lub.  The  speaker  was  (’liarles  C.  Par- 
liii,  of  the  Curtis  Ihiblisliing  Company, 
whose  topic  was  "Studying  a  !|;4,.''>(N !,(•<•<>.- 
(HHi  Industry,” 

The  "industry”  was  fiHsl  prothicts,  it 
apiM-ared.  Mr.  I'arlin,  as  head  ttf  bis 
company's  Coininercial  Kesearch  Depart- 
incnt,  lias  just  made  an  exhaustive  inquiry 
into  this  field  of  commercial  endeavor. 

In  oi>eniug.  he  simke  of  the  industry  as 
Iteing  really  a  great  aggregation  of  many 
lines,  and  ctilled  attention  to  the  fact  that 
the  researcli  literature  as  to  this  fillet! 
se\eral  large  volumes. 

Speaking  witlt  s|>ecial  reference  to  cer¬ 
tain  points,  he  said  that  he  expected  that 
within  five  years  there  would  be  a  .’>0 
Iter  cent  increase  in  the  sale  of  oranges 
and  raisins  and  a  still  greater  advance  in 
resitect  to  the  output  of  apples  for  the 
northwest. 

Articles  of  utility,  he  said,  teudtHi  to¬ 
ward  mono|K>ly — that  is,  to  decreasing  the 
number  of  pnshicers ;  while  in  the  case  of 
“style  goo<ls”  the  opistsite  was  found  to 
lie  true.  Food  pnsliicts  follow  the  util¬ 
ity  characteristics. 

It  had  liecn  argued  that,  as  the  in- 
Huence  of  advertising  tended  to  make  some 
successful  while  others  failetl,  the  final  re¬ 
sult  might  lie  hut  that  one  great  producing 
com-ern  would  survive,  which  would  not 
neiHl  to  advertise,  and  that  thus  advertis¬ 
ing  would  be  put  out  of  existence  Is'cause 
of  its  very  success.  Mr.  Parlin  showeil 
that  this  could  never  lie.  and  that,  in 
pra«-tice,  advertising  is  a  most  effe<'tive 
che<-k  uiMin  monopoly. 

Attention  was  dire<'te<l  to  the  singular 
fact  that  in  a  great  man.v  cities  the  total 
department  store  business  very  closely  ap¬ 
proximated  the  grocery  jobbing  business 
in  volume.  Grocery  jobbing  seems  to  de¬ 
pend  for  its  success  far  more  on  economic 
surroundings  than  on  individual  effort  or 
ability. 

(Jrocery  chain  stores  fill  the  public 
imagination,  but  figures  show  that  they 
do  less  than  five  per  <-eiit  of  the  gr<K-ery 
business.  Tliere  is  a  constant  over-esti¬ 
mate  of  the  imiKirtance  of  big  stores.  It 
is  the  small  stores  that,  in  the  aggregate, 
do  far  the  most  of  the  business. 

The  entire  grocery  business  is  resolving 
itself  into  order-taking — into  treating  the 
<-ustomer  so  well  tliat  he  (or  she)  will 
come  again,  and  keep  on  coming.  The 
retailer  will  sell  anylsidy's  brand  tluit  his 
trade  will  buy,  and  has  no  time  to  push 
any  siiecial  brand  to  the  exclusion  of 
others. 

-After  all.  the  c-onsnmer  is  the  big  con¬ 
trolling  factor.  Gi-t  him  with  yon.  and 
you’re  a  winner. 


WATERLOO,  LA,  IN  EARNEST 


Loral  .Acl  Club  Sets  Forth  a  Decidedly 
“Live”  Winter  Programme. 

The  .Advertising  riuh  of  AVaterloo.  la., 
has  started  upon  a  series  of  weekly  meet¬ 
ings.  to  continue  through  the  winter. 
Topics  thus  far  considered  have  dealt  with 
problems  relative  to  Christmas  buying, 
etc.  Tile  remaining  .schedule  follows ; 

I>eo.  Ifi.  Is  the  Dally  Newspaper  Keep¬ 
ing  Step  with  Advertising?  H.  E.  Keister. 

Dec.  .W.  Review  of  the  Riisincscs  Outlook 
In  Waterloo.  Fred  Fenton,  Chas.  Van  VIeck. 
H.  B.  Maynard  and  Henry  Frank. 

.Tan.  6.  Knocking  A’oiif  Coiiqietltor.  R. 
A.  Wang.  Thos.  Randal  and  Heneron  Kohl. 

Jan.  13.  Direct  .Advertising  hy  Mailing 
IJst  and  Printed  Matter,  W.  E.  Haven. 

Jan.  20.  Does  “Cleverness"  In  Advertis¬ 
ing  Pay?  Raymond  Shaw  and  W.  .A.  Isin¬ 
glass. 

Jan.  27.  Dehate  Resolved  :  That  a 
PhysWan  Should  Bo  Permitted  to  Adver¬ 
tise  In  Print.  Affirmative.  .1.  A.  Townsley 
and  Harry  Shaw.  Negative,  Frank  Warner 
and  Jackson  McK’oy. 

Feb.  2.  1.  How  1  AVould  Advertise  a 

Barber  Shop.  Paul  Iliibbell. 

2.  Reviving  Dead  Customers.  W.  H. 
Stewart. 

Feb.  1>.  Does  Humor  In  .Advertising  Pay? 
Fred  Austin  and  Ed.  .T.  Weller 

Feb.  16.  What  to  Do  to  the  Mall  Ordi‘r 
Business.  Jot'n  TWiwlIn. 

Feb.  23.  Finding  Your  Ix-gltlmate  Pn>8- 
pects.  E.  N.  Klein  and  O.  E.  Brehnor. 

Mar.  2.  1.  Advertising  a  Church  :  How 

I  Would  I>«  It.  Paul  Talltot. 

2.  Value  of  Friendship  In  Business.  A. 
E.  Ilaswcll. 


Selecting 
Your  Medium 

O  yes  1  kuoA',  but  you  haven’t  quantity 
circulation.  Mr  clleuta  are  buying  quan- 
tlt.v — wlicre  they  can  reach  the  moat  [leople 
at  tbe  lowest  coat  |ier  capita. 

Indeed,  Mr.  Agent,  but  why  not  consider 
Inlying  isiwer  and  take  Into  account  the 
tact  that  money  Is  a  precious  article  these 
dajs  and  every  Toiii,  Pick  and  Harry  don’t 
have  it  to  spend?  If  you  were  selling 
something,  wouldn’t  you  rather  take  a  chance 
ou  a  New  York  Evening  Post  reader? 
Publication  Office,  20  Veaey  St.,  New  York. 

Member  Audit  Bureau  of  Circulations. 
Eastern  foreign  office  Western  Office 
Ilo:<  Wortd  Uutidiug  .McCormick  Kiiildiug 

New  York.  N.  Y.  Chicago,  ill. 


The  Jewish  Morning  Journal 

The  Only  Jewish  Morning  Paper 

New  York  City 

CIRCULATION  IN  NEW 
YORK  CITY  LARGEST 
OF  ALL  FOREIGN  LAN- 
GUAGE  PAPERS. 


Next  to  the  "World"  in  Want  Ads. 


Thousands 
of  Dollars 
a'  Day 
Go  Into  Hair 
Dressini  and 
Colorlnc.  This 
Book  will  tell 
y  0  n  r  readers 
how  to  do  it 
and  what  to 


dated 
Premium. 
Keaders  will 
thank  you  for 
offerint  It. 

Do  It  NOW. 

ELIBT  LtRO 
HIW.  34a  SL 

Hf«  York 


WHY  IS  IT? 

that  the  Timei- Leader  U  the  only  one  of 
the  three  evening  newspapera  in  New 
Haven,  Conn.,  that  it  a  member  of  the 
Audit  Bureau  of  Circulations.  Think  it  over. 
BRYANT.  GRIFFITH  dk  FREDRICKS 
as  Fifth  Avo-  ns  Pooploa  Gas  Bldg. 
Now  Yorlt  City  Chicago 


SPECIFY 

CLINE- WESTINGHOUSE 

Motor  and  Control 
Equipments 

FOR  WEB  PRESSES 

SPECIAL  MOTOR  DRIVES  FOR 
STEREOTYPE  MACHINES 

LINOTYPE  MOTOR  DRIVES 


CUNE  ELECTRIC  MFG.  CO. 

FisliM'  Bldg.,  Cbicago 


USE 

UNITED 

PRESS 

FOR 

Afternoon  Papers 


General  Offices,  World  Bldg.,  Now  York 


IN 

Colorado  Springs 

ITS 

THE  TELEGRAPH 

j.  p.  McKinney  son 

Now  York  Chicago 
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INDIANA  LIKELY  TO  HAVE 

A  CENTRAL  BUREAU  FOR  SMALL  PAPERS 

Merle  Sidener  Urges  Upon  the  Indiana  Press  Association  the  Merits  of 
a  Plan  for  a  Bureau  to  Represent  Both  Advertiser  and  Pub¬ 
lisher,  to  Supply  Statistics  and  in  Other  Ways  to  Simplify 
Conditions  Under  Which  Advertisinjt  May  Go  Out. 


As  last  week’s  issue  of  The  Editor 
A.ND  I’l'BLlSHEK  Went  to  press,  the  first 
annual  meeting  meeting  of  the  Indiana 
Press  Association  was  still  in  progress 
in  lndiana])olis. 

Hy  way  of  supplement  of  what  was 
published  last  week,  therefore,  the  fact 
is  noteworthy  that  resolutions  were 
passed  empowering  the  executive  com¬ 
mittee  to  form  a  Central  Bureau  for  the 
handling  of  the  advertising  accounts  and 
for  taking  care  of  other  details  that  now 
make  the  use  of  space  in  the  smaller 
papers  by  national  advertisers  difficult. 
'I'hat  action  was  largely  due  to  two  ad¬ 
dresses  liefore  the  convention — one  by 
.lolm  L.  tiough  of  the  Clough  Advertising 
Agency  and  the  other  by  Merle  Sidener 
of  the  Sidener-Van  Kip«*r  Advertising 
Company. 

Mr.  Clough  called  attention  to  a  lot 
of  things  that  made  it  difficult  for  the 
big  advertiser  who  deal  with  the  smaller 
dailies,  but  it  was  Mr.  Sidener  who  made 
the  practical  constructive  suggestions  as 
to  how  the  difficulty  could  lie  remeilied. 
After  his  talk,  which  created  a  strong 
impression,  the  editors  and  publishers 
present,  one  after  another,  voiced  their 
approval  of  the  plans  suggested. 

The  same  officers  who  presided  over 
the  destinies  of  the  temporary  organ¬ 
ization  were  re-electe<I  for  the  first  year 
of  the  permanent  organization.  They 
are  as  follows:  President,  diaries  (J. 
Sefrit;  vice-president.  Miss  Blanche  C. 
Foster;  treasurer,  Mrs.  Mindwell  Cramp- 
ton  Wilson;  acting  secretary,  I.<kj  K. 
Fesler;  executive  committee,  Percy  P. 
Carroll,  George  R.  Griffin,  Lew  M.  O’Ban- 
non.  Jay  C.  Smith,  S.  W.  Snively,  Leo  K. 
Fesler,  Walter  S.  Chambers.  A.  D.  Mof¬ 
fett,  Ben  F.  McKey,  Henry  W.  Marshall. 
E.  M.  Baldwin,  Andrew  J.  Moynihan  and 
Chester  A.  McCormick. 

Mr.  Sidener  said  that  the  interests  of 
the  advertising  agency  and  the  news¬ 
papers  were  identical.  He  made  a  point 
of  the  fact  that  this  was  the  day  of  the 
newspaper,  that  the  big  national  adver¬ 
tiser  who  was  content  with  advertising 
and  the  use  of  hit  or  miss  methods  to 
get  co-operation  from  the  small  town 
dealers  was  past.  The  big  newspapers, 
he  said  were  getting  this  advertising,  and 
the  small  ])aper  was  in  just  as  good  a 
position  to  get  it  as  the  big  paper  if  it 
would  go  after  it.  He  said: 

“The  biggest  problem  the  national 'ad¬ 
vertiser  faces  to<lay  is  the  question  of 
getting  dealer  co-operation.  It  is  a  fact 
that  distribution  is  the  national  ad¬ 
vertiser’s  one  big  problem,  and  that  at 
present  this  distribution  is  not  more 
than  50  per  cent,  efficient.  The  national 
advertiser  has  realized  for  some  time  that 
he  could  not  force  the  dealer  to  carry 
his  goods  by  taking  pages  in  the  Satur¬ 
day  Evening  Post  or  the  Cosmopolitan, 
and  a  long  list  of  other  national  publi¬ 
cations. 

"The  solution  of  this  problem  of  dis¬ 
tribution  lies  with  the  newspapers.  The 
national  advertiser  today  is  using  every 
effort  to  obtain  intensive  distribution. 
They  have  even  gone  to  the  magazines 
in  an  effort  to  buy  advertising  for  cer¬ 
tain  units  of  territory.  For  instance, 
they  would  like  to  have  the  circulation 
of  the  Saturday  Evening  Post  in  Indiana. 
The  reason  for  this  is  that  they  have 
the  dealers  in  Indiana  pretty  well  stocked 
with  their  goods,  and  therefore  are  in  a 
position  to  get  the  direct  benefit  of  their 
advertising;  but  the  Post  goes  into  any 
amount  of  territory  where  they  have  no 
distribution  and  where  the  customers 
crt'ated  by  their  advertising  cannot  bring 
results.  It  is  natural  under  this  situ¬ 
ation  for  the  national  advertisers  to  turn 
to  the  newspapers  and  you  are  making  it 
hard  for  them  to  do  so. 

“The  newspapers  must  take  the  in¬ 
itiative  in  this  problem.  It- is  up  to 
them  to  make  it  easy  for  the  natiooal 


advertiser  to  appre<-iate  what  they  have 
and  to  make  use  of  their  space  in  obtain¬ 
ing  the  much  coveteil  dealer  co-operation 
which  they  seek. 

“On  the  other  side  the  agencies  have 
had  a  big  complaint.  They  have  been 
forced  to  use  expert  space  buyers,  men 
(|ualitied  as  horse  traders.  They  have 
lieen  forced  to  use  these  men  in  order  to 
U*  sure  that  they  were  making  the  most 
advantageous  kind  of  c>ontract  for  their 
clients.  There  have  lieen  complaints  and 
justly,  liecause  the  schedules  were  not 
followed  and  because  clus'king  copies 
were  not  furnished.  Recently,  in  our 
company,  we  persuadeil  an  advertiser 
that  he  should  not  enter  the  magazines 
but  TOuld  handle  his  problem  more  ef¬ 
ficiently  and  get  lK*tter  distribution  and 
Iietter  dealer  co-o|»eration  by  using  the 
small  town  ilailies  in  a  territory.  After 
a  month  had  elapsed  we  were  aliout 
ready  to  say  that  he  should  give  up  the 
effort.  We  were  just  alsmt  driven  crazy 
trying  to  get  chei-king  copies  from  which 
to  make  bills,  and  trying  to  keep  the 
publications  from  making  mistakes  in 
following  the  schedule,  and  in  trying  to 
get  them  to  make  statements  of  account. 
An  advertising  agency  man  told  me  a 
few  days  ago  that  he  has  just  rweived 
a  bill  from  a  daily  for  advertising  that 
should  have  lieen  billed  seven  months 
ago.  ^leantime,  the  ailvertiser  had  be¬ 
come  defunct  through  no  fault  of  the 
agency  and  this  advertising  bill  was  one 
which  the  agency  was  in  no  jKisition  to 
pay  except  at  a  loss.  The  publication 
liad  no  excuse  to  make— in  fact,  it  ad¬ 
mitted  that  it  had  simply  failed  to  make 
the  statement  when  it  should  have  been 
made.  These  are  some  of  the  things  that 
had  made  the  agency  absolutely  discour¬ 
aged,  at  the  prosjiect  of  trying  to  do 
business  with  the  small  town  daily. 

"The  small  town  publication  has  felt 
in  many  cases  that  it  could  not  acc»-pt 
advertising  from  out-of-town  adver¬ 
tisers  liecause  it  conflicted  with  l<H’al  ad¬ 
vertising  and  was  contrary  to  the  liest 
interests  of  local  business  men ;  but  there 
is  anv  amount  of  national  advertising 
that  IS  not  in  conflict  with  local  ailver- 
tising. 

•‘A  Central  Bureau  will  correct  these 
faults  and  it  is  in  the  interest  of  all  of 
you  to  establish  such  a  bureau  and  to 
make  it  efficient  and  helpful.  The  big 
advertiser  is  not  interested  in  one  town 
or  country,  but  is  interested  in  the  big¬ 
ger  units  of  territory.  The  big  adver¬ 
tiser  is  interested  in  the  entire  state. 

“The  Central  Bureau  established  in  In¬ 
dianapolis  should  represent  the  adver¬ 
tiser  and  the  publisher  alike.  This  bu¬ 
reau  should  make  a  trade  survey  of  the 
State.  By  a  trade  survey,  I  mean  a  sur¬ 
vey  that  would  establish  the  buying  ca¬ 
pacity  of  the  State  of  Indiana.  The  dif¬ 
ferent  kinds  of  business  should  lie  classi¬ 
fied,  trade  conditions  should  lie  investi¬ 
gated  and  the  facts  determined  and  then 
made  available.  The  state  should  be 
divided  into  districts  and  mapped,  with 
lists  of  leading  dealers  in  these  districts. 
Special  investigation  should  la-  made  to 
establish  the  big  demand  in  such  dis¬ 
tricts  and  the  per  capital  wealth  of  the 
people  be  ascertaine<l.  I  have  no  ques¬ 
tion  whatever  that  the  result  of  such  a 
survey  would  be  surprising  to  all  of  us. 
I  am  certain  that  the  per  capita  wealth 
of  Indiana  is  very  great,  and  that  the 
buying  capacity  of  Hoosierdom  is  above 
the  ordinary.  It  is  certain  if  we  could 
ascertain  w’ith  some  acmiracy  the  fact 
alKiiit  this  situation  and  could  go  to  the 
national  advertiser  with  these  facts  and 
say.  Now,  here  we  have  this  publica¬ 
tion  and  this  jier  capita  wealth  with 
these  classes  of  yieople  to  buy,  now  do 
you  want  to  sell  to  them’’  It  just 
aliont  goes  without  saying  that  the  ad¬ 
vertiser  would  reply,  ‘Yes,  I  want  to  sell 
thcni)  how  caii  I  do  it?’ 


“You  may  depend  upon  it  that  the  Na¬ 
tional  advertiser  and  the  advertising 
agency  are  eager  to  co-ojierate  with  you 
if  you  will  give  them  a  chance.” 

i'ollowing  Mr.  Sidener 's  address,  G.  A. 
Elliott  of  tlie  Newcastle  t’ourier.  made  a 
motion  that  the  exwutive  committee  lx* 
empowered  to  take  steps  towards  the  es¬ 
tablishment  of  a  (Vntral  Bureau  to  give 
the  kind  of  service  to  advertisers  and 
agencies  that  Mr.  Sidener  suggestwl. 
From  the  tenor  of  a  number  of  brief 
sjieeches  which  followed,  it  is  practically 
a  certainty  that  the  idea  will  Is*  piishtsl 
aggressively. 

BOSTON  ADVERTISER 
ANNIVERSARY  DINNER 

Members  of  Staffs  of  Two  Popular  News¬ 
papers  Honor  Their  Chiefs  at  the 
American  House — Two  Hundred  Pres¬ 
ent-Other  News  From  the  Hub's 
Newspaper  Circles. 

Boston.  I)eci*mber  ♦>. — Gowlfellowship 
was  the  keynote  of  the  dinner  tendered 
Charles  Sumner  Bird,  Francis  \V.  Bird 
and  tJeorge  I>.  Dutton,  president,  jiiib- 
lisher  and  treasurer,  respectively,  of  the 
Advertiser  Newspajier  Co.,  by  the  em¬ 
ployees  of  the  several  departments,  at  the 
AmericTin  House,  last  Saturday  evening. 

'Hie  oi'casion  marked  the  anniversary  of 
the  pa.ssing  of  the  Boston  Evening  Record 
and  the  Boston  Advertiser  into  the  hands 
of  the  new  management. 

More  than  ‘JOO  employees  on  both  these 
newspajiers  gathensl. 

.\t  the  head  table  Charles  Sumner  Bird 


occupied  the  centre  seat;  flanked  on  the 
right  side  by  the  editor  of  the  Record, 
Edwaril  K.  \Yhiting.  and  by  Guild  A. 
CopelaiKl,  editor  of  the  Advertiser,  on  his 
left. 

Others  who  oci-upied  seats  at  the  head 
table  included  Earl  C.  Delaud,  managing- 
editor  of  the  Record  ;  .lulius  V.  Clark,  city 
editor  of  the  Record ;  Francis  W.  Bird, 
publisher ;  Joseph  .McVicar,  city  editor  of 
the  .Advertiser;  George  D.  Dutton,  treas¬ 
urer  and  business  manager ;  Carl  I'pham, 
managing  eilitor  of  tlie  Advertiser;  Henry 
Boone,  advertising  manager,  and  George 
Fullerton,  suiierintendent  of  the  compos¬ 
ing  room. 

Editor  Cojieland  proved  a  most  enter¬ 
taining  toastmaster.  He  introduced 
Charles  Sumner  Bird  as  the  first  speaker 
of  the  evening.  The  latter  briefly  re¬ 
viewed  the  success  made  by  both  publica¬ 
tions  during  the  past  year,  and  predictetl 
greater  successes  in  the  months  to  come. 

He  stated  that  his  aim  was  to  make 
lioth  publications  a  service  to  the  com¬ 
munity. 

Other  siieakers  included  Francis  AY. 
Bird,  George  D.  Dutton  and  Ixiuis 
Elson,  veteran  musical  critic  of  the 
-Advertiser. 


“Electrical  Week”  at  San  Francisco 
San  Francisco  has  fallen  into  line  with 
the  principal  cities  of  the  United  States 
in  observing  Electrical  Prosperity  we<-k. 
.A  big  program  was  carried  out  in  the 
line  of  special  illuminations  and  decora¬ 
tions,  under  the  dire<-tion  of  .Arthur  H. 
Halloran,  managing  editor  of  the  .lournal 
of  Electricity,  of  that  city.  -A  large 
amount  of  sias-ial  advertising  of  ele<-trical 
houses  was  <-nrrie<l  in  hs-al  dailies. 


A  Prosperity  Story  from 
Kansas  City 

.\  grain  of  7,000  in  circulation  is  The  Star’s  record  since 
December  1,  1914.  This  means  a  circulation  considerably 
in  excess  of  200,000  every  morning  and  every  evening.  The 
bulk  of  this  gratifying  gain,  as  shown  in  the  detailed  figures 
printed  below,  was  in  the  city  circulation.  Today  The  Star 
IS  selling  more  than  100,000  cojiies  every  morning  and  every 
evening  in  the  Greater  City. 

The  town  was  covered  completely  a  year  ago.  The  gain 
in  The  Star’s  city  circulation  simply  reflects  the  growth 
of  Kansas  City,  ft  means  the  addition  of  thousands  of 
families  to  the  population  of  the  Greater  City ! 

.And  incidentally,  during  the  last  month.  The  Star  carried 
.354  more  columns  of  advertising  than  it  carried  the  same 
month  a  year  ago. 

EVENING  .AND  SUNDAY 


Nov.,  1915.  Nov.,  1914 

City .  103,620  99,177 

Country  .  104,416  102,020 


208,036  201,197 

Gain  .  6,839 

AIORNLNG. 

Nov.,  1915.  Nov.,  1914 

City  .  100,255  95,813 

Country  . 104,423  102,053 


204,678  197,866 

Gain  .  6,812 

Nov.,  1915.  Nov.,  1914 

Weekly  Star  .  337,665  328,887 

Gain  .  8,778 


Free  copies  and  waste  output  are  not  included  in  the  Star’s 
circulation  statements. 

The  Kansas  City  Star 
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NEWS  OF  THE  SCHOOLS  OF  JOURNALISM 


IF  you  are  intending  to  do 
some  national  advertising, 
the  Promotion  Department 
of  the  Shaffer  Group  of  news¬ 
papers  will  gladly  assist  you 
with  information  regarding  the 
trade  territories  in  which  these 
newspap>ers  are  located. 

Chicago  Evening  Post 
Indianapolis  Star 
i  Muncie  Star 

Terre  Haute  Star 
j  Rocky  Mountain  News 

Denver  Times 
Louisville  Herald 

PROMOTION  DEPT. 

I  SHAFFER  GROUP 

I  12  S.  Market  Street,  Chicago 


Buffalo  News 

EDWARD  H.  BUTLER 

Mitwr  and  Publlaher 

“The  only  Buffalo  newspaper  that 
censors  its  advertising  columns. 
Many  of  our  advertisers  use  our 
columns  exclusively.  The  above  is 
one  of  the  many  reasons  why." 

Foreign  Advertising  Representatives 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Ljrtton  Building 

NEW  YORK  CHICAGO 


^  THE  PITTSBURG 
PRESS 

Has  the  LARGEIST 

Daily  and  Sunday 

CIRCULATION 
I  IN  PITTSBURG 

I  Foraiaa  Advirtiaas  Rapraaaatativaa 

L  A.  ELEDt,  MstroptriHsn  Tewer,  N.  T. 
JOIN  GLASR  PsoplM  6as  UdE.,  Clilc4o 


You  can  now  lease 

for  amaU  montUy  rontal 

I  National  Electric  Bulletins 

t 


Publiakera  evaiTwhera  akould 
inveatigate.  Writ#  or  wire 
for  particulara. 


National  Elactric  Btdiotin  Corp. 
Naw  Yark  City 


Tht 

Automatic  Press  Blanket 

la  cverjr  thing  the  name  impliet. 
Eliminatet  an  tjrmpan  cloth. 

Savca  paper,  time  and  increatei  preai 
efficiency. 

Write  for  aample  and  deacriptive  mat¬ 
ter.  We  are  the  toie  manufacturers. 

“Quality  Gooda  Only" 

New  EjigUnd  Newspaper 
Supply  Co., 

_ WorcortyTuMssa-^  .  ... 


[/n  this  department  will  be  presented 
each  week  news  items  from  the  Colleges 
and  Universities  in  which  journalism  is 
taught.  Occasional  contributions  are  in¬ 
vited  from  such  institutions,  the  only 
restriction  being  that  the  matter  sent 
in  shall  be  brief,  important,  and  of  gen¬ 
eral  interest. — Ed.] 


Columbia  University 

Charles  Francis  Phillips,  a  soplioiiiore, 
has  gone  on  the  Ford  Peace  Expedition 
as  a  student  representative  of  Columbia 
University.  Theodore  I’oehman,  a  gradu¬ 
ate,  is  correspondent  for  the  New  York 
Tribune  on  the  peace  ship. 

W.  Whitfield  Woods,  class  of  ’15,  has 
joined  the  city  stall  of  the  World. 

L  I.  Little,  class  of  ’15,  Serbian  corre- 
s|)ondent  of  the  New  York  Tribune  and 
New  York  FN’ening  Post,  has  been  cap¬ 
tured  by  the  Hulgars.  He  went  to  the 
Eastern  front  last  summer  ns  a  member 
of  the  Serbian  Relief  Expedition  of  Co¬ 
lumbia  University.  George  Kenneth  End, 
a  sophomore  of  the  school,  who  was  also 
a  memljer  of  the  Serbian  F^x{)edition, 
sailed  from  New  York  for  F'rance  last 
Saturday.  lie  returne<i  from  the  Bal¬ 
kans  in  Sejdember,  hut  was  anxious  to 
return  to  the  fighting.  F^agi-r  to  get 
material  for  good  war  stories,  he  will 
do  anibiilanee  work  in  F'rance. 

Richard  F'ield  Griffen,  class  of  ’15,  has 
joined  the  staff  of  the  New  York  Journal 
of  Coninieree. 

Students  at  the  School  of  Journalism 
are  gradually  becoming  (olunibia  corre¬ 
spondents  for  all  the  New  York  news¬ 
papers.  F'rancis  J.  S«-iilly  covers  news 
for  the  Sun;  Isaac  Lovejoy  for  the  New 
York  Times;  Milton  Dietz  for  the  New 
York  -American;  Merryle  S.  Rukeyser  for 
the  Morning  Telegraph;  J.  I.eary  for  the 
Brooklyn  Eagle;  Thomas  MacMahon  for 
the  Evening  Sun;  Alfred  Grunlierg  for 
the  Evening  Mail,  and  M.  Lincoln  Schus¬ 
ter  for  the  Boston  Transcript. 

F'redric  Christian  Sehang,  class  of  ’15, 
has  joined  the  city  staff  of  the  New 
York  Tribune. 


University  of  California 

Women  students  of  the  University  of 
California,  under  the  editorship  of  Miss 
Elsie  McCormick,  will  take  complete 
charge  of  the  last  issue  of  Student  Opin¬ 
ion  in  1915.  The  staff  will  include  Miss 
Hazel  Havermale,  inlitor  of  esthetics,  and 
Miss  Marion  Hook,  department  of  oitri- 
cultiire.  D.  T.  Carlyle,  a  University  of 
California  senior,  has  lieen  named  eilitor 
of  ‘‘Brass  Tacks,”  the  Associated  Stud¬ 
ents’  publication.  Miss  Helen  Campbell, 
a  junior  of  Vancouver,  B.  C.,  has  been 
named  women’s  eilitor  of  the  publication. 

University  of  Washington 

“The  Unethical  Public”  will  Is-  one  of 
the  principal  subjects  of  discussion  at 
the  Fourth  Annual  Newspaper  Institute 
to  be  held  .January  12-15,  1910.  .\.  It. 

Fenwick,  a  veteran  editor  of  Washington, 
will  open  with  a  talk  on  the  impositions 
of  the  public  on  newspapers,  and  the  edi¬ 
tors  in  attendance  will  have  oportiinity 
to  air  their  views  on  this  subject. 

The  conference  of  the  newsj»ap«*r  men 
of  the  State  is  arranged  yearly  by  the 
University,  assisted  by  a  committee  from 
the  Washington  State  Press  .Association. 
Opportunity  is  given  those  in  attendance 
to  enter  into  a  discussion  of  the  (inestions 
the  speakers  bring  up. 

The  coming  session  will  liegin  with  a 
complimentary  smoker  in  honor  of  the 
guests.  The  last  day  of  the  st'ssion,  Sat¬ 
urday,  January  15,  will  lie  given  to  in¬ 
timate  discussions  of  the  problems  of  a 
country  printer.  These  will  be  conducted 
by  Professor  F'red  W.  Kennedy,  director 
of  the  university’s  printing  department, 
and  will  be  held  in  the  print  shop  of  the 
department.  Prominent  printer-pnbli-h- 
ers  of  the  Stale  will  assist  him. 

The  members  of  the  class  in  features 
and  exchanges  of  the  journalism  depart¬ 
ment.  will  furnish  a  series  of  feature 
stories  appropriate  to  the  holiday  season 
foi^ the  's'p’ecial  Chridlmas  iffitnb«r  of*the' 


Seattle  Town  Crier.  The  course  is  taught 
by  Professor  Lee  A.  White,  who  previous 
to  his  coming  to  the  university  was  a 
member  of  the  editorial  staff  of  the  De¬ 
troit  News. 

Nearly  fifty  students  in  the  depart¬ 
ment  of  Journalism  are  correspondents 
for  newspapers  and  magazines  of  the 
Pacific  Northwest  and  Alaska.  This  cor¬ 
respondence  is  furnished  to  the  smaller 
papers  of  the  State  gratis  while  the 
larger  papers  secure  the  service  at  regu¬ 
lar  rates.  The  work  is  done  under  the 
direction  of  Professor  F'rank  S.  Kane 
and  is  a  part  of  the  reporting  and  edit¬ 
ing  courses. 

F^mil  Hurja,  of  Fairbanks,  Alaska,  edi¬ 
tor  of  the  University  of  Washington 
Daily,  Seattle,  represents  the  University 
on  Henry  Ford’s  peace  expedition.  He 
.sailed  from  New  York  with  the  second 
party  that  sailed  on  December  8. 


Washington  University,  St.  Louis 
The  Eliot  IJterary  Magazine,  the  in¬ 
itial  copy  of  which  is  the  November  is¬ 
sue,  just  out,  is  a  new  publication  pro¬ 
moted  by  students  of  Washin^on 
University.  It  is  to  appear  every  six 
weeks  during  the  collegiate  year.  The 
purpose  of  the  magazine  is  to  afford  op¬ 
portunity  for  the  expression  of  literary 
ability  among  students,  faculty  and 
alumni.  The  editorial  board  consists  of 
Delius  Kottboff,  editor-in-chief;  Kendall 
Harrison,  managing  editor;  Edward  N. 
Dix,  Noah  Henley,  Charles  Studt  and 
Alice  Johann,  associates. 


University  of  Missouri 

The  University  .Missourian  is  making 
rapid  strides  as  a  regular  daily  news¬ 
paper  of  Columbia.  Last  year  the  paper 
was  changed  from  a  nine  months’  college 
publication  to  a  regular  daily  of  Colum¬ 
bia,  published  throughout  the  year.  In 
October  the  pai)er  carried  6,807  inches  of 
paid  advertising,  an  increase  of  99  4/5 
columns  over  the  same  month  of  the  year 
before.  In  September,  1915,  the  paper 
carried  5,933  inches  of  paid  advertising, 
which  represented  an  increase  of  55% 
columns  over  Septemlier,  1914.  The  Mis¬ 
sourian  now  has  a  circulation  of  1,931 
copies  daily,  and  is  a  member  of  the 
.Audit  Hureau  of  Circulations  of  Chi¬ 
cago.  All  news,  editorial  and  advertising 
work  on  the  paiier  is  done  by  students  in 
journalism  under  the  supervision  of  the 
faculty. 

Miss  Mer/.e  Marvin,  of  Shenandoah, 
Iowa,  a  senior  in  the  School  of  .lournal- 
isiii,  has  Im'cii  apiwinted  Auditor  of  the 
Universit.v  Missourian.  She  has  charge 
of  all  accounts  and  has  direct  manage¬ 
ment  of  the  circulation  department. 

'nie  class  in  ‘T’roblems  of  Advertising” 
in  the  Scliool  of  Journalism  took  a  census 
last  week  of  the  condition  of  business  in 
('•duinbia.  Mo.,  for  1915.  for  tlie  research 
coininitlee  of  the  .\ssociate<l  Advertising 
('lulls  of  the  World.  The  work  was  done 
under  the  supervision  of  .1.  B.  Powell,  in- 
stnu‘tor  in  Advertising.  This  research 
work  into  the  (“ondition  of  business  in 
the  United  States  and  Canada  is  con¬ 
ducted  annually  by  the  .Associated  Ad¬ 
vertising  Clubs.  The  results  of  the  re¬ 
search  will  be  published  in  the  .January 
number  of  Assoi-iated  Advertising,  the 
official  organ  of  the  clubs,  and  will  he 
available  for  all  business  men. 


(ioriiian  Resigns  from  Ayer  &  Son 
S.  Wilbur  Corman  has  resigned  as 
general  manager  of  the  Philadelphia  ad¬ 
vertising  agency  of  N.  W,  Ayer  &  Son, 
on  account  of  ill  health.  He  has  been 
associated  with  Ayer  &  Son  for  nine 
.years.  I’rior  to  that  he  was  for  over 
eight  years  with  the  Root  Newspaper 
.As.^'iciation. 


New  Daily  for  Bicknell,  Iinl. 

Samuel  L.  Marcee  is  proprietor  aud 
Paul  M.  McGuire  editor  of  a  new  paper 
in  Bicknell,  Ind.,  called  the  Bicknell 
Daily.  '  ' 


SAVORY  COMES  TO  NEW  YORK 


Now  Manager  of  the  New  York  Sales 

Office  of  the  Mergenthaler  Company. 

AValter  H.  Savory,  formerly  one  of  the 
owners  of  the  Trenton  Times  and  later 
with  the  Keystone  Type  Foundry  of 
Philadelphia,  has  been  made  manager  of 
the  New  York  sales  department  of  the 
.Mergenthaler  Linotype  Company. 

Mr.  Savory  entered  the  employ  of 
this  concern  about  12  years  ago.  The 
first  year  and  a  half  he  covered  the  New 
FIngland  territory  and  Eastern  New 


WAI.TEB  Savoby 

Sales  Manager  Mergenthaler  Linoty[)e 
Company 


York.  Tlie  rest  of  the  time  he  spent  in 
Southern  territory.  F’or  the  past  two 
years  he  has  been  AVashington  agent  and 
has  bandied  business  in  Delaware,  Mary¬ 
land,  District  of  Columbia,  Virginia, 
West  Virginia  and  North  Carolina.  Thi.s 
territory  has  now  been  consolidated  with 
the  New  York  sales  department  and  will 
be  handled  direct  from  here. 

11.  W.  Cozzens,  the  former  sales  man¬ 
ager,  who  resigned  rei-ently,  has  not  an¬ 
nounced  his  plans  for  the  future. 

Iowa  State  College  of  Agriculture 

“Newspajier  Opiwrtunity  and  Duty  in 
the  Country  F'ield,”  an  address  by  Prof. 
F.  W.  Beckman,  head  of  the  Department 
of  Agricultural  Journalism  in  the  Iowa 
State  College  of  Agriculture,  delivered  at 
the  newspaper  conference  last  month,  has 
been  issued  in  pamphlet  form  by  the  col¬ 
lege.  Copies  may  l>e  had  upon  applica¬ 
tion. 

Advocate  Scores  News  Beat 

The  Harvard  .Advocate  has  secured  a_ 
big  beat  over  otlier  college  publications 
in  securing  Colonel  Riaisi'velt  to  write  an 
article  on  preparedness.  Usually  the 
Colonel  charges  a  dollar  a  word  for  his 
stuff,  but  it  is  understood  that  the  Ad¬ 
vocate  has  secured  the  article  without 
money  and  without  price.  Gossip  across 
the  river  says  that  Quentin  and  Archie 
Roosevelt,  two  of  the  Colonel’s  sons, 
who  are  now  undergraduates  at  Harvard, 
are  responsible  for  the  article. 

New  Photographic  Section  Service 

The  Photographic  News  Syndicate, 
New  York,  has  planned  and  is  offering 
to  newspaper  publishers  something  new 
in  photographic  sections.  This  is  to  be 
a  four-page  full-size  affair,  made  up  of 
half-tones  printed  in  photo-brown  ink  on 
super-calendered  paiier,  which  it  is  an¬ 
nounced  can  be  furnished  at  a  price  well 
within  the  probable  advertising  earnings, 
to  tlic  newspaper  circulating  it,  of  the 
picture  section  itself  from  both  the  local 
and  general  advertising  (tarried.  The 
Photographic  News  Syndicate  is  a  sub¬ 
sidiary  of  the  publishing  and  printing 
house  of  F.  M.  Lupton,  Inc.,  and  Francis 
I.Awton,  Jr.,-TS  general  manager. 
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Being  a  Department  Edited  by  a  Regular  Circulation  Man  and 
Designed  to  be  Helpful  to  Circulation  Managers  Everywhere. 

By  Harvester 


ST.  LOLTS  CARRIERS  LOSE  BOYCOTT 

Federation  of  Labor  Declares  Its  Atti¬ 
tude  Toward  St.  Louis  Star  Untenable. 
The  St.  Louis  Star  recently  began  tlie 
publication  of  an  edirion  at  2:30  for 
borne  delivery,  which  is  two  and  a  half 
hours  later  than  the  other  papers  pub¬ 
lish  their  home-delivered  edition.  Trouble 
immediately  developed  among  the  car¬ 
riers  who  formerly  delivered  the  I’ost 
Dispatch,  the  Star,  and  some  other  pa¬ 
pers,  and  are  known  as  the  Union  News¬ 
paper  Carriers’  No.  5783. 

These  began  Iwycotting  the  Star  and 
appealed  to  the  local  Central  Trades  and 
Labor  Union  and  finally  to  the  American 
Federation  of  Ijibor,  to  back  them  up. 

The  appeal  to  the  latter  organi7.ation 
came  before  that  body  at  its  annual 
convention  held  in  San  Francisco  a  few 
days  ago. 

After  listening  to  arguments  on  the 
case  the  Federation  adopted  a  resolution 
disapproving  of  the  action  of  the  Carriers’ 
Union  and  ordering  that  body  to  annul 
the  boycott,  and  to  cease  opposition  to 
the  sales  of  the  Star  within  30  days  on 
jienalty  of  forfeiture  of  its  charter. 

The  resolution  stated  that  the  boycott 
is  instituted  and  conducted  “without 
justification  in  fact,  and  in  violation  of 
the  laws  governing  Federal  labor  unions.’’ 
and  that  it  also  conflicts  with  the  laws 
governing  the  St.  Louis  Central  Trades 
and  Labor  Union,  and  with  the  constitu¬ 
tion  of  the  American  Federation  of  Labor. 

Delegates  representing  the  Inter¬ 
national  Tj’pographical  I'nion.  the  Inter¬ 
national  Stereotypers’  and  Klectrotypers’ 
Union,  and  the  unions  of  photo-engravers 
and  bookbinders,  presented  the  resolution 
at  the  San  Francisco  meeting. 

Boston  Circulation  Men  on  Deck 

The  tenth  annual  show  of  the  Hotel 
and  Railroad  News  Company’s  ^Iiitual 
Relief  and  Benefit  .\88ociation,  held  Tues¬ 
day  night,  in  Jordan  Hall,  Boston,  was 
a  great  success.  .-Vinong  those  who  at¬ 
tended  were  the  following  circulation 
managers:  T.  Downey,  Boston  Clobe;  1). 
A.  Maloney,  Boston  Post;  T.  F.  Moyna- 
han,  Boston  Traveler;  S.  M.  Mac- 
Cutcheon,  Christian  Science  Monitor.  L. 
F.  Hammond,  Jr.,  Boston  Transcript; 
Max  Davidson,  Boston  Journal:  Eugene 
M.  McSweeney,  Boston  American.  A 
unique  feature  of  the  program  was  the 
use  of  photograjihs  or  front  pages  of 
the  Boston  papers,  the  photographs  of 
the  circulation  managers  lieing  placed  in 
the  center  of  their  respective  newspapers. 
The  financial  returns  of  the  show  were 
good.  Gergus  Brown,  treasurer  of  the 
Hotel  and  Railroad  News  Company  is 
a  well-known  memlier  of  the  Boston 
Press  Club. 

St.  Paul  Newsies  at  University 
Thirty  St.  Paul  (Minn.)  newsies  were 
both  guests  and  entertainers  recently  at 
the  Minnesota  School  of  .Agriculture. 
“Gee,  I  don’t  know  but  I  might  ditch 
the  news  game  and  go  in  for  the  rural 
life,”  one  of  the  St.  Paul  news  venders 
said,  after  he  had  acquired  the  funda¬ 
mental  principles  of  hog  judging  on  a 
visit  to  the  swine  barns.  Tbe  newsboys 
put  on  a  vaudeville  program  for  the  9(K) 
school  of  agriculture  students  at  the 
morning  assembly.  D.  D.  Mayne,  prin¬ 
cipal  of  the  school,  declared  the  assembly 
entertainment  was  the  feature  of  the 
day,  but  George  AVyckofT,  head  of  the 
Newsboys’  Club,  declared  the  big  dinner 
in  the  school  dining  hall  was  the  main 
attraction. 

St.  Paul  Ordinance  Controls 

A  new  city  ordnance  in  St.  Paul,  Minn., 
effective  .Tanuary  1,  bars  children  of  less 
than  ten  years  from  selling  newspapers 
or  other  articles  on  the  streets.  Offenders 
will  be  dealt  with  largely  by  the  St.  Paul 


Newsboys’  Club,  which  will  establish  a 
court  to  hear  evidence  against  law¬ 
breakers. 

Alameda  Planning  “Newsie”  Christmas 
Pretty  girls  in  Oakland,  Berkeley  and 
Alameda,  Cal.,  are  wanted  by  the  News¬ 
boys’  Association  of  Alameda  county  to 
volunteer  their  services  to  aid  in  pro¬ 
viding  the  “newsies”  of  the  east  bay 
cities  with  a  real  old-fashioned  Christmas 
dinner  and  their  families  with  the 
makings  of  a  similar  repast.  Many  of 
the  350  little  street  merchants  of  the 
county  do  not  know  what  turkey  tastes 
like.  The  association  wants  girl  volun¬ 
teers  to  sell  tickets  for  the  benefit  ball 
and  entertainment  to  be  given  in  the 
municipal  auditorium  on  December  15  in 
an  effort  to  provide  the  wherewithal  for 
making  the  newsboys’  Christmas  a  merry 
one. 

Delayed  Campaign  Begins  January  7 
A  campaign  to  raise  a  fund  for  the 
erection  of  a  Newsboys’  Home  Club  on 
the  west  side  in  New  York,  and  to  en¬ 
large  the  present  Boys’  Club,  Tenth 
street  and  avenue  A,  was  started  on 
Monday  with  the  selection  of  Charles  H. 
Sabin  as  chairman  of  the  committee  in 
charge  of  the  work.  The  Citizens’  Com¬ 
mittee,  organized  early  in  the  year,  an¬ 
nounces  that  the  campaign  to  raise  the 
funds  will  begin  January  7,  and  that  it 
will  be  continued  for  ten  days. 

“Beii’^  Shure  Made  President 
At  the  recent  meeting  of  the  Paterson 
(N.  J.)  Newsboys’  Association,  the  fol¬ 
lowing  oflicers  ,  were  elected  for  six 
months:  President,  Benjamin  Shure; 
vice-president.  J.  Ralf;  secretary,  Alex. 
Moskowitz;  treasurer,  Morris  Kessler. 
The  only  contest  in  the  election  took 
place  over  the  office  of  president,  which 
was  closely  contested  by  Shure  and 
Raff.  It  was  necessary  to  cast  three 
ballots  to  decide  the  election.  The 
“newsies”  expect  to  be  in  their  new 
(piarters  on  Main  street  l)efore  the 
Christmas  holidays. 

New  Haven  “Show  Down”  Coming 
An  audit  of  the  circulations  of  the 
newspapers  of  New  Haven,  Conn.,  is  now 
being  made  by  the  Audit  Bureau  of  Cir¬ 
culations,  and  much  interest  is  being 
manifested  in  its  outcome  by  advertisers 
and  space  buyers.  New  Haven  has  been 
one  of  the  most  bitterly  contested  news¬ 
paper  fields  in  the  East,  and  the  present 
“show  down”  is,  therefore,  of  particular 
value  to  those  who  spend  money  for 
newspaper  space.  It  is  expected  that 
the  work  of  the  A.  B.  C.  in  New  Haven 
will  be  finished  within  the  next  ten  days 
or  two  weeks. 

Peoria  (Ill.)  Star  Circulation 
A  recent  ABC  re-audit  of  the  Peoria 
(111.)  Evening  Star  shows  the  following 
average  net  paid  circulation: 


-  Dally.  Sunday. 

First  quarter . 17.748  9,762 

Second  quarter . 18,;{03  9,612 

Third  quarter . 17.786  9,389 

Fourth  quarter . 17,647  9,499 


New  Circulation  Manager  in  Texas 
Fred  AV.  Henck,  for  several  years 
known  in  the  voting  contest  business,  has 
become  manager  of  the  circulation  de¬ 
partment  of  the  Beaumont  (Tex.)  Daily 
Jotirnal.  succeeding  Kolia  B.  Kinard. 

New  Oflfieers  for  Albany 
George  O’Brien  has  been  elected  presi¬ 
dent  of  the  Newsdealers’  Protective  As¬ 
sociation  of  .Albany,  N.  Y.  Other  officers 
elected  were:  Vice-president,  E.  J.  O’Con¬ 
nor;  recording  secretary,  Edward  AA^'ein- 
Icin;  treasurer,  J.  R.  Porter;  sergeant-at- 
arms,  Hugh  Winnie. 


GINGERING  UP  THE  CARRIERS 

Spokane  Paper  to  Give  the  Twelve  Best 

Tickets  for  Local  Theatre. 

Spokane,  Wash.,  December  4. — An¬ 
other  dose  of  ginger  has  been  injected  in¬ 
to  the  carrier  contest  which  is  rapidly 
strengthening  the  already  strong  position 
of  the  Spokesman-Review  among  the 
newspaper  readers  of  Spokane.  This 
takes  the  shape  of  a  theatre  party  on 
December  8,  twelve  seats  being  reserved 
for  the  twelve  carriers  who  have  turned 
in  the  greatest  number  of  points  for  a 
given  week  in  the  contest.  A  good  deal 
of  wholesome  advice  is  worked  into  the 
announcement  of  the  new  feature.  Per¬ 
haps  the  boy  doesn’t  realize  that  he  is 
being  instructed,  but  he  is  just  the  same. 
For  example: 

“Keep  your  goods  continually  before 
the  prospective  purchasers  and  keep  toot¬ 
ing  your  own  horn  or  you  will  get  lost  in 
the  clamor  the  other  fellow  makes  toot¬ 
ing  his. 

“The  amount  of  good  derived  from  con¬ 
sistent  boosting  cannot  be  overestimated. 
Keep  everlastingly  at  it.  At  least  once 
every  two  weeks  see  every  home  that  is 
not  taking  the  Spokesman-Review.  Let 
them  know  that  you  want  their  business 
and  inside  six  months’  time  you  will  be 
agreeably  surprised  to  see  what  a  won¬ 
derful  gain  your  route  has  made. 

“Your  route  would  gain  if  you  keep 
saving  to  vourself,  ‘IT  M.AKES  NO  DIF¬ 
FERENCE  IF  I  DID  SEE  THOSE  PEO¬ 
PLE  LAST  WEEK  AND  THEY  DIDN’T 
Sl’BSCKIBE.  I  AM  GOING  BACK  THIS 
WEEK  AND  EVERY  WEEK  AFTER, 
TILL  THEY  DO.’ 

“Be  consistent,  keep  right  at  it  and  you 
will  come  out  on  top  when  the  finish 
is  called.” 

Times  Carriers  Entertained 
The  Raleigh  (N.  C.)  'Times,  of  which 
C.  J.  Steed  is  circulation  manager,  on 
November  29  gave  a  dinner  in  honor  of 
its  carrier  boys  at  Hotel  Giusch.  The 
editorial  staff  was  so  much  interested  in 
the  event  that  all  hands  from  ,Tohn  A. 
Park,  the  publisher,  down  to  Fred  A. 
Olds,  special  writer,  attended,  the  boys 
testifying  that  “the  feed  was  fine.” 

Boston’s  Mayor  Helps  Papers 
Alayor  Chirley  has  announced  a  great 
Christmas  charity  ball,  the  proceeds  of 
which  are  to  be  used  for  buying  Christ¬ 
mas  dinner  baskets  for  the  poor  and  toys 
for  children.  The  mayor  decided  to  take 
this  action  on  account  of  the  success  fol¬ 
lowing  the  'rammany  Club  charity  ball 
last  year.  He  proposes  to  give  three- 
quarters  of  the  net  proceeds  to  the  Bos¬ 
ton  American  for  its  Christmas  dinner 
basket  fund  and  one-quarter  to  the 
Boston  Post  for  its  Santa  Gaus  work. 

Boston  .American  Entertains 
Nine  hundred  newsboys  were  recently 
gue.sts  of  the  Boston  .American  at  Loew’s 
South  End  theatre.  The  newsies  paraded 
through  the  streets  to  the  theatre,  where 
they  found  a  three-hour  show  awaiting 
them.  They  filled  the  galleries,  and  be¬ 
cause  they  had  been  instructed  by  one 
of  their  number,  they  were  quiet  and  well 
behaved  throughout  the  performance. 

San  Francisco  “Newsie”  Fund  Growing 
The  permanent  hospital  fund  of  the 
San  Francisco  Newsboys’  Club  is  sev¬ 
eral  hundred  dollars  richer  as  a  result  of 
the  recent  f)enefit  show  at  the  Cort 
Theater. 

Atlanta  Georgian  “Round  Up” 
February  10  is  going  to  l)e  a  big 
“round-up  day”  for  the  agents  of  the 
.Atlanta  (Ga.)  Georgian  and  American. 
They’re  all  invited  to  Atlanta  for  a  day 
of  pleasure. 


Supremacy  in  Store  Advertising. 

In  eleven  months  of  1915  sev¬ 
enteen  of  the  leading  stores,  the 
largest  users  of  newspaper  space 
in  New  York,  placed  1,693,422 
agate  lines  of  advertising  with 
The  New  York  Times,  nearly 
half  a  million  lines  more  than 
with  any  other  New  York 
morning  newspaper. 

The  average  daily  and  Sun¬ 
day  sale  of  The  New  York 
Times  for  six  months  ending 
September  30,  1915,  was  318,- 
274  copies. 


PITTSBURG 

THE  HOME  OF  THE 

LEADER 

Yon  deal  in  certainties  when 
yon  use  space  in  the  Leader 

Write  to  W.  E.  Moffett,  Advertli- 
Ing  Manager,  Pittsburg,  or  to 
Verree  &  Conklin,  Brunswick  Build¬ 
ing,  N.  Y.,  Steger  Building,  Chi¬ 
cago,  for  any  Information  desired. 


NEWSPAPER 

prosperity  is  based  on  circulation. 

FEATURE 

elements  of  the  right  kind  make 
and  hold  circulation. 

SERVICE 

by  experts  means  material  and 
methods  that  have  been  PROVED. 

Lit  us  stud  you  sampiss  of  our  eol- 
orsd  comics,  doily  and  Sunday  pagss 
in  black  and  colors. 

Newspaper  Feature  Service 

M.  Koenisibsrs,  Manscsr 
•1  PAEX  SOW  NEW  TOBK 


REVIEW  OF 
1915 

4  and  5  col.  sizes — mats  or  cuts 
7  col.  size — mats  only 

Released  for  publication 
Sunday,  Dec.  26th 

THE  INTERNATIONAL  SYNDICATE 
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CHURCH  ADVERTISING 
GROWING  IN  VOLUME 


PHILIP  SPEED  DEAD 


HOW  THE  AD  CLUB  HELPED 


ATLAS 


Away  in  Staten  Island  Hospital.  Increases  Business  at  Neosho,  Mo. 

PhUip  Speed,  prominent  for  many  years  Enabled  to  sell  more  advertising  space 
journalism  died  of  Bright’s  disease  in  jjt  rates  increased  25  per  cent.,  in  ad- 
e  Smith  Infirmary,  Staten  Island,  New  ^  •  x,. 

irk.  Wednesday  night.  He  was  43  years  ^  per  cent,  in  the  cost 

1  of  composing  room  labor,  and  knowing 

Mr.  Speed  was  born  in  Louisville  and  that  buyers  of  space  are  getting  re¬ 
received  his  education  in  that  city.  He 

Baltimore,  December  6. — About  three  started  his  newspaper  career  on  the 
years  ago  there  was  begun  in  Baltimore  Louisville  Courier  Journal.  He  came 
an  innovation  in  the  form  of  church  ad¬ 
vertising  in  the  daily  papers.  The  News 
started  it.  Pastors  of  the  different 
churches  were  asked  to  advertise  their  re¬ 
spective  Sunday  services  and  other  meet¬ 
ings.  The  idea  took  hold.  Now  the  news¬ 
papers  are  weekly  carrying  church  adver¬ 
tising  covering  from  half  a  page  to  several 
pages  of  space.  The  religious  denomina¬ 
tions  are  classified,  and  under  each  ap¬ 
pears  the  announcements  of  all  the 
churches  of  the  respective  denominations. 

The  News  carries  seldom  less  than  two 
pages  of  such  advertising  every  Saturday, 
ranging  from  half  an  inch  to  half  a  col¬ 
umn  or  more  individual  church  announce¬ 
ments. 

For  about  two  years  each  Saturday 
there  has  been,  appearing  in  the  News  a 
half-page  advertisement  “Paid  for  by  a 
group  of  men  interested  in  making  mani¬ 
fest  the  Social  Implication  of  the  Gos- 
liel.”  The  purpose  of  these  advertise¬ 
ments  is  sociologic.  Throughout  them 
there  is  a  decided  socialistic  tendency. 

page  in  each  of  the  dailies  of  Balti¬ 
more  devoted  to  the  “movies”  has  come  to 
he  accepted  as  a  matter  of  course.  The 
moving  picture  shows  receive  the  same 
space  consideration  as  the  “legitimate 
drama.” 

The  Baltimore  News  has  l)een  featur¬ 
ing  two  other  industries  extensively.  One 
is  the  automobile  industry ;  the  other  the 
building  industry.  Entire  4-page  and 
sometimes  8-page  sections  of  the  paper 
are  devoted  to  what  is  going  on  in  these 
industries  locally.  The  lavish  amount  of 
space  devoted  in  the  news  columns  to 
these  matters  naturally  pulls  interest  and 
advertising  to  the  paper  exploiting  these 
subjects  in  an  exceptional  way. 


Three-Year  Campaign  in  Baltimore  Has 
Produced  Splendid  Net  Earning — Mo¬ 
tion  Pictures — Automobile  Industry — 
Building  Trades — All  Fruitful  Fields 
for  Creative  Work. 


PRESS  CLIPPING 
Agency 


suits,  is  the  experience  of  the  Neosho 
(Mo.)  Times  with  the  ad  club  of  Neosho, 
to  New  York  and  joined  the  staff  of  the  according  to  a  recent  statement  of  H. 

S.  .Sturgis,  editor  of  the  Times  and  presi- 

] - dent  of  the  Missouri  Press  Association. 

members  of  the  advertising  club, 
'  A;  the  merchants  of  Neosho  learned  to  write 

~  advertisements  w’hich  pulled  trade  their 

way.  Wasting  little  on  profitless  ad- 
V  vertising  and  getting  better  returns  than 

\  ever  before,  Mr.  Sturgis  says  the  mer- 

I  chants  willingly  pay  the  higher  rates 

advertising.  Less  time  is  wasted  in 
aKN '  the  composing  room,  Mr.  Sturgis  says, 

{  ill  what  the  writers  of  advertise- 

j  i  nients  want,  and  that  results  in  a  saving 

. .  j  Semi-annual  clearance  sales  formerly 

were  good  for  a  page  or  two  from  each 
JHIIIIL  big  store,  but  the  establishment  of  spe- 

-  cial  sales  days  once  a  month  by  the  ad 

I'i'iii  ii^^  obliterated  the  clearance  sale, 
with  the  result  that  more  advertising 
space  is  used  than  before.  And  business 
is  stimulated  and  enlarged  by  these 
sales,  the  merchants  getting  rid  of  goods 
which  otherwise  would  remain  on  the 
shelf  for  the  semi-annual  clearance  sale. 

The  success  of  the  Neosho  Ad  Club  is 
attributed  by  its  members  largely  to 
tlie  fact  that  it  is  affiliated  with  the 
Associated  Advertising  Clubs  of  the 
World.  Information  as  to  how  a  local 
ad  club  helps  newspapers  may  be  ob¬ 
tained  from  the  national  headquarters 
of  the  Associated  Clubs  in  Indianapolis. 


TAKL  IT  TO 


imrASitSTV 
ENGIUVERS' 
I  ON  CAftTH 


PHOR) 


Prints  from  type,  4-6-8- 10- 12-page 
papers,  length  of  page  22^”,  7  col¬ 
umns  to  page,  folds  to  half  or  quarter 
page  sise.  Speed  up  to  4,500  per  hour. 
Press  is  in  good  condition  and  was 
replaced  by  a  Scott  Three-Tiered 
Stereotype  Newspaper  Press.  Write 
for  price. 

Walter  Scott  &  Co. 

Plainfield,  N.  J. 


Philip  Speed. 


Canadian  Press  Clippings 

The  problem  of  covering  the  Canadian 
Field  la  answered  by  obtaining  the  aervlce  of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  clippings  on  all  matters  of 
interest  to  yon,  printed  In  over  95  per  cent, 
of  the  newspapers  and  publications  of  CAN¬ 
ADA. 

We  .-over  every  foot  of  Canada  and  New¬ 
foundland  at  our  head  office. 

74-76  CHURCH  ST.,  TORONTO.  CAN. 
Price  of  service,  regular  press  clipping 
rates — specisl  rstes  and  discounts  to  Trade 
and  Newspapers. 


AD  GOLFERS  AT  PINEHITRST 


Winter  Program  Contains  Many  Inter-  journalistic  achieve-  yiorning 

esting  Event-  Exodus  Already  Begun.  j,  I 

The  Pinehurst  program  of  the  lfll6  Mason  Speed,  the  daughter  of  .Judge  A.  N.  publis'.her 
Winter  Golfers’  Leagne  of  Advertising  Mason  of  the  noted  Virginia  family  of  died  on 
Interests  is  replete  with  interesting  that  name.  'There  are  two  daughters.  He  had  b 
events  which  are  sure  to  attract  all-year-  Miss  May  Mason  Speed  and  Miss  .Jane  tli®  town, 
round  golfers  to  that  North  Carolina  Ewing  Speed.  Privat 

resort.  'The  deceased  was  the  son  of  Mr.  and  jjsted  wit 

The  long  list  of  events  will  start  on  Mrs.  George  K.  Speed,  of  an  old  Kentucky  ^yent  fror 
January  10  and  end  on  .January  15,  dur-  family.  One  of  his  brothers,  Keats  Speed, 
ing  which  time  medal  rounds  for  women  is  managing  editor  of  the  New  York  havinj 
and  men,  handicap  matches  and  competi-  Press.  Two  other  brothers  are  Ewing  gj  juiJei 
tions  for  best  gross  and  best  net  in  each  Speed  and  Dr.  .1.  S.  Speed,  of  Chester-  eniis'tmen 
class  will  be  played.  Players  taking  a  field,  Va.  A  sister.  Miss  Nell  Speed,  q\,roi: 
prize  on  one  day’s  competition  will  not  author  of  children’s  stories,  is  dead.  Their  served  as 
i»e  premitted  to  take  a  prize  on  another  mother  is  living.  gram 

day’s  competition,  insuring  extreme  fair-  _  ^ 

ness  for  all  concerned.  Winners  of  the  Cahiai 

best  gross  score  competition  will  be  des-  Death  of  Cartoonist  Osborn  Saratogia 

ipnated  as  champions  of  their  classes.  ^  toga  Spri 

The  toiirnament  committee  consists  of  Richmond,  Vr.,  December  7. — News  year 
Walter  B.  Lashar,  Burridge  D.  Butler,  of  the  death  of  Harry  Osborn,  a  newspa-  ,,, 
Harry  A.  Thompson  and  William  C,  PO''  cartoonist,  was  received  today  frrtin  ' 

Freeman,  chairman.  Darlington,  Wisconsin,  where  Mr.  Osborn 

Golfers  have  already  begun  to  make  ^'ad  gone  for  the  benefit  of  his  health.  .  *  .  . 

their  exodus  from  colder  parts  and  are  Osborn  had  been  cartoonist  on  The  . 

flocking  to  the  warmth  and  genial  sun-  Richmond  Times-Dispatch.  for  more  than 
ghine.  ®  year,  coming  here  from  Baltimore.  He 


We  can  increase  your  business — 
you  want  it  increased. 


You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clippings  can  be  made  a 
business-builder  for  you. 


BURRELLE 


60-62  Warren  Street,  New  York  City 
Established  a  Quarter  of  a  Centur: 


Successful 


Men  in  every  walk  of  life  are  aU  familiar 
with 

Romeike’s  Press  Clippings 

Among  our  p« trout  are  profeaaional  and 
tHiMiiioM  mon  and  women,  public  perBonagea 
and  tbe  leading  Banka,  Truat  Companies  and 
Corporations. 

Romeike  Clippings 

are  an  Indlspenaable  adjunct  in  every  liiial- 
neea.  If  you  have  never  need  them,  write 
for  Information  and  termr  today. 

HENRT  ROKEIKE,  INC., 

106-110  Seventh  Ave.,  Mew  York  City. 
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MAJOR  O’KEEFE  TALKS 
ON  VALUE  OF  SPACE 


Ability  to  Determine  Accurately  Valua¬ 
ble  Asset  to  Ad  Man — Wessels  &  Voe- 

geli  Advertising  Theatrical  Agents  of 

Chicago  Suing  Pavlowa  and  Rabinoff 

for  Commissions  on  Publicity. 

Boston,  December  7. — The  value  of 
space  was  the  text  of  a  speech  by  P.  F. 
O’Keefe,  of  the  P.  F.  O’Keefe  Advertis¬ 
ing  Agency,  before  the  inenil)er8  of  the 
class  in  advertising  of  the  Boston  Young 
Men’s  Christian  Union  last  night. 

“Space  is  a  most  important  factor 
when  the  values  of  commodities  are  be¬ 
ing  fixed,”  he  said.  “Your  theatre  ticket, 
your  seat  in  the  electric  car  or  train  is 
sold  on  a  basis  of  space.  Space  that  a 
building  occupies  and  the  value  of  that 
space — its  location— governs  the  amount 
you  pay  for  room  space  in  the  building. 
To  occupy  an  offie  in  a  building  that  is  in 
the  heart  of  the  business  district  is  of 
much  more  value  to  you  than  one  in  a 
district  not  frequented  by  those  in  your 
line  of  business  or  buyers  purchasing 
your  goods.  Ability  to  accurately  judge 
the  value  of  space — in  other  words  the 
real  selling  power  of  advertising  media — 
and  to  draw  correct  deductions  from  in¬ 
quiries  produced  by  advertising  is  of  in¬ 
estimable  value  to  the  advertising  man.” 

A  publicity  matter  that  originated  in 
Chicago  and  that  has  been  brought  to  the 
courts  of  Suffolk  county  for  adjustment 
has  interested  advertising  men  in  this 
city  within  the  past  few  days.  It  ap¬ 
pears  that  Frederick  J.  Wessels  and 
Thomas  E.  Voegeli,  advertising  theatrical 
agents  of  Chicago,  have  brought  suit 
against  Anna  Pavlowa  and  Max  Rabinoff, 
claiming  that  on  August  24,  last,  they 
entered  into  a  contract  with  the  defend¬ 
ants  under  which  the  plaintiffs  were  to 
advertise  the  production  of  a  play  at  the 
Auditorium  in  Chicago,  and  as  compensa¬ 
tion  were  to  receive  five  per  cent,  of  the 
first  $30,000  of  gross  receipts  and  20  per 
cent,  of  the  receipts  in  excess  of  $4.5,000. 
The  plaintiffs  claim  that  the  sale  of 
tickets  yielded  $29,482.40  at  the  Audi¬ 
torium  Theatre,  Chicago,  and  tliat  they 
were  entitled  to  .$1,474.12,  which  the  de¬ 
fendants  have  refusfxi  to  pay.  Pavlowa 
and  Rabinoff  are  also  charged  with  hav¬ 
ing  sent  more  than  $40,000  out  of  the 
Commonwealth  for  the  purpose  of  de¬ 
frauding  creditors. 

Major  Dan  ^Morgan  Smith,  former 
United  States  attorney,  made  an  address 
at  the  Park  Street  Church  Sunday  in 
which  he  denounced  newspapers  as  “pup¬ 
pets  of  commercialized  vice.”  Major 
Smith  was  speaking  in  the  interests  of 
the  Anti  Saloon  I>eague  of  America. 

“The  puppets  of  commercialized  vice, 
the  newspapers  which  are  controlled  by 
their  advertisers,  and  then  men  who  vote 
license  tickets  because  of  their  pocket 
books,  are  all  prostituting  themselves 
and  if  prohibition  is  defeated  in  Boston 
it  will  be  this  sort  of  prostitution  that 
defeats  it,”  said  Major  Smith. 


Effective  Advertising  for  Milk 
Some  few  months  ago.  Get  aid  Pierce, 
advertising  manager  of  the  Minneapolis 
Tribune,  originated  a  plan  whereby^  page 
advertisements  to  the  ntimber  of  thirteen 
were  run  at  intervals  for  Marquette  ave¬ 
nue — one  of  the  leading  thoroughfares  in 
that  city.  He  has  now  put  into  operation 
another  original  plan — the  exploitation  of 
milk,  a  carefully  thought-out  and  system¬ 
atically  planned  campaign,  which  will  ex¬ 
tend  over  a  period  of  several  weeks.  The 
campaign  is  intended  to  be  an  etlucational 
one,  and  the  well-written  advertisements, 
which  are  set  in  a  style  very  closely  re¬ 
sembling  reading  matter,  have  thus  far 
proven  as  interesting  ns  the  news  features 
of  the  paper.  A  space  of  three  columns 
by  14  or  15  inches  is  used  for  each  of 
the  advertisements,  which  appear  in  the 
Saturday  evening  and  Monday  morning 
issues  of  the  Tribune — these  two  consti¬ 
tuting  one  day’s  insertion.  The  articles 
were  prepared  under  Mr.  Pierce’s  per¬ 
sonal  supervision,  and  already  the  milk 
dealers  are  well  pleased  with  the  interest 
being  manifested. 


Best  Ad  Will  Bring  $25  to  Writer 

Advertising  specialists  throughout  the 
country  may  pick  up  some  pin  money  in 
Jamaica,  Queens  County,  N.  Y.  A 
hustling  organization  known  as  the  Ja¬ 
maica  Merchants’  Association,  has  just 
offered  .$23  to  the  person  who  submits 
the  best  advertisement.  It  is  to  set 
forth  in  a  clear  and  concise  way  the 
reasons  why  persons  who  live  in  Ja¬ 
maica  and  the  outlying  territory  should 
patronize  the  stores  of  Jamaica  and 
make  it  the  trading  center  of  the  sec¬ 
tion.  A  committee  of  three  has  been 
apjK>inted  to  pass  upon  all  suggestions 
submitted.  There  will  be  no  appeal 
from  its  decision.  Applications  must  be 
sent  before  January  15,  1916.  What  is 
wanted,  according  to  a  notice  from  the 
Jamaica  merchants,  representing  about 
100  of  the  leading  business  factors  of 
this  section  of  New  York  City,  is  a  slo¬ 
gan  and  reasons  for  keeping  trade  at 
home. 


Trade-Aid  in  Jacksonville 

The  Florida  Times-Union,  of  Jackson¬ 
ville,  has  just  issued  the  first  edition 
of  a  publication  calk'd  “The  Florida 
Times-Union  Trade-Aid,”  which  is  pub¬ 
lished  in  the  interest  of  advertisers  us¬ 
ing  the  paper.  Copies  are  being  mailed 
to  each  advertiser  represented  and  to 
the  agencies  placing  the  advertising;  also 
to  each  important  advertising  agency  in 
the  United  States;  to  about  2,000  gen¬ 
eral  adv.ertisers  and  to  every  wholesale 
and  retail  grocer  and  druggist  in  Jack¬ 
sonville  and  the  state  of  Florida,  about 
7,000  in  all.  It  is  planned  to  continue 
tins  publication  each  month. 

WAR  OF  THE  WAR  MOVIES 

(Continued  from  page  723.) 
for  an  idea  into  a  man’s  brain  to  keep 
it  worn.  lie  mentioned  that  when 
Beecham’s  Pills  stopped  advertising, 
with  the  intention  of  coasting  on  their 
reputation,  it  was  necessary  for  the 
manufacturers  to  spend  many  times 
what  thej’  would  have  spent  to  win  back 
their  lost  ground. 

Another  point  that  Mr.  Brisbane  made 
was  the  need  of  treating  something  that 
you  think  everybody  knows  about  as 
though  nobody  had  ever  heard  of  it. 
“You  would  be  surprised  to  know  how 
many  ad  writers  shoot  over  the  heads 
of  their  readers  because  they  take  it 
for  granted  that  their  readers  know, 
when  they  don’t.  You  can’t  afford  to 
take  anything  for  granted.  Be  like  the 
man  who  visited  a  friend  that  had  a  big 
English  bulldog.  As  he  opened  the  door 
the  dog  began  to  bark  viciously.  ‘Don’t 
mind  him,’  his  friend  said,  ‘you  know 
barking  dogs  never  bite.’  ‘Yes,  I  know 
it,’  replied  the  visitor,  ‘but  does  the 
dog?”’  Mr.  Brisbane  said  that  one  of 
the  most  successful  ads  he  ever  wrote 
was  simply  a  result  of  talking  of  “in¬ 
terest”  as  “making  other  people  work  for 
you.” 

The  Hearst  editor  also  paid  his  re¬ 
spects  in  passing  to  the  business  man 
who  was  so  absorbed  in  his  own  work 
that  he  had  no  time  to  listen  to  the  ex- 
■|)eriences  of  others.  “A  great  many 
business  men  remind  me  of  that  story 
alsjiit  Napoleon,”  declared  Mr.  Brisbane. 
“When  he  was  standing  on  the  banka  of 
the  English  channel  waiting  for  a  favor¬ 
able  wind,  he  was  told  that  there  was  an 
American  who  wanted  to  see  him.  ‘Tell 
the  American  I  will  give  him  one  min¬ 
ute,’  ”  he  said  to  his  aide.  The  .\merican 
was  shown  in,  talked  for  a  minute,  but 
Napoleon  was  too  busy  to  listen.  Y'et  it 
he  had  listened  he  would  have  been  told 
of  a  way  that  would  transport  his  army 
to  England  regardless  of  which  way  the 
wind  blew,  for  the  American  was  Robert 
Fulton,  who  built  the  first  steamboat. 


New  BuiklinK  for  Iowa  Daily 

Undaunted  by  the  fire  which  recently 
did  serious  damage  to  the  plant  of  the 
Iowa  City  (la.)  Republican,  David  Brant 
&  Sons  are  going  ahead  with  the  erec¬ 
tion  of  a  new  home  for  the  paper,  which 
will  be  one-story,  26  by  80  feet,  of  tile 
blocks. 


SITUATIONS  WANTED 


AdvertUementt  under  thit  clattifioation  ten 
cents  per  line  each  iniertion.  Count  $t» 
words  to  the  line. 


Circulation  Manager 
Over  Ten  Years 

WitU  most  successful  newspaper  In  one  of  tbe 
largest  cities.  Morning,  evening  and  Sunday 
editions.  Know  every  angle  of  circulation  pro¬ 
motion.  Hare  always  planned  and  operated 
own  contests.  Daily  circulation  doubled.  Sunday 
trebled  during  that  period.  Familiar  with  opera¬ 
tion  of  meelianleal  and  mailing  departments. 
Desire  to  connect  as 

Business  Manager 

or  assistant  to 

Publisher  or  Business  Mn’g’r 

Open  to  circulation  ofTer.  Betterment  only  rea¬ 
son  for  desire  to  change.  No  bad  habits. 
Member  1.  C.  M.  A.  Employers*  reference.  Ad¬ 
dress  C.  U.  M..  care  Editor  and  Publisher. 


Rotary  Pressmau-Stereotyper  on  Goss  or  Hoe 
presses,  thoroughly  practical  In  'joth  branches, 
strictly  temperate,  ext>erienced,  A-1  reference, 
guarantee  entire  satisfaction,  want  to  connect 
with  a  reliable  publishing  concern  that  will  ap¬ 
preciate  efficiency  in  every  particular,  whose 
business  Is  in  such  shaiie  to  enable  a  conipetimt 
Pressiuan-Stereotyiier  to  command  $30.00  per 
week.  Two  weeks’  notice.  Particulars  in  first 
letter.  Address  Rotary  Pressman-Stercotyper, 
c/o  Editor  and  Publisher  Co.,  New  York  City. 


Circulation  Manager 

Thoroughly  competent  to  handle  the  largest 
circulation  or  build  up  a  trailer;  would  like  to 
connect  as  circulation  manager  in  city  of  300,000 
or  over,  or  as  business  manager,  or  assistant  in 
smaller  city.  Now  employed  by  one  of  the  most 
successful  daily  and  Sunday  papers  in  the  coun¬ 
try,  the  leader  in  its  field.  Experienced  on  both 
morning  and  evening.  Understand  large  city 
methods  of  handling  street  and  stand  sales  and 
home  delivery.  Know  best  methods  of  getting 
and  holding  R.  F.  I),  business.  Over  2,000 
country  agents  have  been  featured  In  present  lo¬ 
cation.  Familiar  with  magazine  circulation  pro¬ 
motion  methods.  Not  a  rover,  want  something 
Iiennanent.  Best  of  references.  Address  R.  E.  X., 
care  t^itor  and  Publisher. 


Here  is  a  Circulation  Man  with  eight  years’ 
magazine  experience,  both  sales  and  subscrip¬ 
tions,  who  knows  the  magazine  promotion  game 
from  A  to  Z.  Capable  of  taking  full  charge  of 
Ulrculatlon  Department,  and  Instructing  Can¬ 
vassers  and  Solicitors  How  to  get  tbe  business 
and  hold  it.  Has  a  record  he  is  proud  of.  He 
wants  to  hear  from  a  live  Magazine  Publisher, 
who  is  w’illing  to  pay  for  his  ex|)erlenco  and 
proiiiotivo  ideas,  and  get  the  Imsliiess.  Write 
him.  care  Kir»83,  Editor  and  Publisher. 


.4n  exiierieiiced  Magazine  Circutntlon  Promoter, 
with  heailipiarters  in  Chicago,  wishes  to  connect 
witli  Magazine  Publisher  as  Circulation  Pro¬ 
moter  in  this  seeti  >n.  Beat  of  references.  Ad¬ 
dress  E15H4,  care  of  The  Editor  and  Publisher. 


Situation  WantiMl  by  Circulation  Manager 
with  several  years*  experience,  with’  up-to-date 
methods;  can  furnish  tK»8t  of  reference.  Address 
J.  M.  Morris,  948  loth  St.,  Des  Moines,  Iowa. 


Newspaper  woman  of  ability  and  ex|>erience 
wants  iMisItion.  B  care  of  Editor  and  Pub¬ 

lisher. 


MISCELLANEOUS 


Advertisements  under  this  classiflration,  ten 
cents  per  line  each  insertion.  Count  six 
words  to  the  line. 


\VF  WANT  SW’OND  HAND  MNOTVl’K 
MACHINES. 

We  know  a  niimher  of  concerns  In  tlie  market 
for  the  al)ove  machines.  We  prefer  to  deal  with 
oflioes  at  present  over-equippeii.  Furnish  full 
partlcnlars.  No  dealers.  Newman  &  Conipan.v, 
;10  Vanderveer  .\ve.,  Wmslhaven,  New  York. 


FOR  SALE 


Advertisements  under  this  classification  fif¬ 
teen  cents  per  line,  each  insertton.  Count 
six  words  to  the  line. 


A  plan  telling  in  detail.  “HOW  TO  GET  A 
SATISFACTORY  ‘SITUATION’,”  mailed  poat- 
pald  for  $1.00.  Some  ea.v  It's  worth  a  hundred. 
Your  copy  la  ready,  HAREIS-DIBBLB  CuU- 
PANY,  171  Uadlaon  Avenue,  New  York. 


$25,000  Cash 

available  as  first  payment  on  at¬ 
tractive  eastern,  northern  or  west¬ 
ern  daily  newspaper  property. 
Might  use  more  cash  if  proposition 
sufficiently  attractive.  Proposi¬ 
tion  M.  Z. 

CHAS.  M.  PALMER 

Newspaper  Properties 

225  Fifth  Ave.,  New  York  City 

"SOUTHERN 

WEEKLY 

Leading  paper  in  most  desirable 
County  Seat  town  of  5, (XX)  popula¬ 
tion.  Good  business  possibilities 
and  efficient  plant  including  No.  8 
Linotype.  Price  $8,500;  one-half 
cash,  balance  arranged. 

HARWELL,  CANNON 
&  McCarthy, 

Brokers  in  Xetespaper  A  Magazine 
Properties, 

_ Times  Bldg.,  New  York _ 

The  Owner  Died 

Last  year’s  receipts,  $11,710;  ex¬ 
penses,  $8,382 ;  appraised  value  of 
equipment,  $11,102.10.  Condi¬ 
tions  for  increase  couldn’t  be  bet¬ 
ter.  Oldest  weekly  in  growing 
central  west  town  of  10,000.  Field 
ready  for  daily  edition.  Offered 
for  ^,500  to  settle  estate.  Propo¬ 
sition  423x. 


PUBLISHER’S  NOTICE 


The  Editor  and  Publiiher  and  the  Joumaliit 
luaiiitaine  an  efficient  corps  of  paid  corre¬ 
spondents  at  the  followins  Important  trade  cen¬ 
ters:  Boston,  Philadelphia,  Toronto,  Cleveland, 
Chicago,  Atlanta,  New  Orleans,  Dallas,  Indian¬ 
apolis,  Washington,  Baltimore,  and  San  Fran¬ 
cisco.  Other  correspondents  will  be  added  from 
time  to  time.  Advertisers  and  newspaper  men 
will  And  a  ready  market  for  stories  of  adver¬ 
tising  achievements,  news  beats,  etc.,  by  ad¬ 
dressing  the  main  office,  1117  World  Building, 
New  York  City. 

Branch  offices  are  located  as  follows:  Chicago, 
332  S.  Michigan  Ave.,  Ryan  &  Inman,  mgrs., 
'phone  Harrison  2161;  San  Francisco,  742  Mar¬ 
ket  St.,  R.  J.  Bidwell,  manager,  'phone  Kearney 
2121 

Tiie  Editor  and  Publisher  page  contains  672 
agate  lines,  168  on  four.  Columns  are  13  picas 
wide  and  twelve  inches  deep. 

Advertising  Rate  is  25c.  an  agate  line,  $100 
a  page,  $75  a  half  page  and  $42  a  quarter  page. 
Position  extra.  Time,  space  and  cash  dlscounta 
are  allowed  on  contracts. 

Small  advertisements  under  proper  classi&ca- 
tinn  will  be  charged  as  follows:  For  Sale  and 
Help  Wanted,  fifteen  cents  a  line;  Business  Op¬ 
portunity  and  Mlscellaneons,  twenty-five  cents  a 
line,  and  Situations  Wanted,  ten  cents  a  line, 
count  six  words  to  the  line. 

Readers  are  urged  to  have  tbe  paper  mailed  to 
tbe  home  address.  This  will  Insure  prompt  de¬ 
livery. 

Tbe  Editor  and  Publisher  sells  regularly  at 
10c.  a  copy,  $2.00  per  year  In  the  United  States 
and  Colonial  Possessions,  $2.50  In  Canada  and 
$3.00  foreign,  and  Is  on  sale  each  week  at  the 
following  news. stands: 

New  York— World  Building,  Tribune  Building. 
Park  Row  Building,  140  Nassau  street.  Man¬ 
ning's  (opposite  the  World  Building),  33  Park 
Row;  The  Woolworth  Building,  Times  Building, 
Forty-second  Street  and  Broadway,  at  basement 
entrance  to  Subway;  Brentano’a  Book  Store, 
Twenty-sixth  Street  and  Fifth  Avenue  and 
Mack's,  opposite  Macy’s  on  Thirty-fourth  Street. 

Philadelphia— L.  G.  Ran,  7th  and  Chestnut 
Streets. 

Boston — Parker  House  News  Stand. 

Pittsburgh — Davis  Book  Shop,  416  Wood 
Street. 

Washington,  D.  C. — Bert  B.  Trenis,  511  Four¬ 
teenth  Street,  N.  W. 

Chicago — Post  Office  News  Co.,  Monroe  Street. 

Cleveland — Sebmeder’s  News  Store,  Superior 
Street,  opposite  Poet  Office;  Solomon  Newe  Co., 
Ill  Walnut  Street. 

Detroit — Solomon  News  Co.,  66  Lamed  St.,  W. 

San  Francisco— R.  J.  BldwoH  Co.,  742  Market. 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


Breaks  Evening  Advertising  Record 

William  R.  Hearst’s  New  York  Eve¬ 
ning  Journal  broke  all  metropolitan  eve¬ 
ning  newspaper  records  on  Friday  by 
printing  220  columns  of  clean  advertising 
in  a  regular  issue,  every  line  of  which, 
according  to  Publisher  James  C.  Dayton, 
was  paid  for  at  the  card  rate.  The  run 
was  over  750,000  thirty-eight  page 
papers.  In  the  Thursday  Journal  the 
Aeolian  Company  had  two  pages  side  by 
side  advertising  the  new  $1,500  Aeolian 
Vocation. 


Advertising  Agents 


COLLIN  ARMSTRONG,  INC,, 
Advertising  &  Sales  Service, 
115  Broadway,  New  York. 


FRANK,  ALBERT  &  CO, 

26-28  Beaver  St.,  New  York. 
Tel.  Broad  3831. 


HOWLAND.  H.  S.,  ADV.  AGENCY. 
INC., 

20  Broad  St.,  New  York. 

Tel.  Rector  2573. 


LEVEY.  H.  H, 

Marbridge  Bldg,  New  York. 
Tel.  Greeley  1677-78. 


Publishers’  Representatives 


M.  L.  KATZ, 

Peoples  Gas  Building,  Chicago,  Ill. 


CONE.  LORENZEN  &  WOOD¬ 
MAN. 

Brunswick  Bldg,  N.  Y.;  Advtg.  Bldg, 
Chic.;  Gumbel  Bldg.,  Kansas  City. 


DE  CLERQUE,  HENRY, 

Chicago  Office,  5  S.  Wabash  Ave. 
New  York  Office,  1  W.  34th  St. 


GLASS,  JOHN, 

1156-1164  Peoples  Gas  Bldg,  Chicago. 


O’FLAHERTY’S  N.  Y.  SUBURB. 
LIST, 

22  North  William  St.,  New  York. 
Tel.  Beekman  3636. 


PAYNE,  G.  LOGAN,  CO, 

747-748  Marquette  Bldg,  Chicago, 
IlL;  200  Fifth  Ave,  New  York, 
N.  Y.;  8  Winter  St,  Boston,  Mass.; 
Krcsge  Bldg,  Detroit,  Mich. 


R.J.BIDWEUCO. 

Pacific  Coast  Representative  of 

LOS  ANGELES  TIMES 
PORTLAND  OREGONIAN 
SEATTLE  POST-lNTELLlGENCER 
SPOKANE  SPOKESMAN-REVIEW 
THE  EDITOR  AND  PUBLISHER 
PORTLAND  TELEGRAM 
CHICAGO  TRIBUNE 
ST.  LOUIS  GLOBE-DEMOCRAT 
KANSAS  CITY  STAR 
OMAHA  BEE 
DENVER  NEWS 

SALT  LAKE  HERALD  REPUBLICAN 
NEW  YORK  TIMES 

742  Market  Street 

SAN  FRANCISCO 


RESULTS  OF  BOSTON  SURVEY 


They  Show  That  Business  Has  Improved 
and  Collections  Are  Good. 

Boston,  December  8. — That  business  in 
this  city  is  in  a  good  healthy  condi¬ 
tion  is  poinGnl  out  by  a  report  that  has 
just  been  made  by  a  committee  of  the 
Pilgrim  Publicity  Association  for  the  ed¬ 
ucational  research  committee  of  the  As¬ 
sociated  Advertising  Clubs  of  the  World. 
This  is  the  second  investigation  that  has 
been  made  and  covers  the  period  of  time 
between  December  1,  1914,  and  December 
1,  1915. 

F.  B.  Jordan  was  the  Pilgrim  in  charge 
of  the  committee  of  ten.  The  business 
of  three  leading  department  stores  was 
investigated,  as  well  as  a  number  of 
jewelry,  clothing,  hardware,  grocery  and 
drug  stores.  An  investigation  was  also 
made  of  the  attitude  of  the  consumer  and 
the  business  attitude  of  the  retailer  as 
affected  by  the  consumer  demand. 

It  was  found  that  there  has  been  a 
good  gain  in  business  over  last  year  and  a 
substantial  increase  in  stocks  carried. 
The  increase  in  advertising  has  been 
slight  and  collections  have  been  good. 


WEDDING  BELLS 
Harry  Williams,  advertising  manager 
for  a  Hutchinson  (Kansas)  evening  pa¬ 
per,  and  Miss  Kuth  Pepperday,  of  I.«'i- 
trolM*,  l‘enn.,  were  married  on  Decemlwr 
3  at  the  home  of  Lieut. -Governor  and 
Mrs.  W.  Y.  Morgan,  in  Hutchinson. 

CHANGE  IN  INTEREST 
Euwakp.sville,  hi. — 'Plie  Edwards- 

ville  (Ill.)  Intelligencer  has  been  sold 
by  Charles  Bo«*schenstein,  editor  and 
owner  of  the  pai)er  for  thirty-five  years, 
to  Charles  H.  Spiinan.  its  managing  edi¬ 
tor,  and  Gilbert  S.  Giese,  a  young  busi¬ 
ness  man. 


NEW  1NCORPOR.4TIONS 

1{(KTIE.STER,  X.  Y. — The  Craftsman 
Advertising  Service,  capital,  $10,(KK>;  in¬ 
corporators,  G.  B.  Charles  and  Harriet 
.Mr.  Miller. 

X'ew  York  City. — Serbian  Daily  Her¬ 
ald  Publishing  Corporation,  publishers, 
printers,  stationers,  booksellers.  $19,099; 
Gabriel  Komneuitch.  G.  M.  Erkich,  W. 
B.  Zampiere,  incorporators. 

.Montoomery,  Ala. — The  Selden-Byrne 
•Advertising  Agency  has  been  incorporated 
with  a  capital  of  $.").<KK),  all  |)aid  in.  The 
incorporators  are:  F.  A.  Selden,  W.  H. 
Byrne  and  M.  M.  Selden.  The  juirpose 
is  to  do  a  general  advertising  business. 

Shelbyvh.le,  Ind. — Democrat  Pub¬ 
lishing  Company,  capital,  $1.5,(KKI ;  i)ub- 
lishing;  dire<‘tors,  John  1).  DePrez,  tJor- 
don  Thurston,  I).  W.  .\very. 

Briwjeport,  Conn. — The  Phelan  Ad- 
Sales  Service  has  incorporated  for  the 
purpose  of  buying  and  selling  advertis¬ 
ing,  etc.  Capital  stock.  $19,000.  The 
incorporators  are  John  E.  Phelan.  Ada 
I).  Phelan  and  Carrie  A.  Phelan,  of 
Stratford. 

Albany,  N.  Y. — Catholic  Red  Book, 
incorporated  with  a  $20,900  capital  for 
the  purpose  of  doing  a  printing,  publish¬ 
ing  and  general  advertising  business. 
The  directors  and  shareholders  are  .lohn 
.1.  McManus  and  Frank  H.  Wheeler,  of 
Albany,  and  .lames  .1.  Hanley,  of  Syracuse. 

Kearney,  X'eb. — The  Willard  F.  Bailey 
Company  is  the  name  of  a  new  corpora¬ 
tion  formed  in  this  city  as  a  result  of 
uniting  the  plants  of  the  Daily  Times 
Publishing  Company  and  that  of  the  Wil¬ 
lard  F.  Bailey  Comiiany.  The  former 
publishes  the  Kearney  Morning  Times 
which  is  edited  by  Frank  W.  Brown, 
who  is  one  of  the  incorporators  of  the 
new  company,  and  who  will  continue  as 
the  editor  of  the  paper.  W.  F.  Bailey, 
the  other  incorporator,  is  a  former  mem¬ 
ber  of  the  state  legislature  from  Buf¬ 
falo  county,  and  for  a  number  of  years 
was  secretary  of  the  X’ebraska  State  As¬ 
sociation  of  Commercial  Clubs. 


SUSPENSION  8 

Taunton,  Mass. — The  Taunton  Iler- 
ald-News  suspended  publication  this 
week.  This  leaves  the  Gazette  the  only 
daily  paper  in  this  city. 


PURELY  PERSONAL 

(Continued  from  page  741.) 

CHICAGO  PERSONALS 

Guy  F.  Lee  has  left  the  Herald  and 
gone  back  to  his  old  job — bull-pup  editor 
of  the  Tribune.  He  relieves  Horace  Zol- 
lars,  who  goes  West  for  his  health.  . 

Joe  Swerling  is  covering  night  police 
for  the  Herald  in  .place  of  Charles  Wash- 
burne,  who  goe.s  on  general  assignments. 

Robert  W.  Burkhardt  has  left  the 
Journal  copy  desk  and  gone  East. 

George  M.  Cook,  Indianapolis  corre¬ 
spondent  of  The  Associated  Press,  was 
in  Chicago  last  week. 

William  D.  Boyce,  president  of  W.  D. 
Boyce  &  Co.,  last  week  addressed  the 
Chamber  of  Commerce,  in  Detroit. 

Koliert  M.  Lee,  Ben  Kendall  and  John 
-41cock,  of  the  Tribune,  have  been  off 
watch  on  account  of  sickness. 

Paul  Williams  is  rewriting  on  the 
Herald. 

Koliert  Rohde,  formerly  of  the  Tribune, 
has  joined  the  rewrite  battery  of  the 
New  York  Tribune. 

Five  newspaper  men  accompanied  the 
oflicers  of  the  First  Cavalry,  I.  N.  G., 
on  their  recent  ninety-mile  test  ride. 
They  are  Gilman  Parker,  of  the  Herald; 
Otto  McFeely,  Daily  News;  Kent  Hun¬ 
ter,  Examiner;  George  Brown,  American; 
ami  Boyden  R.  Sparks,  of  The  Associated 
Press. 

Walter  C.  Whiffen,  formerly  of  the 
Chicago  office  of  The  Associated  Press, 
lias  Ijeen  wounded  in  Poland.  Mr.  Whif¬ 
fen  has  been  A.  P.  repre.sentative  with 
the  Russian  army  for  seven  months.  He 
was  struck  in  the  hip  with  an  explosive 
shell,  which,  fortunately,  did  not  inflict 
a  <langerou^  wound.  Mrs.  Whiffen  is  in 
Petrograd. 

Donald  Egljert,  who  quit  the  Tribune 
copy  desk  last  spring  to  embark  upon  a 
merchandising  enterprise  in  distant 
Honolulu,  has  returned  to  Chicago. 

Dr.  J.  Berg  Esenwein  address«*d  the 
Chicago  Press  Writers’  Club  on  “The 
Dramatic  Element  in  Plot  CJonstruction’’ 
on  Tuesday  at  the  CSty  Club. 


MORE  BOSTON  PERSONALS 

Roy  .4tkinson,  of  ^  the  Boston  Post, 
made  a  hasty  tri])  to  his  home  town  of 
Farmington,  Me.,  last  week.  While  tliere 
he  got  his  name  in  the  local  papers  and 
had  tlie  satisfaction  of  knowing  that 
many  of  the  horny'  handed  agriculturists 
referred  to  him  as  “that  writer  feller 
from  Boston.” 

Harry  Itrown.  l(X“al  <“ditor  of  the 
Franklin  .iournal,  a  live,  up-to-the-mo- 
ment  bi-weekly  printed  in  Farmington, 
Me.,  lias  lieen  hunting  in  the  Dead  River 
region  of  Maine.  Harr^  returned  with¬ 
out  a  deer  but  with  a  good  coat  of  tan. 

Sam  Garrick’s  advent  as  a  sporting 
writer  on  the  .Iournal  staff  was  hailed 
hy  large  display  of  goo<l  sized  type  an¬ 
nouncing  that  the  genial  Samuel  had 
crossed  the  street  from  the  Post  to  the 
.Journal. 

TEXAS  PERSCiNALS 

Jack  H.  Estes,  for  the  last  three  years 
editor  of  the  Texas  &  Pacific  Magazine 
and  in  charge  of  publicity  for  the  Texas 
&  Pacific  Railroad,  has  accepted  the  po¬ 
sition  of  railroad  editor  of  the  Dallas 
-Morning  News.  Mr.  Estes  formerly  was 
with  the  News,  having  worked  at  Gal¬ 
veston  and  Dallas,  and  prior  to  that  had 
lieen  employed  by  newspapers  in  Texar¬ 
kana  and  Beaumont. 

Richard  Haughton,  formerly  of  Dallas, 
but  recently  of  Chicago,  where  he  was 
business  manager  of  one  of  the  leading 
farm  publications  of  that  section,  has 
been  elected  secretary  of  the  Dallas 
Chamber  of  Commerce  and  Manufactur¬ 
ers’  Association,  suweeding  J.  R.  Bab¬ 
cock,  who  has  lieen  promoted  to  be  as¬ 
sistant  to  the  president  of  the  organi¬ 
zation.  Mr.  Haughton  is  an  experienced 
advertising  man,  and  while  in  Dallas 
served  as  president  of  the  Dallas  Ad 
I>eague. 

John  R.  Lunsford,  veteran  Texas  news¬ 
paper  man,  who  has  lieen  secretary  of 
the  “Buy-It-Made-in-Texas”  Association 


for  several  months,  has  resigned  his  po¬ 
sition. 

Tom  Finty,  Jr.,  editor  of  The  Dallas 
Evening  Journal,  is  in  New  Orleans  to 
report  the  cotton  conference  of  the 
Southern  States  Bankers  who  met  there 
at  the  call  of  Joe  Hirsch,  of  Corpus 
Christi,  to  consider  ways  and  means  of 
assisting  the  farmers  in  marketing  their 
cotton.  Mr.  Finty  has  given  consider¬ 
able  study  to  the  problem  of  marketing 
cotton  in  the  South  and  will  appear  on 
the  program  at  New  Orleans. 

George  Wythe,  of  Weatherford,  Tex., 
a  graduate  student  of  the  University  of 
Texas,  former  editor  of  the  Daily  Texan, 
the  University  of  Texas  student  news¬ 
paper,  sailed  from  New  York  on  Henry 
Ford’s  peace  ship. 

CANADIAN  PERSONALS 

Jack  G.  Doherty,  for  the  past  two 
years  on  the  staff  of  the  London  (Ont.) 
Free  Press,  has  1*een  granted  a  lieuten¬ 
ant’s  commission  in  the  142nd  Battalion, 
now  being  recruited  in  London.  He  was 
formerly  on  the  St.  Thomas  Times. 

Robert  Dellarte,  also  of  the  London 
Free  Press  staff,  has  joined  the  same 
battalion  as  a  lieutenant  supernumerary. 
Both  Lieutenant  Dellarte  and  Lieut<*n- 
ant  Doherty  were  presented  by  W.  J. 
Blackburn,  general  manager  of  the  Free 
Press,  with  handsome  wrist  watches  be¬ 
fore  they  took  their  leaves  of  the  office. 

Max  B.  Codj',  who  has  for  some  time 
acted  as  representative  of  the  Canadian 
Associated  Press  in  London,  and  who 
was  formerly  Western  Ontario  editor  of 
the  Fress  Press,  has  joined  the  machine 
gun  section  of  the  142nd. 

John  Bell,  former  city  editor  of  the 
London  Advertiser,  made  the  fourth  lo¬ 
cal  newspaper  man  to  enlist  in  one  day. 
He  was  acci-pted  in  the  mechanical  trans¬ 
port  service. 

H.  Bruce  Borham,  of  the  sporting  de¬ 
partment  of  the  Winnipeg  Telegram,  has 
secured  a  commission  with  the  94th  Bat¬ 
talion  in  training  at  Fort  WTlliam.  Be¬ 
fore  joining  the  M’innipeg  Telegram  Mr. 
Borham  was  sporting  editor  of  the  Cal¬ 
gary  Herald,  and  liefore  that  of  the  Fort 
William  Times-.Iournal. 

James  D.  Clarke,  manager  of  the  Galt 
Reporter,  and  prior  to  that  on  the  staff 
of  the  Peterboro  Examiner,  has  been 
given  the  command  of  the  111th  Battal¬ 
ion,  being  raised  in  South  Waterloo.  He 
has  had  a  good  deal  of  experience  in  the 
Canadian  militia  and  holds  tlic  rank  of 
lieutenant-colonel. 

John  Logan,  city  editor,  and  W.  T. 
(Billy)  Willison,  son  of  Sir  .lohn  Willi- 
son,  reporter  of  the  Toronto  News,  have 
enlisted  for  active  service.  They  have 
been  given  commissions  as  lieutenants 
in  two  of  the  new  battalions  being 
raised  in  Toronto. 

George  Martin  has  resigned  from  the 
staff  of  the  Stratford  (Ont.)  Herald,  to 
join  the  118th  Battalion  in  training  at 
Berlin,  Ont.  He  holds  the  rank  of  ser¬ 
geant.  The  vacancy  on  the  staff  of  the 
Herald  has  been  filled  by  I.«onard  La- 
velle. 

Fraser  S.  Keith,  who  has  been  for 
some  months  on  the  staff  of  the  Montreal 
office  of  the  Maclean  Publishing  Com¬ 
pany,  has  lieen  appointed  editor  and  man¬ 
ager  of  Construction,  the  architectural 
magazine  published  by  the  Gagnier  Pub¬ 
lishing  Company,  Toronto. 

Frank  Avery,  of  the  Winnipeg  Free 
Press,  was  sent  by  his  paper  to  Fort 
William  last  week  to  cover  the  story  in 
I'onnection  with  the  Canadian  Govern¬ 
ment’s  commandeering  of  a  large  quan¬ 
tity  of  wheat. 

Douglas  Kelley,  of  the  reportorial 
staff  of  the  Toronto  Mail  and  Empire, 
is  in  Wellesley  Hospital  undergoing  a 
minor  operation. 

Coming  Sphinx  Club  Dinner 

.ludKe  Edward  Swann,  District  Attor¬ 
ney-elect  of  New  York  County,  will  talk 
on  “The  Practical  Way  to  Eliminate  the 
Dishonest  Advertiser” ;  District  Attorney 
Cropsey  will  talk  on  “The  Law  and  Ad¬ 
vertising  and  Alfred  E.  Smith,  Sheriff- 
elect  of  New  York  County,  will  talk  on 
“Big  Fish  That  Get  Away,”  at  the  next 
Sphinx  Club  dinner.  New  York,  on  De¬ 
cember  14. 
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TIPS  TO  THE  AD  MANAGER 

Amsterdam  Adv.  Agency,  New  York 
City,  is  placing  15  1.  10  t.  orders  with  a 
few  selected  newspapers  for  the  Despland 
Hotel,  Daytona,  Fla. 

F'.  Wallis  Armstrong  Company,  I’liila- 
delphia,  is  placing  orders  with  large  city 
newspapers  for  Antonio  Roig  &  Langs- 
dorf,  "Girard  Cigar,”  Philadelphia. 

James  Beggs  &  Co.,  New  York  City, 
are  asking  newspapers  for  rates  gen¬ 
erally  for  advertising  their  steam  en¬ 
gines. 


Cheltenham  Advertising  Agency,  New 
York  City,  is  making  up  a  list  of  large 
city  newspapers  in  order  to  start  adver¬ 
tising  in  the  early  spring  for  Mennens 
Chemical  Company,  "Mennens”  Soaps  and 
Powder,  Newark,  N.  J.,  and  also  for  the 
Pyrene  Manufacturing  Company,  "Py¬ 
rene  Fire  Extinguisher,”  New  York  City. 


D’Arcy  Advertising  Company,  St. 
Ixtuis,  is  placing  orders  with  large  city 
newspapers  for  the  Missouri  Pacific  Rail¬ 
way  Company,  “Iron  Mountain  Route,” 
St.  Ix)uiB  and  New  York  City. 


Federal  Advertising  Agency,  New  York 
City,  will  shortly  place  orders  with  some 
Southern  newspapers,  and  then  grad¬ 
ually  extend  to  other  sections,  for  Gar¬ 
rett  &  Co.,  “Virginia  Dare  Wine,”  Nor¬ 
folk,  Va. 

Richard  A.  Foley  Advertising  Agency, 
Philadelphia,  is  extending  the  advertis¬ 
ing  to  Connecticut  newspapers  for  Lig¬ 
gett  &  Myers  Tobacco  Company,  “Vel¬ 
vet”  Smokarols,  St.  IvOiiis. 


Albert  P.  Hill  Company,  Pittsburgh,  is 
placing  orders  with  some  Pennsylvania 
newspapers  for  the  West  Overton  Dis¬ 
tilling  Company,  West  Overton,  Pa. 


E.  M.  tioopes,  Wilmington,  Del.,  is 
making  some  contracts  with  newspapers 
in  selected  sections  for  Mme.  Josephine 
Ije  Fevre  Company,  Toilet  Preparations, 
Philadelphia. 

E.  T.  Howard  Company.  New  York 
City,  is  making  new  contracts  wit'K  news¬ 
papers  where  they  have  expired,  and 
placing  special  holiday  copy  for  L.  E. 
Waterman  &  Co.,  “Waterman’s  Ideal 
Fountain  Pens,”  New  York  City. 

Humphrey’s  Homeopathic  Medicine 
Company,  “Humphrey’s  77,”  New  York 
City,  is  placing  new  copy  on  contracts. 


Mahin  Advertising  Company,  Chicago, 
Ill.,  is  making  1,000  1.  contracts  with 
some  large  city  Sunday  newspapers  for 
the  Automobile  Carburetor  Company, 
Chicago. 

Matos-Menz  Advertising  Company. 
Philadelphia,  is  gradually  extending  the 
newspaper  advertising  for  the  Quaker 
City  Rubber  Company,  “Tempered 
Quaker  Tires,”  Philadelphia. 

Mutual  Electrical  &  Machinery  Coin- 
pany.  Switchboard,  Wheeling,  W.  Va..  is 
asking  rates  direct  in  Western  news¬ 
papers. 

Irwin  Jordan  Rose,  New  York  City, 
is  placing  orders  with  some  newspapers 
in  large  cities  for  the  Geo.  H.  Doran 


New  Orleans  States 

Sworn  Not  Paid  Circulation  for  <  Months 
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33,142  Daily 

We  guarantee  the  largest  white  home 
delivered  evening  circulation  in  the  trade 
territory  of  New  Orleans. 
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Company,  Book  Publishers,  New  York 
City. 

Frank  Seaman,  New  York  City,  is  plac¬ 
ing  large  copy  with  some  Western  news¬ 
papers  for  Riinkel  Bros.,  "Rimkel’s” 
Cocoa  and  Chocolate,  New  York  City. 

Thomas  Advertising  Service,  Jackson¬ 
ville,  Fla.,  is  again  making  5,IKK)  1.  con¬ 
tracts  with  a  few  newspapers  in  se¬ 
lected  sections  for  the  Florida  Citrus  Ex¬ 
change,  Tampa,  Fla.,  New  Y’ork  City. 

J.  Walter  Thompson  Company,  New 
Y’ork  City,  is  placing  3  t.  orders  with 
some  Western  newspapers  for  the  Elite 
Styles  Companv,  Fashion  Magazine,  New 
York  City. 


.Tames  Alfred  Tiffany,  Syracuse,  N.  Y., 
will  shortly  extend  to  a  selected  list  of 
newspapers  the  advertising  of  the  Shef- 
ford  Cheese  Company,  Inc.,  “Shefford’s 
Snappy  Cheese,”  Syracuse,  N.  Y. 


Van  Cleve  Company,  New  York  City, 
is  again  placing  orders  with  selected 
newspapers  in  New  York  Oty  only  for 
the  Tobacco  I’rodiicts  Company,  New 
York  City. 


Frank  Whitcher  &  Co.,  Hubtip  Shoe 
I.Aces,  Boston,  are  asking  rates  for  news¬ 
papers  in  selected  sections. 


W.  H.  H.  Hull  Company,  Tribune 
building.  New  York,  is  planning  eight 
inch  30  times  for  the  Devonian  Mineral 
Springs  Company,  Lorraine,  Ohio. 


J.  D.  Bates,  advertising  agency,  Bos¬ 
ton,  is  placing  some  advertising  apace 
for  Barney  &  Berry. 


N.  W.  .Ayer  &  Son,  Philadelphia,  are 
placing  16,0(10  1.  1  yr.  orders  with  a  few 
newspapers  in  the  East  for  Fleischman’s 
T’east. 

Frank  Presbrey  Co.,  New  York  City,  is 
placing  3  in.  7  t.  orders  with  a  few 
papers  in  the  East  for  the  American  Ex¬ 
press  Company. 


W.  B.  Finney.  Kansas  CSty,  is  placing 
2.000  1.  1  yr.  orders  with  newspapers  in 
the  Middle  West  for  the  Blue  Valley 
Dist.  Company. 


Potts-Tiirnbnll  .Agency.  Kansas  City, 
is  placing  168  1.  6  t.  orders  with  Texas 
newspapers  for  the  Texas  Seed  &  Floral 
Company. 


Ylahin  .Advertising  Company,  (Jliicago. 
is  placing  li.OOO  1.  1  yr.  orders  with  West¬ 
ern  papers  for  the  Automatic  Carbureter 

Co.  - 

The  Fuller  Agency,  Chicago,  is  [ilacing 
14  1.  14  t.  orders  with  newspapers  for  the 
Gardner  Nursery  Company. 


Nelson  Chesman  &  Co.,  St.  Louis,  are 
|)lacing  300  1.  1  t.  orders  with  a  few 
Texas  new8paja‘rs  for  the  Baltimore  & 
Ohio  Ry. 

If.  S.  Howland,  New  Y’ork  City,  is  plac¬ 
ing  300  1.  1  t.  and  150  1.  2  t.  orders  with 
a  few  Fjastern  newspapers  for  Adams 
F^xpress  Company. 


Ylorse  .Agency,  New  Y’ork  City,  is  re¬ 
newing  contracts  for  BeiH-ham's  Pills. 


'riiomas  Agency,  .Tacksonville,  F’la.,  is 
placing  5,000  1.  1  yr.  orders  with  a  few 
papers  for  the  Florida  Citrus  Exchange. 

Posluni  Proprietorship 
.Mrs.  C.  W.  I’ost,  of  Battle  Creek,  Mich., 
widow  of  the  cereal  focxl  multi-million¬ 
aire,  has  agreed  to  accept  a  cash  .settle¬ 
ment  of  .$6.(K)0,(KKt  tor  her  rights  in  the 
T’ostum  properties,  and  has  withdrawn 
ahsfdutely  from  the  cereal  company, 
which  passes  to  the  control  of  Mrs.  Mar¬ 
jorie  Post  Close,  wife  of  Edward  B.  Close 
and  daughter  of  the  late  manufacturer. 

New  Editor  for  Torch 
William  G.  Davies,  advertising  man¬ 
ager  of  the  Steam  Co.,  has  lieen  appoint¬ 
ed  editor  of  the  Torch,  the  official  organ 
of  the  Cleveland  .Advertising  Association. 


The  Following  Newspapers  are  Members  of 

THE  AUDIT  BUREAU  OF 
CIRCULATIONS 

And  grant  the  right  to  the  organization  to  examine,  through  qualified  audi¬ 
tors  or  independent  auditing  concerns,  who  are  certified  public  accountants, 
any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  rec¬ 
ords  considered  by  the  Board  of  Control  necessary  to  show  the  quantity  of 
circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 


ALABAMA. 


NEW  YORK. 


NEWS  . BirmiDKhani 

Average  clronlatlon  for  October:  Daily,  37,303; 
Sunday.  38.7S(i.  Printed  2,207,884  tinea  more  ad¬ 
vertising  than  its  neareat  competitor  In  1914. 


_ CALIFORNIA. 

EXAMINEE  . Loa  Angelea 

A.  B.  C.  Audit  reports  ahow  largeat  Morning  and 
Sunday  circulation.  Qreateat  Home  Delivery. 

THE  PEOORESS . Pomona 

GEORGIA. 

JOURNAL  (CIr.  67,B81) . AtUnta 

CHRONICLB  . Ancnsta 

LEDGER  . Columbua 

ILLINOIS. 


COURIER  A  ENQUIRER . Buffalo 

IL  PROORESSO  ITALO  AMERICANO. New  York 

DAY . New  York 


Tbe  National  Jewlah  Dally  that  no  general 
advertlaer  abould  overlook. 


NEBRASKA. 


TRIBUNE  . Haatlnga 

Circulation  A.  B.  C.  report,  7,100.  Pnll  leaaaS 
wire  report  United  Press. 


OHIO. 

IM.AIN 

DEAI.ER. . 

Daily 

(Trculation 

for  November.  1915: 

Sunday 

HERALD  . JoUet 

STAB  (CIrealattoii  21,580) . Peoria 

IOWA. 

REGISTER  *  LEADER . Des  Moines 

ETENINO  TRIBUNE . Dea  Moines 

Easential  to  covering  Dea  Moines  and  vicinity. 

SUCCESSFUL  FARMING . Dea  Moines 


More  tban  700.000  circnlatlon  gnaranteed  and 
proven  or  no  pay.  Member  Audit  Bnrean  of 
Clrculatlona. 


VINDICATOR  . . .Toangatowa 


PENNSYLVANIA. 

TIMES  . 

daily  DEMOCRAT 

TIMES  LEADER  ... 

SOUTH 

CAROLINA. 

KENTUCKY. 


MASONIC  HOME  JOURNAL . IxialsTlUe.  Ky. 

(Seml-Montbly.  32  to  04  pages.)  Onarante^ 
largest  elreulation  of  any  Maannlr  publication  In 
tbe  world.  In  excess  of  90,000  copies  monthly. 


DAILY  MAIL . AndetaoF 

TENNESSEE. 

BANNER  . NaabvlUe 


LOUISIANA. 


TIMES  PICAYUNE . New  Orleans 


_ MICHIGAN. _ _ 

PATRIOT  (No  Monday  laaiie) . Jackson 

Gov.  Statement  Oct.  1,  101.%— Dally,  11,403;  Sun¬ 
day.  12..’>fi8.  Member  A.  D.  C.  and  A.  N.  P. 
Assn.  Elat  rates.  28  cents.  Guaranteed  posi¬ 
tion,  3!)  cents. 


MINNESOTA. 

TRIBUNE,  Morning  and  Evening. ..  .Minneapolis 


MISSOURI. 


POST  DISPATCH . St.  I>ouia 

III  the  only  i)ewR|>ii|>er  In  its  territory  with  tbe 
heaiitifiil  Kotograrure  Plotiire  Section.  Clrm- 
latlon  flrat  six  months.  1915: 

Sunday  average  .  350.066 

Dally  and  Sunday .  204.497 


_  MONTANA. 

MINKIt  . Bntle 

■tvernge  dally.  11.084;  Sunday.  17.071.  for  3 
inontlis  eliding  Miiridi  31st,  101.%. 


TEXAS. 


AMERICAN  . 

"The  Twentieth  Century  Paper  oV  liiaa”  Is 
aliaoliitely  Independent,  printing  all  tbe  news  all 
(he  time  and  printing  It  Brat.  Seventy  per  cent 
city  circulation  by  carrier. 


^R^ICLB  . Houatoo 

The  Chronicle  guarantees  a  circnlatlon  af  35,000 
daily  and  45,000  Sunday. 


Over  of  carrier  circulation  stays  in  the 

homes.  Proof  on  request.  Oovemment  Report. 


TELEGRAM  . Temple 

Net  paid  clrculntlon  over  6.000. 

UTAH. 

HERALD-REPUBLICAN . Salt  Take  City 

_ VIRGINIA. 

daily  NEWS-RECORD . Harrlaonbarg 

In  the  famous  Valley  of  Va.  only  paper  la 
tbe  richest  Agricultural  County  In  United  States. 


NORTH  CAROLINA. 


5ENTINEI . Winston-Salem 

Octolier  gov't  report  5,843.  net  gain  October. 
1015,  over  Oetober,  1914,  1.028  copies. 

NEW  JERSEY. 

PRESS  (Circulation  7,945) . Aabnry  Park 

JOURNAL  . Elisabeth 

PRESS  CHRONICLE  . Paterson 

COURIER  NEWS  . PltlnOcld 


WASHINGTON. 

POST  INTELLIGENCER  . Seattle 

CANADA. 

ONTARIO. 


FREE  PRESS  . Ixmdw 

DAILY  HERALD . Stratfoed 


I.argeat  clrcul.^tlon  In  Perth  Connty.  'Tte 
paper  that  Perth  Connty  people  want  to  read. 


ROLL  OF  HONOR 

The  following  publiahers  guarantee  circulation  and  willingly  grant  any  advertiser 
the  privilege  of  a  careful  and  exhaustive  investigation. 


ILLINOIS. 

SKANDINAVEN  . Oilcago 

~  INDIANA.  ~  3 

THE  AVE  MARIA . Notre  Dame 

_ NEBRASKA. _ 

FREIB  PRESSB  (Clr.  128.384) . Uncoil 


NEW  YORK. 

BOU.ETTl.NO  DBIXA  SERA . New  Yoet 

PENNSYLVANIA. 

TIMES  . Cheatee 
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THE  NEW  YORK  GLOBE’S 
ADVERTISING  GAINS 

1,230,827  Ahead  of  1914,  Jan.  1  to  Nov.  30 

An  analysis  of  business  carried  by  all  the  New  York  daily  newspapers 
during  the  month  of  November,  1915,  from  figures  compiled  by  the 
Statistical  Department  of  the  New  York  Evening  Post. 

Total  Display  Advertising — 

Total  Display — 


Evening  Newspapers  (six  days) — 

Morning  Newspapers 

(excluding  Sundays) — 

Journal  .  . 

..666,949 

Mail . 

.411,221 

Times  .  .  .  . 

.481,102 

Sun . 

.188,887 

CUobe  .  .  . 

.  .540,243 

Post . 

.284,328 

World  .  .  .  . 

.268,277 

Herald  .  . . . 

.165,024 

World  .  .  . 

..514,680 

Telegram  . . 

.225,676 

American  . 

.233,881 

Press  . 

.101,929 

Sun . 

.  .479,241 

Tribune  .  . 

..205,115 

Dry  Goods  Advertising — 

Evening  Newspapers  (six  days) — 

Morning  Newspapers 

(excluding  Sundays)  — 

Journal  .  . 

.  .319,169 

Mail . 

.181,988 

Times  .  .  .  . 

.  69,625 

Sun . 

.  29,442 

World  .  .  . 

.  .236,209 

Telegram  . . 

.  84,248 

World  .  .  .  . 

.  45,695 

American  . 

.  26,715 

Globe  .  .  . 

.  .210,613 

Post . 

.  80,020 

Tribune  .  . 

..  30,498 

Press  . 

.  9,352 

Sun . 

.  .200,558 

Herald  .  . . . 

.  30,160 

Food  Advertising 

— 

Evening  Newspap>ers  (six  days) — 

Morning  Newspapers  (excluding  Sundays)  — 

Globe  .  .  . 

..  60,388 

Mail . 

.  15,689 

Times  .  .  .  . 

.  9,108 

Herald  .  . . . 

.  1,845 

World  ... 

...  30,287 

Telegram  . 

.  4,834 

American  . 

.  8,343 

Press  . 

.  1,620 

Journal  .  . 

..  25,982 

Post . 

.  4,615 

World  .... 

.  8,255 

Sun . 

.  1,500 

Sun  .  .  .  . , 

...  16,427 

Tribune  .  . 

..  3,772 

Foreign  Advertising — 

Evening  Newspapers  (six  days) — 

Morning  Newspapers 

(excluding  Sundays) — 

Globe  .  .  . 

.  .109,566 

Post . 

.  61,414 

Times  .  .  .  . 

.123,526 

American  . 

.  45,782 

Journal  .  . 

..  90,254 

Mail . 

.  56,028 

World  .... 

. .  64,605 

Herald  .  . . . 

.  31,081 

World  .  .  . 

. .  88,672 

Telegram  . 

.  31,277 

Sun . 

.  59,942 

Press  . 

.  22,457 

Sun  .... 

...  77,520 

Tribune  .  . 

.  50,187 

Total  Display  Advertising — 1915  and  1914 — 

Evening  newspapers  (6  days)  gained  . . .  848,701  lines 
Morning  newspapers  ('su'X“*)  lost  . 643,329  lines 

Indicating  the  persistent  loss  of  the  morning  to  the  evening  newspapers,  a  total  loss 

of  over  2,000,000  lines  since  Jan.  1. 

A  paper  in  the  home  is  worth  one  hundred  in  the  office  scrap  basket. 

The  Globe  proves  results  to  its  advertisers  just  the  same  as  it  proves  its  circulation. 


CHICAGO 
Tribune  Bldg. 


O’MARA  &  ORMSBEE,  Inc. 

Special  Representatives 


NEW  YORK 
Brunswick  Bldg. 


Member  Audit  Bureau  of  Circulations 
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